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Nothing tells the 
_ Christmas Story with 
more appeal than the simple. 
sgance of a traditional 
tmas Tree. Symbolic of the 
n ae ee the ages, 
| Pine is in- 
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because ...it creates the emotions 


Showmanship in Selling “Fp 


This WLS original idea has been so well 
accepted that many thousands of these 
displays are now in use annually. They 
help to expose and sell added millions of 
dollars worth of good products in stores 
from coast to coast. 


Traveling promotions are scheduled weeks 
in advance and routed on a pre-determined 
schedule by our staff. Only cost to the 
store is the small incoming transportation 
charge. 

This is Showmanship that really sells .. . 
why not talk it over with our representative 
. -. no obligation, of course. 








FOR RCA VICTOR... Ju ells You” Dis 


¢t i 
play as seen at Rite blab Department I LOre. 


Steubenville, Ohio 


Excerpt from one of the typical, un- 
solicited letters received from stores 
about this service .. . 
P. J. WESTLAND OF THE HUB, STEUBENVILLE, OHIO 
WRITES: 

a aay SS “You and your staff are to be con- 
— en gratulated on this wonderful display. 
FOR McGRAW ELECTRIC CO. . . . Toastmaster It truly is a masterpiece and I am sure 


Cuckoo Clock Display as seen at Stripling’s, it will stimulate sales in our radio 
Fort Worth, Texas. department”. . . 
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FOR CLUETT, PEABODY & CO... Arrow Frame FOR CLUETT, PEABODY &@ CO... . Arrow Sat- POR CLUETT, PEABODY & CO.... Arrow Clas- 
of Fashion Display as seen at H. C. Capwell urday Evening Post Display. sic Designer Display as seen at Strouss 
Co., Oakland, California. Hirshberg Co., Youngstown, Ohio. 


ce 
GRE Wien your tre ro. W. L. STENSGAARD AND ASSOCIATES, INC. 
A; 








for copies of our new Fall and 346 NORTH JUSTINE ST., CHICAGO 7, ILLINOIS 


Christmas catalogs. 
WRITE TODAY! Specialists in Merchandise Presentation « Demonstration + Disploys « Exhibits 


‘OCTOSER, 1934 
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THE DISPLAY PUBLISHING COMPANY 


407 GILBERT AVENUE, GARFIELD 2050-2051, CINCINNATI I, OHIO 


OUR NEXT ISSUE 


Among numerous feature articles in 
the November issue, in the mail October 
20, will be one picturing and describing 
the unusual new Sachs store of Waco, 
Texas .. . Another will describe in detail 
the display operation at Lit Brothers, 
Philadelphia . . . And there will be re- 
ports on current displays from New 
York City, Chicago, and Los Angeles. 


e 
THE COVER 


This is a partial view of the main 
floor Christmas decorations used by Joe 
Vent, Rike-Kumler Company, Dayton, 
Ohio, last year. (Illustration by courtesy 
of Staples-Smith, Inc., New York City.) 
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Pass This Issue Along 


You get the most value from DISPLAY 
WORLD when you share it with others. 
See that it reaches other executives of 
your organization and the members of 
your department. 
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One color one side ...a second 
color on the reverse side... 
that’s the big news in wallboard. 





Yes, double-color is yours to offer customers with DUO-TONE, the 
newest pre-decorated wallboard in the complete Plastergon line. 


DUO-TONE is available in 4 colors: twilight rose, ivory, suntan, and 
seafoam green. And you can have these colors back to back in any 
conceivable combination for Plastergon makes them all. 


Consider what such a color line means to your customers. New 
decorative schemes are possible. New colors can be added to homes, 
offices, and displays. Furthermore, you can offer these many colors 
with less storage space because as few as two different boards can 
enable you to offer all four colors. 


DUO-TONE is four-ply, 3/16” thick and is offered at no increase in 
price over plain board of the same specifications as our Economy 
brand. It’s available in panels 48” wide and from 6 to 12’ long. 


SEND FOR SAMPLES TODAY 


4 BASIC COLORS—BACK 
TO BACK 

Seafoam green, suntan, twilight rose, 
and ivory 


6 COMBINATIONS 

Seafoam green and suntan—seafoam 
green and twilight rose—seafoam 
green and ivory—ivory and suntan— 
ivory and twilight rose—twilight 
rose and suntan. 


NO PRICE INCREASE 
You pay no more for Duo-tone’s back 
to back feature than for plain board. 


A COMPLETE COLOR LINE 
WITH LESS SPACE 

Offer all four colors with only two 
boards. Choose your own combina- 
tions—save space. 


MAMMOTH, 1/4” pebbled wallboard « PERFECT-O-CELL, 3/16” pebbled wallboard « BUCKSKIN, 1/10” pebbled wallboard 
DUO-TONE, two colored wallboard « ECONOMY, ivory finish wallboard ¢ EBONY, 1/8” asphalt board « LOCKAIRE, 
1/2” and 25/32” asphalic board « LOCKAIRE PAINTCOTE, 1/2” insulating board ¢ BUDGETAIRE, 5/16” insulating board 


PLASTERGON PRODUCTS 


OCTOBER, 1954 





TARNISH RESISTANT IMPORTED 
TINSEL DECORATIONS 


In Stock for Immediate Delivery 


5017—POM POM GARLAND 
Silver, Gold, Pink, Turq. Thirteen 4°° Pom Poms on 9 ft. string, $31.00 dz. 


WHITE FLOCKED BRANCHES 
2 ft. Birch—not flame proof _. $10.50 dz. 
3 ft. Birch—not flame proof. . 22.50 dz. 
4 ft. Huckleberry Flameproof 48.00 dz. 
Add 10% for flame proofing Birch Branches 


2841—CELLO & TINSEL POM POM GARLAND Add 10% for pastel colors 
Twenty 114"' Silver Pom Poms with multi-color cellophane inserts. 9 ft., $20.00 dz. 


WHITE FLOCKED 
TWIG BALL 


Full Round, Flame 
Proof 


12", | per ctn.. $10.80 
18", | per ctn.. 13.50 


1243—GLASS BALL & POM POM GARLAND 24", | per ctn.. 17.50 


Sixteen |" ass't color glass balls and Seventeen 2" Silver Pom Poms on 9 ft. 


string, $37.00 dz. 





TINSEL SNOWFLAKE 

Silver, Gold, Pink, Turq. 

: : ~ , 5" .... .$2.50 dz. 

150/30/5—TINSEL & POM POM GARLAND i 3 6" ) 3.75 dz. 

Silver, Gold. Eight 4° Pom Poms on 9 ft. Foxtail Tinsel Garland, $26.00 dz. ot, Vr 7," . 5.00 dz. 
, 12" 8.50 dz. 


TINSEL GARLAND 
9 ft. long—Silver, Gold, Pink, Blue. 2''—$24.00 gr. .. 3°—$37.00 gr. yds. 


IMPORTED BLINKING BULBS 


Flashing Bulbs (with built-in flash) to be used with 
standard Bee Light string with transformer. 


Packed 100 per box. . 3 $18.50 per box 


A complete line of: 
e BRUSH TREES AND GARLANDS 
e SNOW AND SNOWBLOCKS 
e IMPORTED BEAD STRINGS 
e WREATHS AND ROPINGS 
e NOVELTIES 


e CUSTOM MADE PAPIER MACHE FIGURES 
IMPORTED XMAS BALLS TINSEL POM POM Tinsel WIRE STAR ° FLOWERS 


Silver, Gold, Red, Green, Silver, Gold, Pink, Turq. Silver, Gold, Blue, Pink, e WROUGHT IRON AND WIRE 


Cerise, Pink, Chart., Tura. | $13.40 gr. | 
Size Shiny Satin r 19.15 gr. All Shipments F.O.B. New York City 


4° .. $6.50dz. $7.25dz. 4" 24.25 gr. 6". 4.50 dz. "6.00 dz. JOBBER INQUIRIES INVITED 
5 9.00 dz. 9.90 dz. 5" 6.00 dz. +... 650 dz. “a ' 


6" ...15.00dz. 16.50dz. 6" 6.95 dz. 2 CHIC DISPLAY CO. 


12" TINSEL XMAS TREE — SILVER — Doz. $12.00 293 SEVENTH AVE. NEW YORK CITY 1 
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Change trom cardboard to paper by the turn tising paste-ups . . . Use one or several colors 
of a dial .. . Print one of a kind, two sided or of ink at once . . . Adopt any layout and 
repeat extras . . . Use new display scripts control copy . . . Models for all size stores... 
and/or any type combination . . . Reproduce 

zinc plates, half-tones or any cuts for headings Write tor complete catalog 

and toppers . . . Prepare originals for offset with prices and free samples 

duplication . . . Proof lines of type for adver- of work. 


THE MORGAN CO., 3984 AVONDALE AVE., CHICAGO 41, ILL. 


| OCTOBER, 1954 











Bamberger’s Plainfield is a striking contemporary struc- 
ture serving another section of northern New Jersey. 
Architects: Abbott-Merkt & Co. Interior Designer: 
Meyer Katzman. Display Director: Robert L. McCorkle 


Gimbels-Southgate comprises 200,000 square feet on 
three floors, the entire layout combining displays and 
self-selection. Architects: Welton Becket & Associates 
collaborating with Grassold & Johnson. Display Direc- 
tor: Einar Larson 


Halle’s Westgate, Ohio’s largest suburban store (140,000 
square feet air-conditioned) includes Westgate Hall 
seating 300 for special events. Designed by Raymond 
Loewy Associates in the spirit of this historic region. 
Display Director: Arthur Gault 


Saks Fifth Avenue, White Plains, No. 16 of the chain, pre- 
sents typical S.F.A. merchandise in a handsome suburban 
setting. Architects: Kahn & Jacobs. Modern mural by 
Nano De Groot. Display Director: Sidney Ring 











4% more 


For many of these new stores 


we have done the display job complete. 
For others we have designed special mannequins, 
forms, displavers, racks, Whimsicalities 
and other display equipment. 
The point we make Is this: 
when Class stores and Mass stores 
need help on display, 


they come to Display Headquarters. 


498 Seventh Avenue, New York 18 © Dot Wilams, president 


, 








Mary Brosnan Mannequin’s * Durabelle Plastic Mannequins * Pacific Promotio 


B. Altman & Co. 
East Orange N.J. 
ADE baler tcices Om © 
White Plains N.Y 
Arnold Constable 
Hackensack N.J. 
Hempstead N.Y. 
Manhasset L.I. 
Bambergers 

Sor 


- _ 
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Bloomingdales 
5 
New Rochelle N.Y.. 
Kresh Meadows L.I. 
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Burdine’'s 


West'Palm Beach Fla. 
Dayton Co. 

Rochester Minn. 

The Emporium 


Stonestown Cail 


to the long list 
of new stores 
that have invited 
our help 


on Display problems 


The Fair 
Evergreen Park IIl. 
Famous-Barr 

Clayton Mo. 

Halle’s 

Erie Pa, 

Hecht Co. 

Silver Springs Md. 
ese 

Northkand Center Detroit 
Hutzler Bros. 

lowson Md. 

Lit Brothers 

o9th St. Philadelphia 
North Philadelphia 

Lord & Taylor 

Manhasset L.I. 

Milburn N.J. 
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White Plains N.Y. 

May Co. . 
Lakewood, North Long Beach €alif. 
Crenshaw Calif. 

Wilshire Blvd. Los Angeles 
Henry Morgan & Co. Ltd. 

Duval St. Montreal 

M. O'Neil Co. 

Shetheld Center Lorain Ohio 
Neiman-Marcus 

Preston Center Dallas 

J. W. Robinson Co. 

Beverly Hills Calif. 

Saks Fifth Avenue 

Detroit Mich. 

Chieago Ill. 

Beverly Hills Calif. 

Fort Lauderdale Fla. 

R. H. White & Co. 
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FOR THE MOST ATTRACTIVE DISPLAYS... 


Imaginative d s D a y 


Smartly Styled 


Sales inspiring ° mM at e rl ad S 


This dramatic line is designed for one purpose—to help you 
increase your profits through the use of attention-getting, 
traffic-stopping displays. Be sure to investigate the exciting 
effects you can achieve with these colorful materials. 
Remember, now is the time to plan your new display pro- 
gram. Get your order in, or write us for brochure on com- 
plete line. Metal Goods Corporation’s high manufacturing 
standards combined with their 35 years of production 


experience is your guarantee of superior merchandise. 
SANTA CLAUS h 
A lovable magnetic personality, from its realistic lamb’s 
wool whiskers to its rich red velvet suit trimmed in white. 
Has flexible arms and legs. Can be placed in practically any 
position. Comes in two sizes: 14”, $8.95: 21”, $17.95. 


497/00 


9 $1200 


EVERGLEAM GARLAND 
Brilliant fringed base metal, 
spun on heavy, flexible rope 
core. Fireproof, weather- 


- proof. Available in variety 
ad $1900 “i of colors. 25’ lengths. 4” 


diameter, $7.00; 9” diam- > 
30” $1500 eter, $12.00. he. 


GIANT EVERGLEAM WREATH 


Most unusual on the market. 
Made of glistening base- 
metal aluminum. Trimmed 
with yore ioe ball ee 
ments and attractive meta 
GIANT EVERGLEAM SPRAY bow. Fireproof, tarnishproof. 
Attractive, all - aluminum [ndividually packed. Avail- 
base metal. Full sweeping able in variety of colors. 24” 


branches set off with metal- diameter, $10.00: 30” diam- 
lic streamers. And trimmed eter, $15.00. 


with beautiful metal bow 
and sparkling ball orna- 
ments. Variety of colors. SILVER 


26” length $8.00; 32” length 
$12.50. = 2 ft. %6% 


EVERGLEAM TREE &> 3ft. STIP° 
Brilliantly-beautiful, with realistic spark- Aft. $15% 
ling foil branches. Perfectly shaped. Fire- 5 ft $5950 


proof, weatherproof. Virtually indestructi- 


ble. Stand is included. Individually cartoned. 7 ft. $8950 
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AFTER YOU COMPARE 
YOU’LL AGREE 


Showcard Machines 
lead the field... 


Regardless of price, you cannot buy equipment that is better- 
in-all-ways than Showcard Machines. Their ingenious method 
of type set-up gets jobs done fast, yet asks no special skills or 
experience. They offer all the flexibility of layout, type faces 
and color you could want, yet keep your sign costs ata minimum. 

Showcard Machines are available in sizes for all require- 
ments. Construction is so rugged and trouble-free that each 
machine carries a full five-year guarantee. Make sure you get 
all the facts and we are quite sure your choice will be the 
Showcard Machine. 


WRITE TODAY FOR FULL DETAILS 


SS 
| nvesTIGATE 


CHICAGO 54, ILLINOIS BEFORE YOU 
INVEST 


1196 MERCHANDISE MART 


‘OCTOBER, 1954 
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#374 16x18" 16.95 





SEE YOUR LOCAL DISPLAY JOBBER OR WRITE DIRECT TO: 


Re AA /' 


ae 
C CORPORATION 


NEW YORK: 130 West 46th Street 
LOS ANGELES: 1113 South Los Angeles St. 
CHICAGO: 115 So. Wabash (Wurlitzer Bldg.) 






















































































SAXAPHONE 
#304 — 6.95 


DISPLAY WORLD 

















#302-311 10x12” 





Here's that new Black Magic wonder display that is really new. 


Here’s black wrought iron made into the cutest display item ever to come out of 
Maharam’s ‘‘wonder-display box.”’ 








Here's a Zulu symphony that will cast a spell of eye-catching enchantment in your 
windows and interior displays. 





‘CELLO 
#311 —7.95 


And here is display that is daringly different, a dramatic change from the past that'll 
play a sweet song of sales for you. 








Zulus are in a three dimensional shadow box design, ingeniously conceived with 
movable arms and puffy sleeves. Colorful feathers, realistic musical instruments and 
music note mobiles that rhythmically sway above the zany Zulus’ heads. They're 
eye-popping and eye-stopping no matter how you use them... solo... or as a 
complete symphony. It will pay you to play up Zulu displays. 

















Also a perfect gift item for the home. Wonderful for bars, children’s rooms or any amen 
interior decoration. Ideal for Xmas gifts. en 
Send for your free catalog. 
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SCREWY FLUTE TOM TOM co-co GUITAR 
#305 — 6.95 #306 — 7.95 #307 — 6.95 308 — 6.95 


OCTOBER, 
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New Styro- 
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Spray allows 
sparkle to 
shine thru. ac 
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Entirely New 


SPECIAL FORMULA 


Made especially for Styro- 
foam by Iilbronze. WON'T 
BURN, MELT, EAT INTO, or 
DETERIORATE Styrofoam! 


EASY & SAFE TO USE 


Sprays direct from can. Won't 
run, won't pile, won't fill 
pores. Non-Flammable. Fast 
drying. 


12 ViVID COLORS 


and companion product, 
GLITTER-GLUE! 

Full color selection includes 
copper, gold, and aluminum 
metallic shades. 


P.S. Also wonderful for 


See your supplier or 


write for complete details 


ae aa / 7 Cut Flowers! 


Ox 


ILLINOIS BRONZE 
POWDER COMPANY 


glorifies the’ 
never hides it!” 














Co-ordinate Your Entire 


Store Display This 
CHRISTMAS 


with dazzlingly beautiful, economical 


silver foil branches 


26" long by 17" wide, these brilliant branches are easy 
to install at key points in any store. Available in cerise, 
chartreuse, pink, ice blue, green, silver, or any combination 
of two colors, or one color and silver . . . with contrasting 
or matching ornaments. Fireproofing, where required, 
10% extra. Order now to assure prompt delivery. 


CONTACT YOUR LOCAL JOBBER % .50 
Excellent Jobber Territories Open Per Dozen 


FOX display co. 


1616 CAMARON e F 3703 e SAN ANTONIO, TEXAS 





PERFECT FOR: 
@ Traffic Point Displays 
@ Shadow Boxes 
@ Display Windows 
@ Center Posts 
@ Aisle Ledges 
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SILVESTRI 


art manufacturing Company 
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A new miniature Christmas light string. Silvestri’s exclusive 1954 ’ ¢ + 


importation. It’s the tiniest, most brilliant bulb ever developed 
for decorative lighting. The little flame bulb, set in a clear plastic 
rosette base is connected 12 inches apart on 38 feet of green, 
soft plastic thin wire. 35 bright lights to each string with plug. 
Operates on 110 volt current. 

For festoons, around columns, in show cases, intertwined with 


garlands, lycopodium, holly or fresh green foliage. PRICE 


For retail resale, please write us 
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SILVESTRI ART MANUFACTURING CO.* 1147 W. OHIO STREET * CHICAGO 22, ILLINOIS » PHONE MOnNRrRoeE 6-3500 


A NEW TRIUMPH IN DISPLAY COMPONENT DESIGN... 
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ILLUSTRATED ARE NESTS OF EACH SIZE ONE PAIR OF NESTS COMPRISE A SET 


Entirely new . .. endlessly versatile— GKS Wrought Iron Grecian 
Cylinders to carry out your most inspired display ideas! Ruggedly 
fashioned of Grecian perforated metal with 7s” square bar steel top and 
bottom. Satin black finish. Number and variety of uses limited only by 


your imagination! ORDER A COMPLETE SET NOW! 


6" SET INCLUDES: 12" SET INCLUDES: 


1 Pr. 6’’ Diam. 1 Pr. 6’’ Diam. 
1 Pr. 8’’ Diam. Aesennngpaig 1 Pr. 8’ Diam. =, NESTS 


1 Pr. 10’’ Diam. $15.00 1 Pr. 10’’ Diam. $18.00 


COMPLETE COMPLETE 


18" SET INCLUDES: 24" SET INCLUDES: 


1 Pr. 6’’ Diam. 1] Pr. 6’’ Diam. 
1 Pr. 8’’ Diam, #2 NESTS Pr. 8’’ Diam. 2 NESTS 


1 Pr. 10’’ Diam. $27.00 Pr. 10’’ Diam. $24.00 


COMPLETE COMPLETE 


ORDER TODAY! 


George ‘Koch Sous, Tue. 


EVANSVILLE 4, INDIANA 
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RENDER FAST 
Krylon colors are the 
handy way to render 
samples, models, and 
full-scale displays. 
Dries in minutes. 
No brushes, no mess, 


When you get 
a 900d Idea 
— Its a good idea 
to get KRYLON 


no time-wasting 
clean-up. Good until 


RED — can is empty. 13 Colors 
| SPRAY ; in 6-oz. or 12-oz. 
: . : Spra-tainers: 
Fe rertive. rere Spra-tainer 
o — Meri wa ‘ Fiat Black, Glossy Black, Touch- 
reais, vee Up White, Bright Aluminum, 
Bright Gold, Hunter Green, 
Regal Blue, Cherry Red, Chrome 
Yellow, Machine Grey, Light 
Gray, Baby Pink and Baby Bive. 


~~ He 
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PROTECT 
LAYOUTS & ART 


The new Krylon 
Workable Frxatir stops 
smudging and dusting 
of charcoal, pencil or 
A pastel drawings 
WorKasit 


3 | and it’s clear, non- 
FIX ATIF 


flammable, and is easy 
SPRAY ; 


’ * PASTELS F »rmM: “nt “ote “tl 


* Pewci, et © of sketches, artwork or 


; to work over. For 


exhibit entries, use 
famous Krylon Per- 
manent Crystal Clear. 


KILL GLARE AND 
REFLECTIONS 


from photographic 


& qip ; subjects this easy way 
4 °- = —with new Krylon 

4 DULLING Dut LING SPRAY. Saves 
. ‘ hours of arranging and 
4 SPRAY j fiddling with lights. 
Recah Easily removed 
‘ : afterward by simply 
wiping. Proved in 
hundreds of studios. 


KRYLON, INC., Dept. A2 


> : : 2038 Washington Ave., Phila. 46, Pa. 
lf you prize it- 


KRYLON-ize it” 


Please tell me about Krylon products for 
display designers and builders. 


Saeetiiaacabees 1n-tandeeaneanemianatiniantel 
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NAME__— 





ADDRESS 


poco 


AVAILABLE FROM ART SUPPLY DEALERS, HARDWARE AND PAINT STORES OR USE COUPON 


OCTOBER, 1954 











GREATEST BOOK ON DISPLAY 


Ever Published, Say Country's Leading Display Authorities 
NOW IN ITS SECOND EDITION 


Endorsed by the country’s 


foremost display directors. 


PRICE +10 POSTPAID 


Immediate Delivery! 
PARTIAL LIST OF CONTENTS 


Training for Display Work 
Recipe for a Displayman 
Common Errors in Display 
Working Methods 

Application of Art in Display 
Abstract Art in Display 
Technique of Painting 
Technique of Enlarging 
Eye-Catchers 

Paper Sculpture 

Display Materials 

Papier Mache 

Balance and Symmetry in Display 
Line and Form in Display 
Principles of Contrast 

How to Master the Space Problem 
Preparatory Work 

The Window Plan 

Birth of a Show Window 
Display on a Small Budget 


Variations on a Basic Idea 
The Display Calendar 

Layout of Merchandise 
Display of 19 Different Wares 
Small Windows 

The Store Front 

Interior Display 

Expositions and Trade Fairs 
Decorations on the Store Front 
The Flower in Display 

Color 

Paints, Binders and Thinners 
Lettering and Display Signs 
Lighting 

Animation in Display 

Figure Draping 

Display Fixtures 

Economy and Good Housekeeping 
The Workshop 

Windows of the World 


DYNAMIC 
DISPLAY 


TECHNIQUE AND PRACTICE 
By FRANK J. BERNARD 


Contains Everything 


ABOUT DISPLAY 
— You Must Have A Copy 


.-.to make your displays sell more goods faster 
... it's the kind of book you have been waiting for 
... it's a necessity for everyone engaged in display 
or using displays 


SIZE 9 x 12 INCHES — CLOTH BOUND 


268 pages 


MORE THAN 


600 illustrations 


The publishers of DISPLAY WORLD for years have sought a 
modern text and reference display manual of this kind and now, 
in DYNAMIC DISPLAY, they offer a long-needed book which 
everyone in display will be proud to own. It is a complete 
treatment of modern display technique and practice. The 
student will find it a sure guide to display techniques and a real 
help toward steady improvement and perfection in his work. 
For the experienced and professional displayman it is rich in 
display ideas and an invaluable reference work —in fact. a 
display library in itself. Retailers, both large and small, will 
find it a positive guide to good selling displays. The author 
draws freely on his wide experience to explain each facet of 
retail display and shows by photographs and sketches the 
practical application of display techniques for modern displays 
that sell. Display problems and their solutions are explained in 
detail. It gives display a scientific background to make the 
medium of display more powerful and effective. Study the 
partial list of contents and you will realize that this is a book 
you MUST have. Its value to you cannot be measured by its 
reasonable cost. 


Order Your Copy NOW! 


DISPLAY WORLD, Cincinnati 1, Ohio 


[] Please send me postpaid a copy of DYNAMIC DISPLAY. for 
which $10.00 is enclosed. 
[] Please send me a copy of DYNAMIC DISPLAY and enter or 
extend my subscription to DISPLAY WORLD for one year, for 
which $13.00 is enclosed, a cash saving of $1.00. (All foreign 
combination orders, except Canada, $1.00 additional.) 
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ILLUMINATED PLASTIC OUTDOOR CHRISTMAS LIGHTING UNITS 


STORE DISPLAYS — BUILDING FRONTS — MARQUEE OR ROOF — LAWN SCENES 


a oS 


GP-390 MERRY CHRISTMAS WREATH. GP-390 BELL WREATH. Single Face 39’ GP-390 SANTA WREATH. Single Face 39” 
Single Face 39 Jia. Wreath portion Dia. Wreath portion screened in two-tone Dia. Wreath portion screened in two-tone 
screened in two-tone green with red ber- green with red berries. Relief molded green with red _ berries. Relief molded 


ries. Embossed red script in center reading bright red, yellow and green bel] $27 50 Santa screened in red, flesh and $27 50 
Merry Christmas ; cluster. 100 watts. List Price e blue. 100 watts. List Price . 
100 watts. List Price ° 


These beautiful illumi- 

nated Plastic Christmas 

lighting units have been 

e ° . specially selected from 

Lightweight eg our major line and pur- 

posely adopted for store 

4 interior or store front 

Fj fC display. (Indoor or Out- 

Compact : ; door). Molded in bold 

relief of lustrous Tenite 

. Butyrate, for high qual- 

ity. Completely assem- 

bled with lamps, cord set 

and tempered hardboard 

back. All F. QO. B. 
— Marion, Indiana. 

GP-390 GIANT SANTA FACE. GP-390 SANTA-ON-A-FAWN. Single Face GP-3909 SEASONS GREETINGS 

Single Face 39 Dia. Santa projects 39” Dia. Santa riding fawn projects out WREATH. Single Face 39” Dhia. 

out in bold relief trom a_ blue from a blue background flecked with snow. Wreath portion screened in two- 

ne ae a in bright Santa trimmed in red and yellow, with tone green with red berries. Em- 

aq ane esn color. fawn in white, brown and bossed red script in center reading 

100 watts. List Price $27 5 black. 100 watts. List Price $27.50 ‘Seasons Greetings’. 0 

100 watts List Price ° 


GP-39) CANDLE WREATH. Single GP-4909 CANDY CANE. Single GP-300 BELL CLUSTER. Singk GP-300 SANTA. Single Face 30” 
‘ace 39 Dia. Wreath portion Face 50” high. Stripes and bow Face 30” Dia. The bright red and Dia Santa reened in brilliant 
screened in two-tone green with screened in bright red, trimmed rolden vellow bells stand out deep red Boule | d shee aheve ad pro- 
red berries. Relief molded candle with green leaves and gold sleigh from the white panel, surrounded sents out om bhi | background 


group screened bright red and bells. Wi nolded green leaves an . " 
i ee ee oe Ee $17.50 
° 


100 watts. List Price 60 watts. List Price 


GP-220 BELL WREATH. 22” Dia. GP-220 SANTA WREATH. 22” Dia. GP-220 SEASONS GREETINGS GP-220 MERRY CHRISTMAS 


Single Face re; tj : ; ! 

pt ae oe ite bgp or Single Face. Wreath portion WREATH. 22” Dia. Single Face WREATH. 22” Dia. Single Face 

Fone green with screened in two-tone gree | le tly wale: ace. 

green with red Wreath portion screened in tw W reat! 
red berries. Relief molded bright berr he : ' : ws reath portion screened in two- 
. erries. Relief molded Santa tone green with ‘d berrie E 

red, yellow and gree . ~lus ‘reene . ; - & ~— erries. mm tone green with red berries. Em 

; 1 green bell cluster. screened in red, flesh and blue. bossed red script in center reading bossed red script in center reading 


Beg ool $12.75 ges $12.75 ‘Seasons Greetings’. $12.75 **Merry Christmas’’. $12 75 
; cm 


. . f " 
Price 60 watts. List Price 60 watts. List Price 


QUANTITY DISCOUNT 
All items in this ad may be com 
bined to take advantage of the 
discount. 


Total List Value of Order Discount 


Less than $150.00 Net 1400 N. WASHINGTON ST. e P. O. BOX 747 e MARION, IND. e PHONE: 4870 


$150.00 to $449.50 10% 


$450.00 and up 15% West Coast Office — 2377 California Ave., Long Beach 6, Calif., Phone 4-1710 
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“alt THE TRIMMINGS” 


for Modern Christmas Displays 
YOUR MOST DEPENDABLE SOURCE 


METALLIC FOIL PAPERS 
Silver Glo, Gold, Coronet Red, Mid- 
nite Blue, Cerise, Turquoise, Pink, 
Emerald, Chartreuse, Shocking Pink, 
Ice Blue, Copper, Bottle Green. 

26” Width 25 ft. roll. .$ 1.50 
100 ft. roll. .$5.50; 300 ft. roll. .$15.00 
Write for prices on larger quantities; 
also, for fancy patterns or booklets. 


STATIONARY 20” 
JOLLY SNOWMEN 


Attention-getting stationary snowmen 
made of latex rubber and heavily 
flocked. Figures trimmed with lac- 
quered holly leaves, glass balls and 
sequin dotted cloth. ...each $15.95 


TINSEL GARLANDS 


Multi Ball Snow Garland—Decorative 9’ garland in white and silver with 
assorted colored ornaments. 36 yards per box Gross yards $44.00 


Tinsel Bell Garland—Silver streamers with dainty silver bells. Tarnish 
resistant, 9’ length, one dozen per box Gross yards $50.00 


VELVET SANTA CLAUSES 


Jolly, lusty Santas with great big smiles that 
brighten your store or windows with Christ- 
mas cheer. Beautifully custom-made of rich 
red velvet with white velvet trim. Arms and 
legs move into any position for easy and clever 
placement. 

14” stationary. .$ 9.95 21” stationary. .$18.95 
18” stationary... 11.95 30” stationary... 24.95 

60°" stationary 

60” size with animated body movement or head and 
arm movement $135.00 each. eat eit ap |S 


' : SS. _ 
Santas also available in pastel colors at no addi- x Semon we <page oe 
tional charge. ese, =r Ses enn er 


=. —< 4 


Tinsel Pom Pom Garland—Beautiful 4” pom poms in colors of silver, pink, 
turquoise. Tarnish resistant, 9’ length Dozen $24.00 


Tinsel Pom Pom Garland—Colorful pom pom streamers in assorted sizes. 
Silver, pink, turquoise, 9’ length, tarnish resistant Dozen $60.00 


( eae 


30’ ANIMATED SANTA 


with arm, body and head movement 
Clever, animated 30” Santas dressed in your 
choice of red or white velvet suit with white fur 
trim and gold tinseled vest. His white woolly 
whiskers give him a hardy appearance as he 


stands on a tinseled white wood base. 
Two separate movements available 
30” Animated Santa Claus 
Arm and body movement..........$65.00 
30” Mechanical Santa Claus 
Body and head movement..... 


ART R. COHEN 


of + 


Festoon Tinsel Garland—Gay, festive decorations in silver, pink, turquoise. 
Tarnish resistant, 9’ length streamer Dozen pieces $48.00 
Spiral Tinsel Coil—Bright streamers plain or expanded (expands to 6 ft.) 
Silver, pink, turquoise, tarnish resistant. 12 solid colors per box. Doz. $11.50 
Tinsel—Decorative tinsel in silver, gold, turquoise, pink, and chartreuse. 

$9.00 dozen hanks; 3° $24.00 dozen hanks 





810 PENN AVE. 


MAIL ORDERS 
FILLED 
PROMPTLY 


DISPLAY MATERIALS 
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DIMENSIONAL TINSEL STARS 
Clear, bright stars that present an 
effective array of color. Your choice of 
colors in silver, turquoise, pink, blue. 
Non-tarnish stars that add sparkle to 
your displays. 
4”....$ 3.75 doz. 10...$22.00 doz. 
6”.... 6.00doz. 12”... 60.00 doz. 


Sa tas Se i OE ORR, SOR LR ARERR RR EE eS 
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SATIN RIBBONS 
100 yd. roll 1,000 yds. 
No. 2—7,,"’ $ .90 $ 8.00 
1.25 11.50 
No. 5—7/,“’ 15.00 
No. 9—1 1/2“ 2.75 25.50 


50 yd. roll 1,000 yds. 
No. 40—23/,," ...$2.50 $47.50 
No. 120—41/," .... 3.75 67.50 
Ribbonzene—500 yd. rolls 


Ribbonze 
We’ .. 
ALL COLORS available . 


GLASS FIBER CLOTH 
Soft and pliable for puffing and drap- 
ing. 100% fireproof 40” wide. Avail- 
able in white and same colors as angel 
hair. 
10 yard pkg. 
50 yard pkg. 


PITTSBURGH 22, PENNSYLVANIA 


TINSEL SNOWFLAKES 
Beautiful, fluffy-like flakes that lend 
atmosphere to your displays. Colors of 
silver, pink and turquoise. Fragile 
and delicate looking yet tarnish resist- 
ant and sturdy. 

$ 4.00 dozen 
10.00 dozen 


coe, 


STARLITE SETS 
Tiny, clear, miniature starlite bulbs. 
Available in green or white wire. 
Wired in parallel, complete with 
transformer. Each bulb lights inde- 
pendently. AC only. 
20 lite set. .$7.95 


BLINKER LITE SETS — These sets are 
similar to the Starlite sets except that 
each lamp lights and flashes on and off 
independently, achieving a pattern of 
light in motion. AC only. 


20 lite set.$10.95 40 lite set.$19.95 
27.95 
Extra Bulbs—box of 25 
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ANGEL HAIR 
(Spun glass—fireproof) 
Light blue, pink, chartreuse, red, blue, 
yellow, green, turquoise, white. 
White Colors 
$ 2.50 $ 3.75 
11.50 16.75 


SHINY BRITE BALLS 


Shiny brite balls are perfectly formed and 
rounded and unequaled for their beautiful 
and flawless colors. Will add the right touch 
of quality and beauty to your Christmas dis- 
plays. Packed one dozen of solid colors to the 
box. Choice of colors. 


$ 3.50 per gross 
9.00 per gross 
12.00 per gross 
15.00 per gross 
18.00 per gross 
24.00 per gross 
12.00 per doz. 
20.00 per doz. 
36.00 per doz. 
48.00 per doz. 
. 60.00 per doz. 
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FANCY HAND 


DECORATED ORNAMENTS 


These hand decorated tree ornaments have 
been made by craftsmen for many genera- 
tions and are truly the most unusual orna- 
ments that have ever arrived from across the 
sea. You will thrill to the glamor and old 
fashioned spirit that they will add to your 
Christmas displays. 

No. 50—2” $12.00 gross 
No. 100—3” 21.00 gross 
No. 200—4” 48.00 gross 
No. 300—4” 

No. 325—4” 

No. 510 W—5” 84.00 gross 
Packed assorted colors and designs to the box 





Wire Wreaths, Weather-Resistant Green Die-Cut Holly Cards, 3-Dimensional Red Plastic 


Berry Clusters, Poinsettia, 
Ribbons and Green Holly 


Leaves: Aluminum Plastic 
Panel Holders and Brackets. 








408-W, 48°" WIRE WREATH $7.95 ea. 


i" MBLED 
Sidiie wetee Sateen 48'' WIRE WREATH COMPLETELY ASSE 


ON BOTH SIDES 


NEG-48 ASSORTMENT, above shows how to assemble onto both sides of 48" Wire Wreath. 
Each Assortment includes: 20 Weather-Resistant Die-Cut eyeleted Holly Cards, 4 Plastic Berry 


Clusters, 4 Poinsettia and 2 Ribbons, with 13 truss-head screws and wing nuts—Code NEG-48, 
Price, $12.60 ea. 


To cover only one side of a 48"° Wreath attach the wires that are on back of Plastic Pieces and 
insert own wire through holes of Holly Cards and attach onto the Wreath — just in case, 13 screws 
and wing nuts included. For one side only order half of above assortment by code — 1% NEG-48, 


Price, $6.30 ea. 


Celastic tabs secure wires onto back of all Plastic 
Pieces for easy attaching to any object. 


Individual And Per Dozen Prices: 


) — CH—Green Die-Cut Holly Cards 
605-W, 65°' WIRE WREATH $9.90 ca. 65°" WIRE WREATH COMPLETELY ASSEMBLED (14°'x8'/,"') 36c ea. — $4.32 per doz. 
(Holder price below) ON BOTH SIDES BC—Red Plastic Berry Clusters 


(6''x4'') 5c ea.— 3.00 per doz. 
NEG-65 ASSORTMENT, above shows how to assemble onto both sides of 65" Wire Wreath. Each PO—Red Plastic Poinsettia 


Assortment includes: 28 Weather-Resistant Die-Cut eyeleted Holly Cards, 4 Plastic Berry Clusters, (14 x9") 72¢ ea. — 8.60 per doz. 


6 Poinsettia and 2 Ribbons, with 18 truss-head screws and wing nuts — Code NEG-65, “ee) —_ 80c ea. — 9.60 per doz. 
Price, $16.95 ea. HL—Green Plastic Holly Leaves 

(18''x9"") 80c ea.— 9.60 per doz. 
Follow above suggestions to cover one side only of a 65" Wreath — just in case, 18 screws and Only 14 HL instead of 20 CH needed for both —* 
wing nuts included. For one side only order half of above assortment by code 1% NEG-65, AO gine By § a quangenelins He lager Ba 
Price, $8.49 ea. for one side of either size Wreath. 


Hang-Stand 2-Way 

Aluminum Holders 

As Shown Above 
In Wreaths 


HS-2028, for 2 of 20''x28"' 


36"" And 60" Metal 
Brackets 


101-B, 36° Black Enamel 

Metal Bracket, with hard- 

Plastic Panels — size = . o ware for hanging HS- 

20°" wide, 26'' high, 2028 and 48'' Wreath, 
6"' deep — $9.90 ea. $4.50 ea. 

HS-2838, for 2 of 28''x38"' 
Plastic P Is — si i i . 
sto te et = - hanging HS-2838 and 65" in-place fittings on sock 

wice, ign, So ° Wreath $8 40 ea ets, 60c ea. 
6'' deep — $13.40 ea. ’ ; 


14-E Pigtail Sockets, 30¢ ea. 





8' Steady burning indoor 
303-B. 60'' bracket for Electric cord with 2 hold- 




















When ordering f.0.b. Chicago warehouse, suggest you send for our 
3-DIMENSIONAL HOLIDAY DECORATIONS Catalog. 


BISHOP PUBLISHING COMPANY 


168 N. Clinton Street, Chicago 6, Illinois 
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3-DIMENSIONAL HOLIDAY INDOOR-OUTDOOR DECORATIONS 


Many prefer these REGULAR 3-Dimensional Christmas Panels; just Authenticity. Each of these eight 20'x28" and four 28x38" Translucent, 
as many prefer these RELIGIOUS Panels that unfold The Christmas multi-color Plastic, rustproof, Aluminum framed Decoration Panels are 


Story; many use both groups. All are in vivid Christmas Colors on ; ; 
weather-resistant Plastics. The Christmas Story Panels rival real stain- with self-standing or hanging indoor-outdoor Shadow-Box and 8 ft. 


glass windows in a real window and are in bas-relief to lend even greater Electric cord with special rubber hold-in-place fittings on socket. 





. on ~ 
PSA-X—Santa .......$7.65 ea. PSM-X—Snoman ..$7.65 ea. PDE-X—Deer .......$7.65 ea. PSO-X—Stocking .$7.65 ea. 
(20°'x28"") (20°'x28"") (20°'x28"") (20°'x28"") Here's the self-standing 
hanging Shadow-Box in pro- 





PRICE FOR ABOVE REGULAR PLASTIC PANELS WITHOUT SHADOW-BOX AND ELECTRIC CORD, $4.95 ea.,sotoorder file, lighted with regular 
these only omit X from above codes. Price for Shadow-Box and Electric cord for above 20" x 28"' Panels, WR-28—$2.70 ea. household bulbs (not supplied). 


NOTE THESE 
OUTSTANDING 
FEATURES: 


@ Panels are 20''x28'' and 
28''x38"'. 

@ Frames of rust-proof Alu- 
minum. 

@ Deeply formed, heavy, wea- 
ther-resistant Plastic Panels 
Processed in bright Christ- 
mas Colors. 

@ Indoor-Outdoor 70 pt. wea- 
ther-proof Shadow-Boxes, 
self-standing or hanging. 
White stock for better light 
reflection. 

@ 8 ft. steady burning Elec- 
tric cords supplied, with 
special hold-in-place rub- eee : eS 8 — ; | 
late Carey SGS-2X—Shepherds $8.60ea. SGN-2X—Nativity _$8.60ea. | SGT-2X—Three Kings $8.60ea. | SGF-2X—Flight $8.60 ea. 

@ Light-weight washable Pan- (20''x28'') (20°'x28"') (20°'x28'") (20°'x28'") 
els. Permanent, easy to 
store from season to season. PRICE FOR ABOVE RELIGIOUS PLASTIC PANELS WITHOUT SHADOW-BOX AND ELECTRIC CORD $5.90 ea., so to order 

these only omit 2X from above codes. Price for Shadow-Box and Electric cord for above 20" x 28" Panels, WR-28—$2.70 ea. 
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LGS-Y—Camels—28"'x38"' ..$15.60ea. | LGN-Y—Manger—28"'x38" .$15.60ea.  LSB-Z—Bells—28""x38"' .....$15.35ea.  LSA-Z—Santa—28'"'x38" $15.35 ea. 


4 GIANT SIZE 28"x38" COLORFUL PLASTIC PANELS — 2 REGULAR, 2 RELIGIOUS 


PRICE FOR ABOVE RELIGIOUS PLASTIC PANELS PRICE FOR ABOVE REGULAR PLASTIC PANELS When ordering f.o.b. Chicago warehouse suggest you send 
WITHOUT SHADOW-BOX AND ELECTRIC CORDS WITHOUT SHADOW-BOX AND ELECTRIC for our 3-DIMENSIONAL HOLIDAY DECORATIONS Catalog 
$11.90 ea., so to order these only omit Y from CORDS $11.65 ea., so to order these only omit which also shows Holders, Accessories and full life-size, full- 
above codes. Z from above codes. round Nativity. 


Price for Shadow-Box and 2 Electric cords for above 28" x 38" Panels RWS-38. $3.70 ea. 


BISHOP PUBLISHING COMPANY, 168 N. Clinton St., Chicago 6, Illinois 
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One might almost use the word phenomenon in describing the 
retailing operation known as Ohrbach's, whose recent opening on 34th 
street just off Fifth avenue in New York City after years on 14th 
street has everyone speculating on what effect it will have on nearby 
stores whose names are familiar to all. 


For a long time the store helped draw shopping crowds to the 
Union Square area by its reputation for bargains. And apparently 
the crowds are following it to its new location. I happened to be in 
New York at the time the new store opened, and if the traffic it had 
during the first few days is any indication of what to expect in the 
future, the store will have no reason to complain on that ground at 
least. And aside from the novelty of the opening, the window displays 
obviously were coming in for their share of attention and comment from 
those who saw them. 


It would be possible to write at length about the significance 
of the move farther uptown and the abandonment of a proven, accustomed 
location for one of a speculative nature. But I think the thing that 
will impress visiting displaymen and retailers most -- the biggest thing 
that the store offers in the way of a lesson--is that Ohrbach's makes 
buying so downright easy for the shopper: easy shopping through 
interior display. 


Departments are clearly identified, and the identification signs 
are specific and easy to locate. Merchandise is grouped under definite 
classifications which leave nothing to guesswork, and which are in turn 
broken down by sizes. Signs are informative. Garment tags follow 
through by giving information of the most detailed nature. The customer 
can find her way around easily and can do a complete job of selling 
herself through various factors of visual merchandising. There are 
sales people, of course, but they are kept to a minimum. Ohrbach's proved 
some time ago that this method of retailing works, but in the new store 
the same principles involved are more dramatically presented. I 
strongly suggest a visit to the store on your next trip to New York 
CitVeece 


Next month the Audit Bureau of Circulations observes its 40th 
anniversary. Since DISPLAY WORLD is a long-time member of ABC I would 


like to explain the significance of this membership to our readers and 
advertisers. 


Just as the manufacturer and merchant buy and sell merchandise on 
the basis of known standards of grade, weight, and measure, so we are 
prepared to tell advertisers all about our circulation. That, briefly, 
is why we belong to ABC --to give advertisers an independently audited 
circulation count and an accurate description of the audience they reach 
when their ads appear in DISPLAY WORLD. 


ABC is a non-profit, cooperative association of leading publish- 
ers, advertisers, and advertising agencies. It has a staff of 65 
experienced circulation auditors. At regular intervals these men 
visit every publisher member and make a detailed audit of their 
circulation records. The information (Please turn to page 94) 
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nohow - but nohow can you dupil 
effects! unlimited color range, immediate delivery, 


nominal cost. panels are QO ft. by 21 ft.in one piece 
seamless, smaller sizes also. write for sample books. 


LAVERNE ORIGINALS e 160 E. 57 ST. N. Y. 
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walls, floors, ceilings, columns, beams, and 
the modification of those elements by the 
displayman’s creations. 

This means that the displayman has to 
think in larger concepts than just decora- 
tion and creating individual displays, for 
display is not just a collection of props and 
merchandise without regard to properties, 
scale, and composition. It must relate to, 
and become an integral part of, the entire 
architectural scheme. It means that he has 
to understand the technical aspects of cre- 
ating atmosphere and the esthetic space line 
and dimensional concepts of the architect. 
He must understand how his creations 
should give variety, accent, and harmonize 
with the unity of the whole, because com- 
plete integration involves brightness, color, 
and textural relationships as well as di- 
mension, space, and line. 





Lighting is one of the most important ele- 
ments in creating an environment—and also 
one of the most flexible. There is a variety 
of light sources, the forms of the lighting 
fixtures are limitless, the color quality otf 
the light sources is yet another variable 


Lighting And The Displayman 


By WILBUR RIDDLE, Resident Architect 
General Electric Lighting Institute, Cleveland 


HEORETICALLY, the prime responsi- 

bility of the displayman is to create 

visually attractive displays which will 

sell merchandise. And theoretically, 

ie responsibility for the atmosphere 

the store talls on the architect. Yet in 

reality the displayman through his displays 

and control ot the store lighting determines 

the atmosphere—that all-important factor of 
the selling environment. 

lhe stores selling environment 1s an as- 

semblage ot details and the aggregate of 

the external conditions and influences 


attecting the behavior ot shoppers. And 


atmosphere is created by the overall effect 
vhich is achieved It depends upon the 
definition ot all the plan elements. It ts 


expressed in the architectural treatment of 


factor, and the intensity of the lighting 
can be as varied as desired. Once the 
color schemes are chosen and the floor 
arrangements made, lighting decides the 
final overall effect. 

How can lighting do all this? Overall 
lighting can set the atmosphere of the store 
whether it is to be warm or cool, low or 
high in key, stimulating or quiet, monoton- 
ous or varied, colorful or neutral. This is 
usually accomplished by incorporating the 
general lighting as an integral part of the 
interior design, and then using the supple- 
mental lighting to create a pattern of bright- 
ness and color appropriate to the character 


—Upper left: Figure |; lighted walls bring out 

the brick texture . . . Directly above, Figure 

2; the suspended curved troughs punctuate 

and relieve the ‘‘boxiness’’ of the room... 

Left, Figure 3; continuous lighting elements 

break up an otherwise uncomfortable ceiling 
expanse— 


DISPLAY WORLD 





—At the right, Figure 4; the brightness of the 
ceiling and the grid pattern of the lighting 
installation at the top of the stairway attract 
attention to the second floor...Center, Fig- 
ure 5; well-proportioned grid lighting troughs 
add considerable interest to the space... 
Lower left, Figure 6; a grid arrangement of 
suspended lighting fixtures to de-emphasize an 
unsightly ceiling of pipes and beams .. . 
Lower right, Figure 7; a sense of fantasy is 
induced by fixtures and mobiles suspended at 
different heights— 


ot the store and effective in performing 
specific merchandising and = architectural 
functions. 
Rendering form, pattern, texture, and the 
other details of merchandise visible through 
a range of distance is but one merchandis- 
ing objective. Light is a powerful tool 
with which to identify or differentiate de- 
partments, to command attention, to guide 
circulation, to provide specific settings or 
backgrounds that add to the appeal of the 
merchandise, and to perform other archi- 
tectural functions. ™ f % — ~~ 
How is all of this accomplished by the —. : ee. eo. 6° ae et — 
displayman? Well, the arrangement of 
lighted walls gives shape to space. Light 
can change proportions, give variety, and 
emphasize traffic circulation, because lighted 
walls tend to recede while unlighted ones 
seem to advance. An attractively lighted 
wall at the end of a vista invites travel in 
that direction. For example, in Figure 5, 
the two walls of different brightness give 
variety and define the space. Color on the 
walls and certain displays gives a fteeling 
of warmth, accent, and sparkle, which all 
add up to attraction. In Figure 1, lighted 
walls bring out the brick texture, contribut- 
ing to the mood of the atmosphere and the 
merchandise and creating a _ feeling of 
friendly intimacy. 
Large spaces lose their intimacy, some- 
times become overpowering, and create a 
feeling of emptiness. Consequently, the in- 
troduction of free-standing screens and dis- 
plays can eliminate this by giving scale to 
a space and by breaking a large floor area 
into smaller departments. And lighting can 
identify these departments and give punctu- 
[Please turn to page 72] 
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N the next four pages we show 20 

photographs of various types of dis- 

plays which proved their worth in 
actual use. They should suggest many 
ideas for varying display treatments. 

First is shown a display by Tom Comer- 
ford, Lit Brothers, Philadelphia, with the 
window framed in holly sprays containing 
tiny lights. The ornamental background 
served as a displayer for suggested gifts. 

Directly above is a photogravh of the 
giant Christmas tree which adorned the 
corner of The Bon Marche, Seattle, where 
Harold McLaren is display director. 

One of the features of the 1953 holiday 
displays at Kann’s, in Washington, D. C., 
was a window where a live Santa Claus 
sat at regular intervals throughout the 
day, talking to boys and girls on the side- 
walks through a communication system. The 
window was done in pecky cypress, with a 
stone fireplace, and a blackboard on the 
background on which Santa kept track of 
“good and bad boys and girls.” Charles 
Merrill heads display for the store. 

At the bottom of this page is seen one 
of the Christmas displays used by Leonard 
M. Pons, D. H. Holmes Company, Ltd., New 
Orleans. 

Also from New Orleans is the window 
pictured at the top of the second page, by 
Emile Alline, Maison Blanche. It had a 
red velvet background, white wreaths, and 
white wooden step units to show the mer- 
chandise. A blow-up of the store’s Christ- 


—Upper left, by Tom Comerford, Lit Brothers, 
Philadelphia . . . Upper right, Harold Mc- 
Laren, The Bon Marche, Seattle . . . Center, 
Charles Merrill, Kann's, Washington, D.C. ... 
At the left, by Leonard M. Pons, D. H. Holmes 


Company, New Orleans— 
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Christmas 


mas catalogue cover was seen in the upper 
center, 

An unusual exterior treatment is seen 
next. This was the work of H. Sittard, 
Kaufhof, Darmstadt, Germany. 

At J. N. Adam & Co., Niagara Falls, N. 
Y., J. A. Garbarino had an unusual Nativity 
scene completed in a series of church-like 
spires of white metal in which was shown 
the story of the shepherds and Wise Men 
following the Star of Bethlehem, which was 
illuminated in each unit. Each of the se- 
quences was hung against a background of 
blue seamless paper, with white angel's 
hair adding an ethereal effect. Small bee- 
lights were placed in the snow which cov- 
ered the floor. Around the valance were 
hung frosty white branches. Streamers 
from the units read, in order: “The Stars”; 
“They see the Star’; “They follow the 
Star”; “They worship the Star”; “Peace 
on earth, goodwill toward men.” 

In the final display on this page, by Tom 
Watkins, Ellis Stone & Co., Durham, N. C., 
the locomotive pulled a string of freight 
cars not seen in the photograph. It was 
three-quarter round, constructed of wood, 
wallboard, cooking pots, copper tubing, 
dowels, and a Dixie cup, and _ painted 
bright red, gold, and white. The gnomes 
were also built in the store’s display de- 
partment over a stiff wire skeleton which 
was padded with cotton. Their heads were 
of painted toy rubber balls—a large one 
for the head, and a small one tor the nose. 


—Top, left, by Emile Alline, Maison Blanche, 

New Orleans .. . Upper right, by H. Sittard, 

Darmstadt, Germany . . . Center, by J. A. 

Garbarino, J. N. Adam & Co., Niagara Falls, 

N. Y....At the direct right, by Tom Watkins, 
Ellis Stone & Co., Durham, N. C.— 
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—At the upper left, by Elmer C. Diehl, The Bon Marche, Sacramento, Right center, by L. A. Van Houtert, Baynes, Ltd., Johannesburg, South 
Colif.... Upper right, by Anthony Ficeto, Bedford, Inc., Waterbury, Conn. Africa . . . Lower left, by J. Boghosse, Goldblatt Brothers, Chicago ... 
... Left center, by J. S. Dahimann, Ohio Edison Compeny, Springfield... Lower right, from Wm. Filene's Sons Company, Boston— 
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N combining college and career wardrobes 
Display Director Ed- 
dis- 


at Bloomingdale's. 


ward von Castleberg designed six 


tinctive sets. College clothes were established 


in the foreground, with career wardrobes as 
hackground. 

background panel with classic col- 
umns outlined in black showed a center cutout 
depicting the world This unit 
neutral colored scrim with 
career future —in this in- 
stance, world-wide and emanating from a desk 
in Washington — painted on in blue. 


A gray 
globe. was 
overlaid with 
symbols of the 
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utumn In Man 


By VIRGINIA ROEHL 
Virginia Roehl Studio, New York City 


The lighting was particularly interesting; 
white overhead spots on the figure posed back 
of the scrim were controlled so as to flash 
on and off at regular intervals. 

A garland of oak leaves faced with beige 
or gray duvetyn and combined with clusters 
of acorns bordered the left of the cut-out unit. 
The floor was covered with smooth little stones 
and the window copy read “You must insert 
Carbon into that Fall Wardrobe.” 

For the back-to-school promotion the animal 
kingdom moved into Bloomingdale’s children’s 
department. Taking the lon as their motif, 


—tLeft, by Edward von Castleberg, Blooming- 

dale's . . . Lower left, by Phillip Nogga, in- 

terior display director of Bloomingdale's .. . 

Lower right, by Sidney Ring, Saks-Fifth Avenue 

. . « (All photographs by courtesy of Virginia 
Roehl Studio, New York City)— 


the columns were dotted with gay 

For the ledges three-dimensional wood cut- 
outs of familiar zoo residents were shown by 
Phillip Nogga, director of interior display, in 
the most persuasive mood — for example on a 
scooter, a fox, and the lion pedaling his 
bicycle, the wheels of which were painted 
bright blue with the spokes in black. The 
major portion of the sides was painted char- 
treuse, with the shirt in bold blue and white 
stripe and black tie; the jaunty cap took the 
colors of magenta and white while the over- 
sized pencil was chartreuse and the eyes in 
blue, all completed with the customary red 
apple leaning against a blue Latin textbook 
in a vellow lunch basket which also provided 
support for the waving banner. 

Handsome weather-toned wood arches with 
capitaled columns were used by Display Di1- 
rector Sidney Ring at Saks-Fifth Avenue 


posters. 


hattan 


when fashions by Madeline Fauth were pre- 
sented. 

Dried maidenhair fern was handled as a 
curtain effect with a little stuffed squirrel 
together with an umbrella posing as a tie- 
back. A second squirrel was perched = on 
top of the archway and served as prop for 
displaying jewelry and a pair of white gloves. 

One mannequin wore a black and white 
tweed; the second wore black jersey, both 
costumes accessorized with black. A_ single 
black shoe, a white lace edged handkerchief, 
a lipstick and pair of earrings were casually 
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—Upper left, by John R. Foley, Macy's... 

Upper right, by Gene Moore, Bonwit Teller 

, Center, by Henry Callahan, Lord & 

Taylor . . . Lower right, by Loiis Villela, 
Altman's— 


grouped by a large bag of black and white 
tweed. Window copy read “Our own Made- 
line Fauth’s junior figures curve and whirl 
in the season’s new fabrics.” 

At Macy’s, Display Director John R. Foley 
used orange lighting to blend a cream wall 
and gray-green carpet imto a setting which 
used the caption “Macy’s College and Career 
Shop in the news with the new Coola Coola 
Browns.” 

A frame of wood painted black made a 
screen with copper wire across some of the 
openings, with colorful cut-out symbols com- 
pleting the design. The “Coola” cans were 
much in evidence, placed on the base of the 
screen and by the window card. 

One mannequin combined the new brown 
with a yellow blouse and an orange hat and 
two of them wore many, many strings of 
beads. 

At Bonwit's, the legend “Bonwit rolls out 
B. H. Wragge’s convertible look for easy 
living” set the theme for Display Director 
Gene Moore to use stacks of (,oodyear tires 
as an innovation in decor and one which 
proved quite stunning. 

Arranged in four groups, the tires were set 
on a white floor fully covered in white chips. 
A pale gray wall served as foil for the man- 
nequin, who wore a beige jersey, with belt, 
shoes and bag of tan leather and a gold neck- 
lace. A red handkerchief tucked in the out- 
side pocket of the bag gave color accent. 

Again at Bonwit’'s, the headline set the mood 
for a display based on “Still-life colors in our 
mobile city-country tweeds by Davidow” (not 
pictured ). 

Taking this cue, Moore showed still-life 
compositions selected from bibelots and such. 
A shadow-box and supports were of wood 
painted black and lined with rose-red brocade. 
A pleasing arrangement in the shadow-box 
combined a black lace fan, a violin, an antique 

[Please turn to page 60] 
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UCRING tl hristmas season when, 
more than at any other time ot the 
year’, Hoor space has its biggest sell- 


| | — a isill 7 ‘ * ? 
lg potential, cubis Pootayre itself can be j : ee. : (hr isf pas Trimming? 


vo rages 


“merchandised” tor more rapid = turnover 


and greater pront percentage 
When small space is “merchandised” to 
t interest, exert selling appeal, make 
easy, and speed transactions the end 


is minimum overhead and maximum 


The simplest way achieve all 


desirable things 1s ith specialized 

selling And the simpler the better which, 
in itself, makes tor less selling cost 

[magination and ingenuity are two prime 
ingredients of low cost holiday selling 
vith economy otf space a first consideration. 
the effective use of vertical space can be 
lone without adding to the rent and _ its 
ittention value vields profitably to selling 
ideas Neither elaborate nor costly to set 
up, small Space display can be a gold mine 
when adapted to specialized selling, which 
is a highly successtul means of selling more, ge . 


Making Minimum Space Pay 


more often, and more easily. Holiday spirit 
dressing up of small space, devoted to one 
tvpe of merchandise or a single theme, adds 
| — to the gaiety of interior decoration as well 
ites eiiiialat - as to the profit return. While traffic spot 
3 One Stop (Lift Shop location is desirable, as it is for all types 
of volume selling, small space specialized 
ee. | -— 39 - selling has the ability to create its own 
traffic and, thereby, benefits the surround- 
ing area too. The pull to specialized selling 
spots, away from traffic arteries, is achieved 
with the use of enticing overhead decora- 
tion and eye-catching signs. Here you see 
a number of easy ways to execute small 
space holiday ideas for specialized gift 
selling. Each is from a different store and 
a different type of store. They are generic 
ideas, neither startling nor revolutionary. 
They all, however, have one big thing to 
recommend them: they are easy to achieve 
and do a lively selling job. 

Specialized Christmas “shops” are just 
what Santa Claus ordered for attracting 
business to upstairs floors. Signs through- 
out the main floor, at elevator banks or 
escalator platforms, inviting customers to 
visit the Card Shop, the Trim-the-Tree 
Shop, or the Gift Shop on an upstairs floor 
are magnets. They pull crowds to these 
isolated selling locations, for the simplest 
possible reason—they offer what people have 
to have and are willing to go upstairs after 
because they figure that the time it takes to 
reach them will be saved in better selection 
and service. And they are usually right. 
The advantages are obvious—these holiday 
set-ups make slow space pay when located 
in non-gift appeal areas; they bring poten- 
tial gift merchandise to the attention of 
shoppers when these departments are in the 
path of the special Christmas shop. 


—At the top of the page, from Bamberger’s, 
Newark . . . Center, Gertz, Jamaica, Long 
Island . . . At the left, from Macy's, New York 
City . . . (All photographs by courtesy of 
Retail Reporting Bureau, New York City)— 
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appeal of many notions items whose gift 
personality might get lost in the shuffle in 
the notions department’s home space. Giit 
business is the salvation of the notions 
department during the holiday season, and 
gift shop concentration is a successful way 
to merchandise its wares. When located 
on an upstairs floor, the notions depart 
ment can reap a rich holiday harvest in 
sales and can afford to forfeit its main floor 
space to a faster turnover Christmas de- 
partment. This makes everybody happy, 
particularly management. 

The Christmas Tree Shop at Macy's, New 
York City, where John Foley, display d1- 
rector, puts ideas to work, set up shop in 
the lap of the china department. This was 
a double play in the best sense. A counter 
length of chinaware collided with the Tree 
Shop and could not escape attention and re- 
sulting impulse sales influence. Here again 
the sign rode high and handsome, com- 
pletely visible and identified both in name 
and in spirit with strings of ornaments 


Maximum Holiday Returns By IRENE MILLER 


A perfect example of this technique was 
Bamberger’s (Newark) Christmas Trim- 
mings and Card Shop. It adjoined the lamp 
department on an upstairs floor—and lamps 
have gift appeal that is perhaps overlooked 
until it is brought to public attention. This 
shop did just that. All the successful rules 
were followed here. The Shop was simple 
and cost litthe—red-and-white striped facing 
around four sides of the counter square 
summed up the “extra” fixing and the mer- 
chandise itself did the rest. It was full of 
Christmas spirit itself! A large and easily 
read sign was elevated to ceiling level and 
had easy directional visibility from every 
point of the floor. The Christmas creche, 
grouped on a _ roped-off platform just in 
front of the selling square, presented a 
point of interest in good spirit. The wall 
partition on the aisle side was devoted to 
Christmas tree lights, which demanded at- 
tention and proclaimed their identity by 
clever silhouette arrangement on the parti- 
tion itselfi—they were tacked-up to silhou- 
ette Christmas trees. 

An apparel floor was given a holiday litt 
at Gertz, Jamaica, Long Island, with the 
introduction of the “One-Stop Gift Shop.” 
Here, again, customers were pulled to an 
upstairs floor and a sleeper holiday selling 
area was thereby vitalized. Jules Weigel, 
the display director, achieved effectiveness 
with simplicity by the decorative use of 
Christmas green felt for an overhead apron 
that formed the background for  white- 
lettered “Unusual Gifts — One-Stop Gift 
Shop.” The green felt was used for box- 
pleated counter skirts that concealed shelt 
stock underneath. This gift shop area was 
merchandised by the notions department and 
furnished a vehicle for imparting the gift 


—Upper left, from Gimbels, Philadelphia .. . 

Upper right, Lord & Taylor, New York City 

. . « Center, Franklin Simon & Co., New York 
City . . . Right, from Namm's, Brooklyn— 
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festooning the wire mesh frame. The coun- 
ter tace was decorated with Christmas 
stockings and the very fact that they were 
“hung” sums up the. selling suggestion. 
Artificial Christmas trees, for sale as well 
as for decoration, provided the means of 
using vertical space to sales advantage. 
Nothing could be simpler nor more sound 
than this selling set-up from every point of 
view—for more dollars per cubic foot, more 
“unrelated” selling of china, and more 
traffie tor an upstairs floor. 


The apparel floor at Gimbel’s, Philadel- 
phia, has the benefit of Gift Counselors pull, 
where the very fact that the area is quiet 
adds to its appeal. Walter Spiro, at that 
time display director, worked a_ two-fold 
wonder here by not only achieving attrac 
tion, but building it around a pillar. The 
circular counter, with ball-fringe cafe cur- 


[Please turn to page 8o] 





HIRTEEN pairs of slacks, shoes, shirts, 

and belts were lined up in a row in 
Foreman & Clark’s window on South 

Hill street in Los Angeles in an excellent 
example of the use of line and design by Ray 
Fertig, display Manarer There were other 
half- and full-figure elements in the display, 
too, but by far the most striking and powerful 
force of fabric color contrast in the 

line across the front of the window 

by the lined up arrangement of 

slacks, sport shirts, shoes, and belts for 

s “Slacks-of-the-Month” promotion. 


Phe Slacks-of-the-Month background 1s clev- 


planned so that all that 1s necessary to 

a 12 by 12-inch panel at the upper 

left corner to conform to the correct month, 
as well as the price panel in the lower right- 
hand corner The Slacks-of the- Month pro- 
gram WwW: veloped for the sportswear de- 


i 


partment, featuring sheen gabardine slacks. 





Los Angeles Displaymen Unveil 


“Windows are the only medium we use,” de- 
clares Fertig, “and we consider it a very 
successful promotion each month.” 

\t Coulter's, on Miracle Mile, John Cooke 
and assistant, Meredith Rose who used to 
be display manager for the May Company 
branch store a few blocks down the street 
presented a most potent string of 15 windows 
on a single theme: “Velvet and the Velvet 
Pouch.” There were a number of elements 
which heightened the dramatic interest of 
these windows. For instance, all of the win- 
dows were framed with a border 12 inches 
wide. The aqua backgrounds effected a strik- 
ing contrast with the black velvet fashions on 
the single mannequins in each window, ex- 
cept the large corner window which fea- 
tured velvet fashions in pink, purple, and 
green. Suspended picture frames focused 1n- 
terest on matching stoles and interesting 
scarfs, while accessories were grouped on the 
floor below and beside the COpy card. 

Imaginative transformation of a product's 
basic shape for imtriguing display and _ pro- 
motion purposes was W. C. Lambert's sleep- 
ing equipment promotion at Barker Brothers 
in downtown Los Angeles. Rolling across an 


pee 
dma 
ace 


olive-green carpet on a black “dolly” was 
the mustard-striped mattress that suggested 
“Pack Up Your Sleeping Troubles.” “This 
was one of those rather striking, but easy 
to achieve presentations that come along 
once in a blue moon,” said Display Director 
Lambert. To help the mattress simulate the 
suitcase, he simply created the straps of black 
ribbon, the eyelets of notebook paper rein- 
forcements, and a black semi-circular card- 
board suitcase handle was fixed to the top. 
In keeping with the motif, a directional sign- 
post pointed up additional sales copy. On the 
floor was citron yellow gravel. The back- 
ground wall color was bright navy. 

An elegant series of foundation windows 


—The display at the top of the page was by 

Ray Fertig, Foreman & Clark . . . Center, by 

John Cooke and Meredith Rose, Coulter's... 

At the left, by William C. Lambert, Barker 
Brothers— 
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was created by William Meissner and _ his 
assistant, Don Elliott, at Obhrbach’s on the 
Miracle Mile to tie in with the Los Angeles 
Corset Show. These were done with = silk 
backgrounds, jeweled hands, and angel hair 
for the floor covering. The silk background 
was handpainted in pastel tones and_ the 
angel hair was slate gray. Gold beads and 
plumes were draped from the suspended papier 
mache hands, while gold beads and crystal 
drapes decorated the tortoise shell valance. 
A single reader card declared “The Basis 
for Exciting New Fashions.” 

“Festival Fashions” by Damar Myers re- 
ceived great attention at J. W. Robinson 
Company, Beverly Hills, with a_ stylized 


—At the top of the page and at the im- 

mediate right, by William Meissner and Don 

Elliott, Ohrbach's . . . Center, by Damar 

Myers, J. W. Robinson Company, Beverly 
Hills— 
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cabana formed from rough bamboo and with 
unusual colors. The mood was accented by 
the olive-green, black, and turquoise cotton 
drapes. The one with the pineapple design 
was of gold cloth and the colors matched the 
dress displayed. Mica was used on the floor, 
repeating the merchandise colors, while ac- 
cessories accompanied the card copy: “Indian 
Festival Fashions by Caroline Schnurer.” 
Ohrbach’s back-to-school windows featured 
cut-out trees and stylized schoolhouses to give 
a lift to the less appealing aspects of the 
annual trek faced by young Americans. Mul 
ti-colored wood chips on the floor formed a 
path to the school door. To the green, brown, 
and orange stylized trees were athxed arti 
ficial autumn leaves. Interior tie-ups were 
completed by decorating the main floor and 
elevator fronts as well as displays on the 


children’s floor. Sign toppers also carried out 


By HOWARD KUHN 


the back-to-school treatment throughout the 
store. 

An unusual and highly appropriate fall 
opening series at Ohrbach’s, which included 
dresses, coats and suits, centered simply on an 
elaborate papier mache picture frame with 
autumn floral decorations (not pictured). 
Gold boucle was draped and attached to the 
picture from above and to the floor below 
The frame was drybrushed in brown and 
gold. The background was a light yellow. 
The reader card suggested “A Look into the 
Fall Fashion Picture.” 

Another successful window in the Miracle 
Mile group of stores was Joseph Tilner’s for 
Mullen & Bluett’s “Bright Stars in the 
Campus Collection.” In this, which is _ not 
pictured, were featured four different color 
velveteen fashions — blue, brown, red, and 
green—while a fall forest effect was created 
by suspending dozens of strings of fall leaves 
from ceiling to floor. On the floor also were 
brown cork shavings and wild plantings 
and foliage in colors which either picked up 
or complemented the colors of the merchan- 
dise. The background was of white seam- 
less paper. 





HE use of Christmas displays having a 

religious theme was perhaps more pro- 

nounced last season than ever before, 
ranging from individual stores in some com- 
munities up to city-wide projects in which 
dozens of firms participated. Public response 
was invariably laudatory. 

Typical of many individual store efforts 
along this line is the experience of Radigan 
Brothers, of Gary, Ind., whose display 1s 
seen in the first illustration. John B. Radi- 
gan, president of the firm, comments: 

“For the past 26 years we have been dis- 
playing a Nativity scene in one of our large 
windows, and recently used two. During that 
time the display has grown from a fragile, 
table-size tableau to a life-size reproduction 
covering an area 25 feet wide and 19 feet 
deep. Public reaction to it from peoples of 
all faiths has been so favorable that it is now 
as much a part of our institution as are the 
front doors. As early as November 1 we 


Communities And Stores Praised 


begin to receive inquiries as to the date the 
window will appear.” 

Santa Monica, Calif., a beach resort com- 
munity of 77,000 persons, undertook a city- 
wide program last year to “Put Christ back 
into Christmas,” with the entire production 
being coordinated by the local Chamber of 
Commerce. 

Life-size scenes depicting the Christmas 
story were constructed in Palisades park. 
A parade of 600 chancel choir voices was 
staged, and a cast of more than 60 professional 
actors and singers gave ten free performances 
of the Nativity play. Retail merchants 
nearly 100 of them — followed through with 
window displays based on the same theme. 

Homer F. Caswell, director of publicity 
for the Chamber of Commerce, had this to 
say relative to the retail windows— one of 
which is seen in the second photograph: 

“Henshey’s Department Store, a_ leading 
company and centrally located in our down- 
town shopping area, had a life-size manger 
Nativity in its large corner window which 
included 15 figures. Nearly 100 other stores 
featured various scenes from the Bible and 
the Christmas story in their windows. Scenes 
that were included were Nativities from 
around the world (Eskimo, Indian, African, 
etc.), Wise Men following the Star of 
Bethlehem, and various other Buible-inspired 
tableaus. As a feature, many stores incor- 
porated their wares into their scenes. For 
instance, jewelry stores featured jewels, gold, 
and jewelry as gifts of the Magi to the 
Christ-child. A hardware store did Joseph in 
his carpenter’s shop; a yard goods store 
featured materials prevalent at the time of 
Christ (gauze from Gaza, for instance), and 
some restaurants spotlighted in the windows 
famous foods and spices that were popular 
during Christ’s time.” 











—Typical of many store Nativity scenes is the 
life-size one of Radigan Brothers, Gary, Ind., 
seen in the first illustration . . . Center, one 
of hundreds of religious theme displays used 
in a city-wide program in Santa Monica, 
Calif., last year . . . One of a series of win- 
dows at M. A. Felman Company, Joliet, Ill.; 
this shows the prophecy of Isaiah— 
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—The three displays on this page are from 
those used at Felman's. Top, the fulfillment 
of the prophecy .. . Center, the typical 
family of today going to church . . . Below, 
the family around the creche. Others in the 
series showed the family trimming the tree, 
and a child's dream of “The Night Before 
Christmas" — 


Palisades park, perched 200 feet above the 
Pacific ocean, was transformed by ten life- 
sized three-dimensional settings into “Christ- 
mas Story Lane.” Each of the scenes was 
sponsored by a different Santa Monica church. 
The central tableau depicted the familiar 
manger, flanked on each side by sequences 
leading up to the birth of Christ and cover- 
ing the story through to the flight into Egypt. 

All retail display windows were installed 
behind curtains, and unveiled simultaneously 
at 6 o'clock on the evening of December 1 
to coincide with the opening of the “Christ- 
mas Story Lane” in the park. The signal 


For Religious Theme Displays 


for the withdrawal of the curtains was given 
by church bells ringing all over the city to 
herald the ofhcial opening of the Christmas 
season. 

So successful was the community-wide pro- 
gram that Santa Monica plans to repeat it year 
after year. 

W. M. Young, promotional manager of M. 
A. Felman Company, Joliet, LIl., describes that 
store’s 1953 Christmas displays in this man- 
ner: 

“We decided to use over 60 per cent of 
our window space in a_ non-commercial 
fashion, and used it to portray Christ in 
Christmas and in the home. The Catholic 
clergy, headed by Monsignor Blanchett, was 
asked to submit sketches and copy and sug- 
gestions for the windows. We also asked 
the same of the Will county Council of 
Protestant Ministers. From the suggestions 
and copy which were given us by these groups _ -_ 
our display director, Bailey Fitzgerald, de- mt : © Come ail w | 
veloped windows which were outstanding. ‘ t © Come gy 8 ove 
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“We received literally hundreds of com- | : ‘eit ern the Hing a ener! 
plimentary letters from individuals, schools, "<a ==areual ' Ss Rake 6 ot Get ho 
churches, and civic organizations as a result. : ) 
We feel that these windows attracted more 
attention than any displays we have put in 
in our history. 

“Our No. 1 window, having some 1/7 feet 
frontage, showed Isaiah 800 years prior to 
Christ prophesying that Christ would come 
to this earth (third illustration). Our corner 
window facing two streets showed the fulfill- 
ment of the prophecy (fourth photograph). 
Next was a window showing the _ typical 
family of today going to church, and then a 
window illustrating ‘The family that prays 
together, stays together’ (last photograph. ) 
This was followed by a display showing the 
family trimming the Christmas tree and ex- 
plaining the symbolism of the tree lights. The 
last window was a child’s dream of ‘The Night 
sefore Christmas’. 

“There is a growing trend in the public’s 
mind for the expression of the real meaning 
of Christmas, and I am sure that many stores 
over the country may want to follow some 
of these ideas, or similar ones, in their own The Family Hast prays tenet 
windows.” A Femily i 
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Display Designer and Consultant 
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Arrangement: This first in a series of Christmas 


es 


windows consists of two aetinite units. 
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Properties: The leg, showing a bit of tlounce, 
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thrust throuach the drapes of the window. A 
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checkerboard section of floor displays cosmetics 
and perfume. Copy card is shown at lower lett 


aT WINGOW. 


Arrangement: Three definite units are noted in 
this display of Christmas gift suggestions. 


Properties: Each of the three stars is used to dis- 
play small gift items ranging in price from two to 
tive dollars. The stars are cut out of wallboard 
and covered with glittering fabric. Smaller spark- 
ling stars are suspended from the ceiling. Copy 
card is shown at lower right of window. 


ceca. 
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Arrangement: This display is made up of three 
units. Merchandise is limited. 


Properties: A cluster of large Christmas balls is 
suspended from the ceiling, and garlands of small 


- 4. 
- ? @% 
4’ 


balls are draped to the floor of window. Two 
reindeer stand alert before a showing of footwear 
selected for the festive season. Copy card is at 
left of window. 
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COMING UP 


Arrangement: Several elements are noted in ?7 
display of men's gift ties. Arrangement is neat 
and simple. 


Properties: Ties hang from colorful gift boxes which 
are suspended in mid-air. Four copy cards bea: 
the caption: “We Will Send it Gift Wrapped. 
Tiny cut-out fir trees decorate the floor of the 


window. 





Arrangement: Several elements are combined in a 
single unit in this display of men's sweaters. 


Properties: A pair of skis serves to combine the 
three sweaters flanked on either side by fir trees. 
The fourth sweater is placed to the side to break 
up the formal balance and give more interest. 
Copy card is shown in lower front of window. 


Arrangement: Three definite units are noted in 
this men's hat display. Merchandise is limited. 





Properties: Antlers, quite appropriate for the Yule 
season, lend a decorative note to the display. 
They are attached to the back panel. Beneath it 
are shown two hat boxes. Hats are arranged on 
either side on dowels at various heights. Copy 
card is shown on floor of window. 
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HE first Chicago store to make a display 

presentation of yard goods this season 

was Marshall Field & Co. John Moss 
had four windows devoted to the theme of 
home sewing while conventions were at their 
peak. The window pictured shows the use 
of an old-fashioned sewing machine as a prop; 
this elicited much comment from the window 
shoppers, and definitely stressed the home 
dressmaker. 

Moss carried the idea even further in 
suggestions for home sewing for children, 
featuring a window that played up the use of 
crayon colors for the young crowd. Although 
ready-to-wear was shown, the theme of home 
sewing carried through the series. Additional 
features of the window were the clowns, the 
suggestion of kindergarten and the old- 
fashioned ice-cream parlor chairs. 

Moss also had a sale window for men’s 
apparel that had a sports background and 
ample feeling of fall. In the annex hallway 
sports again were shown, in a setting that 
suggested the items for the sport as well as 
the correct apparel. 

All through major stores the young men 
have come in for much more attention rela- 
tive to clothes for school than in past seasons. 
This is probably. because it has proved so 
profitable for the stores that give entire 
series of windows to back-to-school. One 
week it was possible to walk along State 
street and see windows for the school girl in 
practically every store, making a mile of such 
windows. 

At Goldblatt’s, John Boghosse made use of 
a chimney and a suggested fire-place for a 
school window and had pennants fastened to 
the simulated _ bricks. Oversize hangers 
topped with pumpkins wearing mortar boards 
added an amusing air to the window. 

Maurice L. Rothschild was one local store 


—All three of the displays pictured at the top 
of the page are by John Moss, Marshall Field 
& Co. ... At the center, by J. Boghosse, 
Goldblatt Brothers . . . At the left, by Jim 
Murray, Maurice Rothschild & Co.— 
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The End Of Summer 


that used the new publication, Sports Illus- 
trated, as a theme about which to build 
windows. Jim Murray, display director, did 
an outstanding job; in fact, Sports Illus- 
trated had them shot in color. As far as 
the store was concerned, there should have 
been a magazine stand installed inside for 
there was such a crowd demanding the pub- 
lication, as well as stopping to buy the items 
shown. 

Murray used a similar idea of blow-ups 
from the magazine for the backgrounds of 
both the men’s and women’s windows. Light- 
ing was from the side and overhead, with 
bullet lights adding the highlights to bring 
out the texture of the men’s suit coats. The 
same idea was followed in the women’s win- 
dow, but the use of the modern drop lights 
suggestive of the old Japanese lanterns gave a 
new bit of color and added illumination. The 
little furs, the little hats, and the little coat 
were distinctive style features. 

Lytton’s combined the idea of college and 
career in a deft manner in its back-to-school 
windows. The idea of travel was conveyed 
in the old-fashioned trolley car, and the ex- 
tension of the tracks was used as displayer 
for the items to complement the costume. 
Bullet lights were used in the front and side 
of the window, throwing long shadows. 

For an advance toy sale at The Fair, Reed 
Schlademan used the bright colors of Christ- 
mas as the background for Santa putting up 
his own poster on the billboard. While it 
was said to be a layaway sale, the reports 
from the store show that for the fourth con- 
secutive year that the idea has been used it 
actually produced a large volume of cash and 
carry business. 

The whole idea stopped sidewalk traffic, lit- 
erally, and blocked the area in front of the 
window as shoppers inspected the display 

[Please turn to page 77] 


—Directly above, from H. C. Lytton & Co. 

. . . Upper right and center, by Reed Schlade- 

man, The Fair Store . . . At the right, by 
J. Boghosse— 
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NCE again it is time to give thought 
C) to Christmas display ideas and we 

devote this month’s page to several 
that have been especially designed to fit the 
more limited display budgets of the smaller 
stores. 

Personally, I think that planning Christ- 
mas displays is one of the best parts of a 
display job; it is such a wonderful, colortul 
theme and [| am sure that most displaymen 
get real pleasure out of installing a_ toy 
department that will attract children of all 
ages and one that will bring them happiness 
and some of the universal joy that 
with the Christmas season all over the 
world. 


goes 


Kven with relatively limited budgets, the 
smaller store should try and do a particu- 
larly good display job; this is one season 
of the year that extra dollars spent will 
pay off in increased and added pres- 
tige. 

(A) In 


(Christmas 


sales 


working up a display idea _ for 
does not have to go any 
further than the age-old theme of Santa 
going down the chimney; children are 
familiar with it and they look ferward 
with joyous anticipation to this wondertul 
event. The footprints on the roof and the 
snow brushed off one side of the top of 
the chimney will tell the story to the 
children and the adults will get amusement 
out of the footprint theme. 


one 


This display can be built at low cost by 
following these directions: The roof 1s 
built out of a 4- by 8-foot sheet of %-inch 
plywood so that the full sized sheet can 
be salvaged after Christmas. The chimney 
is 44-inch plywood nailed on to a 1- by 2- 
inch frame; this is painted to simulate 
bricks. 

After trying out various treatments for 
the deep snow finish on the roof, it was 
found that a heavy coat of ordinary plaster 
of paris serves effectively and that it is 
easy to carve out the imprints of the 
footprints while the plaster is still wet. 
The heavy coat of dry plaster makes an 
excellent simulation of snow. One side of 
the top of the chimney is finished so that 
it appears that Santa has scraped off the 
snow in climbing up to descend the chim- 
The background is painted midnight 
blue, or covered with a length of medium 
blue giant width paper. The large tree is 
cut out of wallboard, and_ here, wet 
plaster is smeared on to simulate drifted 
snow. <A concealed light in back of the 
roof gives the night time moonlight effect. 


ney. 


too, 


The completed installation makes a very 
fine prestige type display. Some stores might 
prefer to display a few gift items on the 
floor and let the footprints on the roof tell 
their effective story. 

A Christmas window I once installed in a 
New York City store received very favor- 
able comment and is described as follows: 
A large, deep corner window was used and 
large papier mache trees installed so that 
the window looked like the interior of a 
forest; the floor was piled deep with arti- 
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back in the corner 
small, real Christmas tree decorated 
with blue lights. This was the only dec- 
oration used except for a few plaster ani- 
mals kneeling at the base of the little tree. 
The entire lighting effect in the window was 
kept very subdued. The huge, snow-laden 
branches in contrast to the small Christmas 
tree made a very beautiful display. | men- 
tion this for what it may be worth to some 
store which would like to install a low-cost 
prestige type window display. 

(B) Large size Christmas 
glistening green foil can be made 
easily. Cut the suitably sized ring out of 
wallboard, paint and then cut the 
holly leaves out of a roll of green foil 
paper. Then cement them in position on 
the ring, using a number of ordinary 
straight pins to hold down the corners of 
the leaves; when the cement is dry the 
pins are pulled out. With a sheet of wall- 
board 4 feet in width, the ring can be this 
outside diameter size, so that it 
large enough to use as a very attractive 
center piece in any window. A _ sheet of 
royal blue paper can be tacked on the back 
and then a card cutout showing Santa 
riding one of his reinder will complete the 
unit. 

(C) If some one was to ask me what is 
the best Christmas display [I have ever 
seen, | would say: “The giant bells first 
used by Lord & Taylor years ago, 
with the bells swinging over a winter land- 
scape and carols broadcast out to the side- 
walk.” This giant bell theme will never 
grow old and suitably sized bells tor any 
sized windows can be purchased from dis- 
play manufacturers and jobbers. The lighted 
church can be built out of wallboard in 
your own shop and then covered with imt- 
tation snow. 

The background should be dark blue with 
silver star; a few real tree branches 
coated with snow are then placed in posi- 
tion around the church. 

(D) Another design from my scrap book 
that can be used in many displays—tor a 
window center unit, ledge display, column 
treatment, etc. The squares will enable you 
to draw this easily up to any required size. 


ficial snow and 


one 


Was 


wreaths with 


leaves 


green, 


some 


one 


(E) A tree design unit easily built out of 
plywood and then painted in white and 
green. Large size units can be used in 
Christmas windows for small accessory 
displays; smaller sizes are ideal used on 
rotating electric turntables tor counter or 
top of showcase displays. 

(F) Another modern design that can be 
used for Christmas posters; or a number 
of the easy-to-draw Santas can be cut out 
of wallboard or plywood to be 
many ways. 


used in 





Kaufman On Tour 


Of South America 


Howard Kaufman, display director of 
Yeager’s, Akron, is on a flying tour of 
Peru, Bolivia, Colombia, and other South 
American countries. 


will be 
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the display 
world’s lowest 
cost electric 
turntable 
with big weight 
capacity 


At this low cost you can use many extra 
ROTASELLERS to bring dramatic action 
to any window, counter or floor display 
and increase sales. The rugged cast 
aluminum free-wheeling top plate has six 
holes to make it extra adaptable for 
mounting a variety of displays . . . one 
piece of jewelry, full-sized manikins, toys, 
cosmetics, appliances, or up to 200 
pounds of hardware. Off-on switch. No 
batteries. Extra long lead-in wire. 115 
V., 60 cyl. No exposed gears. Com- 
pletely life sealed in grease. Full year 
guarantee. Precision ball bearings. 3 rpm. 
If not available at your jobbers you may 
order direct from us. Jobber inquiries 
invited. 


Designed, Manufactured and 
Guaranteed by 


Ulrich Bros. 


2923 AGNES CORPUS CHRISTI, TEXAS 
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—Glen Sawyer, display 
manager of L. Snyder 
Company, Norfolk, Va., 
and Vic Sacharoff, Dor- 
othy S. Lynch Studios, 
Baltimore, after a fish- 
ing trip off Oregon in- 
let on the North Caro- 


lina coast— 





—L. A. Darling Company, Bronson, 
Mich., had 115 employes present at 
its annual office and foreman's stag 
party and golf tournament at the 


Coldwater Country Club— 


—C. H. Andrews, head of a display 
equipment firm in Wellington, N. Z., 
points to a window in his building— 
broken as the result of a super-sonic 
"boom" produced when four "Cou- 
gar" jets broke the sound barrier 
over the city during a visit of the 
U.S.S. Tarawa last May. He writes 
enthusiastically of the cordial rela- 
tions between the visitors and Well- 
ingtonians— 


—W. L. Gibbons (right), dis- 
play and advertising manager 
for Allansons Stores, Birkenhead, 
England, accepts a check as 
first prize in a national display 
contesi. The presentation was 
made by representatives of the 
sponsoring firms— 


—First prize trophy awarded in a 
local display contest in Ogden, 
Utah, went to L. R. Samuels’ spe- 
cialty shop. Looking at the dis- 
play are Scott Dye, manager of the 
store, Colin Lowder, director of 
station KLO, and Anne Young, dis- 
play manager of Samuels— 


—This is Carl Male, 
newly appointed art di- 
rector of Howard M. 
Cowee, Inc., New York 
City. At one time he 


held a similar position 
with the New York City 
office of W. L. Stens- 


gaaord & Associates— 





They all add u 


A galaxy of illustrated, informative store 
equipment catalogs to show how Darling’s 
merchandising and display fixtures make 

the best possible use of every square foot of 


selling space. You'll see a host of sparkling 


new fixtures and familiar stand-bys... plus 
Darling’s tested methods of improved 
merchandising . . . all designed to increase 
sales in practically every type of retail store. 


Write for this complete library 
of valuable catalogs. They’ll be 
sent to you post-haste... with 
our compliments! 


Write Dept.DW10for Free Literature! 


CWtCcCac Od tos ANGELES 
222 W. Adame St. $001 &. Figueroa St 
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“The Littlest Angel’ At Hochschild’s 


Angel” was 
Hochschild, 
Baltimore, during the 
1953. The windows, 
department, 


Hk magic ot “The Littlest 


the store-wide theme ot 

Kohn & Co., 
(Christmas 
Hoor, the Hoor toy 
Wrapping, the Christmas 


to customers, the employe house Or- 


season ot 
first sixth 
special guitt Cata- 
logur 
gan, and newspaper advertisements all car- 
ried this them«e 
director, ably 
nine animated 
windows de- 


display 
staff, had 
Howard street 
story. Chicken wire covered with 


Burnside, 


James 
assisted by his 
s im the 
picting the 
spun glass to give the appearance of fleecy 
the ceiling and back- 
mirrors on the 


used on 
reflected in 
a continuing impression. Blue 
The tramed 


clouds was 
grounds, this 
sides to give 
lights were set into the clouds. 
settings were made of wallboard painted a 
lull blue. with a small gold Star ot Beth- 
lehem painted on. The Littlest Angel figure 
was 12 Understanding 
Angel, the Halosmith, and 


high: the 


Keeper, 


inches 


( sate 


Wingmaker were all 24 inches high, and 
the tour angels in the choir 
inches. In each window a simulated parch- 
ment paper book lettered in Old English 
told the visually, while the Loretta 
Young recording was heard on the street 
through loud speakers placed at strategic 
points. 

On the first 
toy department the 


were 16 


story 


floor 
watched 


floor and in the sixth 
Littlest Angel 


over shoppers as he floated among gauzy 


clouds at the top of the pillars in his white 


—Six of the nine scenes are pictured. Top, 
left to right: The Littlest Angel at the great 
gates . . . at heavenly choir practice . . 

the Understanding Angel brings the Littlest 
Angel's box of toys from earth . . . Below, 
the Littlest Angel ponders over what to give 
the Prince of Peace... his rough box of toys 
are placed with the magnificent gifts of the 
angels ... the box of toys becomes the blaz- 

ing Star of Bethlehem— 








| ower 
white candles 


gown, red-striped pants, and halo. 
down on the pillars tall 
emerged from the clouds. Over the front 
elevators on the main floor “the Littlest 
Angel sat on the golden stairs and waited 
for imspiration.” 

The interior decorations remained un- 
touched from November 8 to December 28, 
and the windows from December 12 to 
January 4, as so many people wrote or tele- 
phoned their appreciation and asked that 
they be left so the children and 
visiting friends could see them over the 
holidays. The reaction, of some of those 
who saw the displays is indicated by ex- 
cerpts from some of the letters received. 

From a lawyer: “The words, the scenes, 
the billowy clouds, seeing God's hand and 
the climax, the Star and the little 
toys! Never have I had such a pleasant 
feeling — one of kindness—and at its con- 
clusion I took full note of your wonderful 

[Please turn to page 76] 


school 


box of 
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DISPLAY 





When Glenn Harrod, Display Director of Lazarus in Columbus, wanted NEW CHILDREN’S MANNEQUINS with WON- 
DERFUL ACTION AND SELLING PERSONALITIES, he came to Bliss Display. 


HERE'S WHAT WE DESIGNED! 


“the little show-ofts_ 


REG. 


(BOYS AND GIRLS, SIZES 4 TO 12 YEARS) 





Lazarus 


HERE'S WHAT HE SAID ABOUT oe oy Se mma 


ts , ve Long I ty, New Y 
dali thaacclalol aaehar: ng Island City, ork 
Dear Al: 


I think you can see from the photographs 
that the window is a big success, We had a lot of 
fun getting the window together, and everyone, in- 
cluding the public, likes it. The wonderful action 
and facial expressions that you have developed in 
these figures makes it possible for us to give the 
window human interest that could never have been 
achieved through the use of ordinary mannequins, 


Please accept our thanks for the completely 
wonderful job you did for us, 


Write for complete set of photos Sincerely, 


of “the little show-offs” Z 


WA Glenn A. Harrod 
Display Directer 


BLISS DISPLAY CORP. tsxcistiwaniny. 
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Bon Marche Yule 


The extent to which Christmas displays, both interior and 
window, are carried out at The Bon Marche, Seattle, is indicated 
in the first photograph. Sleighing scenes such as this, as well as 
others showing different winter activities, were spotted through- 
out the main floor, the sleighs supported by large platforms built 
of rustic logs and covered with snow. Around the platforms 
were various kinds of natural foliage in great profusion. Note 
that each column has been converted into a large pine tree with 
snow-laden branches. 


Last season a special robe “department” was created as shown, 
each garment individually packaged in cellophane. 

Capo de Monte lamps were given a window of their own. 

The photograph at the lower left shows how tables loaded with 
gift-wrap equipment were set up here and there in different 
departments for the 1953 holiday season. It also gives an idea of 
how spot displays throughout the store were handled. 

Window after window took their theme from “Christmas 
Legends from the Old Country,” the card copy explaining Yule 
customs in foreign lands. Harold McLaren is display director 
for the store. 
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Education... Better results... 


faster with 


MASONITE 
PRESDWOOD 


Information... 





No wonder they call it ‘‘the display man’s friend’’! 
Presdwood” can be used for practically any panel need. 
Cuts and fits readily, takes an unlimited variety of finishes, 
can even be permanently bent to flowing, pleasing curves. 


Among the 33 types and thicknesses of durable, versatile 
Masonite Presdwood is the exact one you need for your 
next job. Your building materials dealer can give you help- 
ful suggestions about using these grainless, all wood hard- 
boards. See him today—or write Masonite Corporation 
for an informative booklet on ways and methods of incor- 
porating Presdwood panels into your displays. 


* NATURALLY STRONGER WITH LIGNIN 
PRESpwoOD MASONITE 


ce oem - mi -eol-iy-n al mem. 
"Masonite" signifies that Masonite Corporation 
is the source of the product , | Dept. DW-10, Box 777, Chicago 90, Ill. 
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A Different Christmas Decor 


By BERNIECE H. MELDON, Remick's, Quincy, Mass. 


MMEDIATELY after the last tinsel star 
has been hung and we've compared fibre 
rashes, the search again 

the seeking always a little frantic be- 
cause of the need to do a bigger and better 


glass begins 


(Christmas installation than the previous year. 
This is the story ot how we 
Christmas display problem last season. 


From the moment we decided on the use of 


birds for the core of the Christmas settings 


solved the 


the department’s enthusiasm and teamwork 
were at an all-time high—certainly an 1m- 
portant factor when nearly all of the fabrica- 
tion and installation were handled by the 
display department. 

To our knowledge birds have not been used 
as a major Christmas theme and we felt the 
novelty would have wide appeal. So Remick’s 
got the birds, and not chuckling Santas and 
smiling fairy godmothers. Though a de- 


parture from the usual Christmas associations, 
we felt the beautifully plumaged birds would 
be a visual reminder of He whose _ birthday 
we celebrate on December 25th of each year. 
We had our few anxious moments, after 
the plans were well under way, concerning the 
general public’s acceptance and reaction — this 
brought on by a few buyers who would shrug 
and look imploringly heavenwards upon the 
mention of birds. Naturally, our doubting 
Thomases were later our sup- 
porters. 
After 


Strongest 


much investigation we signed a 
contract with the Chase Animal Farm in 
Egypt, Mass. This organization is one of 
the major importers for zoos all over the 
country. The contract called for the installa- 
tion and daily maintenance of 200 birds from 
Thanksgiving to December 28. 
ments were made to feed and 
birds twice daily. This 
and after store hours. 
The birds were chosen for their color, clean- 
Colorful 


Arrange- 
service the 
bef« re 


was done 


liness, and hardiness in 
finches, chartreuse and 
and brilliant 
the smaller 


captivity. 
turquoise parakeets, 
red cardinals were selected for 
cages. Macaws, crown cranes, 
Hamingos, South American pigeons, and saucy 
toucans were planned for the larger cages. 
Sheets of styrofoam, chicken wire, pink 
foil roses, candy canes, cans of gold paint 
and a lot of hard work were the ingredients 
for the cages. The large cages measured 
6. feet high, 14 feet long and 3 feet wide. 
In their construction frames were 
[Please turn to page 82] 


W Ot «len 


—One of the larger cages is pictured above, 

with a detail of the smaller cages at the right 

. ..A partial view of the main floor is at 
the left— 
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Create Colorful, Distinctive Christmas Displays with 
Finest Quality Holly Wreaths, Garlands and Trees 


ug? . Natural Preserved 
aan ee ee Holly Wreaths 


AS oil 
’y 


Flameproofed, natural _ pre- 
served holly wreaths made from 
the finest imported Italian holly 
and profusely decorated with 
artificial red berries. Colors: 
Green, silver or gold holly with 
red berries. All wreaths are 
shipped direct from preserving 
yw plant and factory to insure 
freshest stock. All sizes listed 
are outside diameters. 
= ae j ¥ $47.5 m-_ van a 
=“ Ys i ae poe Transformer Type Twinkling Lights 
KG-36 36 in. Ea. 10.95 Multiple miniature base lamps with lights that 
KG-30 30 in. Ea. 8.95 blink on and off independently creating a_ gentle 
KG-24 94 in. ‘a. 150 twinkling star effect. If one light goes out. the bal- 
at. 2) in. va. 3.50 ance remain lighted. Choice of new all white set 
KG-18 —18 in. Fa. 2 50 (white cord and white sockets) for use on white 
KG-16 16 in. Ea. 2 00 Christmas trees, wreaths and garlands or green and 

: a red wire set. Each set equipped with imported clear 

All F.O.B. Michigan lamps, each lamp with its own built-in item Com- 

plete with transformer. Operates on 120 volt AC 
current only. In stock for immediate delivery. 


Natural Preserved Holly Garlands XR-151—20 Light Set with White Cord and White 


. r aN ‘ - . ° S “Kh : ; "ie r] , c bo } se p > 
Flameproofed garlands made from nat- KG-8/4—Dark Green 5 in. Diameter _ kets. Complete with 20 lamps in set and five 
iit : Mgr ae i > . additional replacements. Price, complete...... $12.95 
ural preserved holly. All F.O.B. Michigan. Holly Garland. Per yard $1.50 ce eee: . Ak ~~ 
ee: ; ‘ 3 — c ‘ Sai a) te : XR-150—20 Light Set with Red and Green Wire. 
KG-5/4—Dark Green 8 in. Diameter KG-10—Gold Tipped White 5 in. Dia- Complete with 20 lamps in set and five additional 


Yaw. Ps ‘ e999 + Qarl. » ‘ g9 . aa a 
Holly Garland. Per yard 92.20 meter Holly Garland. Per yard 32.00 replacements. Price, complete................ $10.50 


Natural Preserved Holly 
Pyramid Trees 


Full-round and _half-round 
pyramid trees made from the 
finest imported natural pre- 
served Italian holly and sprayed 
dark green. Completely flame- 
proofed. Trees are set in pail 
and weighted to prevent tip- 
ping. All trees are ~~ 
irec > prese vl og lant 
wok tar ac Ge Outdoor-Indoor Blinker Light Set 
stock. Independently-burning C-9%% intermediate base 
KG-54/8—Full-Round 8 Ft. lamps blink on and off individually. If one light 
Holly Pyramid Trees. burns out, the balance remain lighted. No trans- 
Each $99.50 former necessary. Operates on AC or DC current. 
KG-54/8H —Half-Round 8 Ft. Can connect up to 50 lights on one plug. Under- 
Holly Pyramid Trees. writers approved for either outdoor or indoor use. 
Each $69.50 Set equipped with clear lamps only. In stock. 
KG-54/6 Full-Round 6 Ft. XLK-18/7 7 Light Set. Approx. 12 feet long. 
Holly Pyramid Trees. io | : | = 
Each $59.50 AL 9—15 Light Set. Approx. 23 feet long. 
KG-54,6H—Half-Round 6 Ft. Price POE PE OPE To TTT TOT TEE T TEC ET TTT eT ee $11.50 
Holly Pyramid Trees. XLK-18/25—25 Light Set. Approx. 44 feet long. 
Each $39.50 
All F.O.B. Michigan Extra Intermediate Base Lamps 
Extra C-9%% intermediate base 15 watt clear or 
For a More Complete colored lamps for replacements in sets listed above. 
Per set of 10 assorted colored lamps............ $6.00 


| 1 W ‘] ; ee a ae ee ee iin vind Rad we daueeck $5.00 

.vceopoqaium reatns ant ° . 

A Ss ‘ie. Meine al For a Complete Line of New Christ- 
rs rs s rs c - 


Christmas colors, Write mas Displays, Write for Broadside No. 
for Broadside No. 54-D. 54-D and Christmas Catalog No. 254-D. 


GARRISON-WAGNER COMPANY 


2018 WASHINGTON AVE. LOUIS 3, 


Selection of Holly and 
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T is emotional appeal along with the 

presenting of the actual merchandise 

itself that is undoubtedly the reason why 
display influences the sale of more men’s 
wear by almost double that of all other 
combined promotion media, according to a 
survey by the U. S. Department of Agri- 
culture, taken over a five-year period. (By 
all means order this 100-page report, “Men’s 
Preference Among Wool Suits, Coats, and 
Jackets.” Enclose 30 cents to Superinten- 
dent of Documents, Washington 25, D. C.) 
This survey alone should and probably will 
eventually revolutionize the advertising and 
promotional selling of men’s clothing. This 
observation is based on the assumption that 
the consumer will have his way when it 
comes to what influences him to spend his 
money. It is also based on Abraham Lin- 
coln's famous contention that “You can’t 
fool all of the people all of the time.” But 
in the meantime the men’s clothing industry 


5 ik will probably get less and less of the con- 


Display Sells By Emotional Appeal 


By PAUL BARBER, Display Ideas & Promotional Service, Wichita 


sumer dollar while other industries get 
more and more. 

Why do men prefer display so overwhelm- 

ingly when they are in the market for a 
new suit? Of course display has the ad- 
vantage of point of purchase and spur of 
the moment buying is a big factor, par- 
ticularly when it comes to furnishings and 
small accessories. But the emotional appeal 
would surely rank among the most 1m- 
portant reasons. The stores that do the 
best job of presenting their merchandise 
to the window shopper, looking its best and 
in its best selling manner, are the stores 
that benefit most from this greatest of all 
direct selling promotion media. And I 
might add that display is the only direct 
selling promotion medium, as it is the 
only medium that handles the actual mer- 
chandise. Consequently, the emotional ap- 
peal that stimulates the sale of men’s wear 
can not be equaled by any other promotion 
medium. 
’ There are some products that billboard 
advertising will sell better than others. 
There are some products that newspaper 
and magazine advertising will sell better 
than others. There are some that direct 
mail, radio and TV will sell better than 
others. There are some that display will 
sell better than others, and men’s wear is 
certainly one of these. All of these other 
media are most successful where they can 
use the greatest emotional appeal. 

It would take a great deal of space to 
analyze in detail the best emotional appeal 

[Please turn to page 88] 


—The author describes these three displays 
thus: Top, "This display shows how a man can 
have a dressed-up look or a casual look 
merely by changing his accessories; this mes- 
sage is also told to him on the sign copy.’ ... 
Center, "An atmosphere of luxury combined 
with the appeal of British imports.” . . . Left, 
"The emotional appeal of the new season exe- 
cuted in a colorful fall setting’ — 
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PERMA JEWEL CLOTHS 
PERMA LAHM CLOTHS 
PERMA GLITTER PAPERS 


"PERMA GLITTER sTiPP 


¢Guaranteed SHED PROOF 


Guaranteed TARNISH PROOF 
AT DRASTICALLY REDUCED PRICES 











No more tinsel shedding on merchandise . . . 














No more tinsel getting into your eyes! 

















Ask for samples of RUBNER'S NEW SHED PROOF 
and TARNISH PROOF PRODUCTS .... from your 


favored distributor or jobber. 








There’s Always Something New 
: 5925 Broadway, New York 63,N.Y. _ 
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Ideas For Outdoor Yule Themes 


Ke lectric 
annual practice 

of erecting spectacular Christmas dis- 
plays in the grounds of its headquarters at 
Nela Park, Cleveland. Each 


mated S00.000 people are 


S might be expected, General 


Company makes an 


year an esti- 
attracted to the 
displays, which are usually lighted during 
the second and remain 
on view through the entire holiday 
Four trom. last 
are pictured here. 
“Santa Claus is Coming to Town” was 
the theme of the 1953 settings, leading off 
with a Santa 
setting out 
extended 


week in December 
season. 
presentation 


scenes year's 


and his 
from the 


stylized version of 
and 


Pole: 


sleigh 
this 


reindeer 


North was across the 


root of the lodge ot Nela Park. 

At the upper right is seen the beginning 
of the “Candy Cane Lane” which ushered 
motorists up through the grounds. Beside 
the 7-foot red-and-white canes, silvery ever- 
greens, glowing gnomes, and other lighted 
elements created an entrancing effect. At 
the upper left is three-dimensional 
gnome busy erecting one of the last illumi- 
nated canes, while a_ stylized Christmas 
tree looked on. 


Most 


entrance 


seen a 


element of the entire 
outdoor display at General Electric 
was the pictured at the lower left. 
The chief feature was a towering, stylized 
Christmas tree rising man-made 


spectacular 
Yule 


one 


from a 


snowscape at the west end of the Appli- 
cation Engineering building. Ablaze with 
green, orange, blue, and white lamps, the 
tree was adorned with gleaming snowflakes, 
colorful candles, and a_ brilliant © star. 
Lighted gnomes, a toy train, and other 
stylized trees provided additional interest. 

Typical of the child appeal built into the 
exhibit was the enormous three-dimensional 
“oreeting card” near the entrance. Meas- 
uring 24 feet in height and 22 feet in width, 
the card depicted a living room scene on 
(Christmas Eve, with two 
youngsters on the stairsteps, the traditional 
fireplace, and filled stockings “hung by the 
chimney with care.” 


wide-eyed 


DISPLAY 


WORLD 





Displaymen Win Awards 
In Local Contest 


The Canton 
Association 


(Ohio) Clearing House 
presented $25 U. S. Savings 
Bonds to Gordon Dey and Robert Woodford 
at a recent meeting of the Canton Display 
Guild at the Onesto hotel. Dey is display 
manager of the Stark Dry Goods Company, 
and Woodford is first assistant. 

The two men were winners of a local 
window display contest aimed at promoting 
the purchase of Savings Bonds under the 
payroll deduction plan. Mayor Carl F. 
Wise made the presentations. 

J. Quent Williams, of 
manager of the U. S. Treasury Depart- 
ment’s Payroll Bond Division, presented a 
citation to the display group for its work in 
the local bond drive. The campaign got 
under way late in June under the leadership 
of the Canton Chamber of Commerce. 


Columbus. area 


Mrs. Robert Woodford, secretary of the 
Canton Display Guild, reports: “Soon we 
will exhibit ‘Artistry in Three Dimensions’ 
at the Canton Art Institute. This we be- 
lieve is the first display of its kind. Mem- 
bers, to date, planning to participate repre- 
sent such stores as Stark’s, 
Walker's, Parisian, Thurin’s, 
and Stern & Mann.” 


Penney 's, 


Kobacker's, 





Displayers, Robert Kayton 
Merge Companies 


Belmont Corn, Jr., president of The Dis- 
players, Inc., and Robert Kayton, president 
of Robert Kayton Associates, Inec., have 
jointly announced the merger of the two 
firms which have been in the display busi- 
ness tor close to 20 years. This merger 
creates one of the largest organizations of 
its kind, producing all forms of three-di- 
mensional display advertising. The Dis- 
players, Inc., will continue in the conven- 
tion exhibit and commercial interior field 
while Robert Kayton Associates will handle 
point-ot-purchase and itinerant displays as 
a division of The Displayers, Inc. Executive 
offices are located at 350 Park avenue, 
New York City, with manufacturing plants 
in the same city and Kingston, N. Y. 


Columbia Store 
Names Lindsay 


The Boston Store, Columbus, Ohio, has 
appointed Thomas Lindsay as display d1- 
rector. He was formerly in a similar posi- 
tion with The Fair, Toledo, which closed 
a short time ago, and at one time was with 
Lasalle & Koch of the same city. 

Leaving The Boston Store is Wallace 
Cash, who is now in charge of display for 
Kobacker’s, Mansfield, Ohio. He had been 
first assistant at the Columbus store. 





Life-Size Policeman 
Features GE Displays 

For its forthcoming campaign against 
“bulb-snatching,”’ the Lamp _ Division of 
General Electric Company, Cleveland, will 
make use of an almost-life-size policeman 
in cartoon form as the principal character 
of displays for retailers’ windows. 
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He Does Everything But Talk! 


SANTA CLAUS WITH 
MULTIPLE MOVEMENT 


In one complete cycle the anima- 
tion is as follows: 
|. The body turns from side to side. 
2. Santa bows to the right, to the front 
and to the left. 
. The arms move up and down. 
. The head turns from side to side. 


This unit can easily be changed to a 
rabbit, clown, etc. by removing the 
head and costume. We supply the 
additional heads and costumes at a 
small extra charge. 


Each Santa is dressed in rich red 
velvet and white trim and comes with 
a washable white nylon wig and beard. 


In two sizes, 48"' and 36" high. 





Write Tod 


50 W. 22ND STREET 


SANTA WITH MECHANICAL BOOK 


The book contains 5 moving and 2 stationary pages 
or a tota! of 12 advertising pages. 

Size of each page is 12'" x 18" 

The 


1. The right hand moves up and down and the pointer 
in the hand can tap against a window. 

2. The left hand moves from left to right and points ‘to 
the pages of the book. 

3. The head moves from side to side. 

This unit can be made into different displays by 

changing the head and costume which we supply. 

Santa is dressed in rich red velvet with white trim and 

has a washable white nylon wig and beard 

Size of display — 43" high. 


ay For Prices 


Metropolitan Mechanical Display Co. 


pages automatically turn at definite intervals 


allowing ample time to read the copy. 
ANIMATION 


NEW YORK CITY 10 














CL 10 — ACTUAL SIZE 


TICKET HOLDERS 
Molded of CLEAR PLASTIC 


Pyramid Ticket Holder perfect for small 
point of sale pricing. 


Complete the picture of ultra-smartness 
created with plastic displayers by using 
ticket holders of clear plastic. These 
beautifully molded ticket holders are just 
the thing for soft line display. 


CL 10 Packages of 50 
Lots of 100 


$ 7.65 
13.80 


QUENSELL DISPLAYS INC. 


71-23 Austin St. Forest Hills, N. Y. 





until you view our 


before new creations 


| [ \F you AH te ae during 
2 ee 


market week..- 
\F you miss our re 
tive ..- 
THEN be sure 
New Yor 
‘nformation. 


presenta- 


1en 1n 


to visit us wl 
us for 


k or write 





DECORATIVE PLANT CORP. 


136 WEST 24th STREET, NEW YORK II, N. Y. 
WAtkins 4-4405 








Glamour Suggests 
Silver Display 

A display idea for sterling silver flatware 
that is literally “out of this world” (out 
into the world of 2059 A.D.) is being sug- 
gested by Glamour magazine, 420 Lexington 
avenue, New York City 17, to leading de- 
partment and jewelry stores across. the 
country for their October windows, cases, or 
interior displays. 

The futuristic display scheme enters the 
realm of science fiction to point up dramati- 
cally the long-term investment aspect of 
sterling. Directions for setting it up are 
contained in a Glamour promotion package 
which features Reed & Barton’s new, mod- 
ernistic silver pattern “Silver Sculpture.” 

The silver display plan is based on an 
editorial feature in the October issue of 
Glamour entitled “Choose Sterling Now 
With An Eye To The Future.” Looking 
far into the future, Glamour predicts that 
while cooking and dining habits will un- 
doubtedly change radically during the next 
three quarters of a century, sterling silver’s 
beauty and usefulness is for all time, for 
the great granddaughters of the next cen- 
tury as well as for today’s brides. 

In the feature Glamour indulges in some 
whimsical speculation about how a space- 
helmeted homemaker of 2059 A.D. will pre- 
pare for dinner. She will have on her table, 
according to the imaginative article, indi- 
vidual flash cookers for meat, instant chill- 
ers tor desserts and salad, a self-lowering 
refrigerated drink well for beverages, finger- 
bowls with water and air sprays. The only 
familiar looking objects which she will use 
for her dinner are her silver place settings, 
which she inherited from her great-grand- 
mother and which she cherishes as great- 
grandmother did. 

To translate this futuristic whimsy into a 
window display which dramatically points 
up the value of choosing a silver pattern 
with simple, flexible lines that resist time 
and tad, Glamour suggests that stores fol- 
low the illustration that accompanies the 
magazine feature — a photo of a space- 
helmeted family group of 2059 A.D. ad- 
miring their dinner table. 

All that is needed to set up the display, 
according to the directions in the promotion 
package, are a white-topped table, paint, 
imagination, and silver settings. The flash 
cookers, instant chillers and beverage wells 
are represented by bright blocks of color 
and an identifying key chart. 

Directions for adapting the scheme to in- 
terior and case displays are also contained 
in the package. 





New Mirror Illusions 


To Make Bow 

Bergdorf Goodman's Fifth avenue win- 
dows will be the medium through which 
Tom Lee, who directs display for the store, 
will make the New York City premiere 
showing of two new Christmas mirror illu- 
sions invented and patented by Frederic 
Shipman. Showing color and action in a 
spectacular manner and from an entirely 
new angle, the action units are called “The 
Heavenly Glo” and “Floating Christmas 
Balls.” 
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£ upson Library of Ideas 


Two-toned Upson Striated Panels just look expensive 

















Here, two-toned Upson Striated Panels are used for the two large sections of this traffic 
building display. Other Upson products used: sturdy Upson Strong-Bilt Panel as sock cut- 
out, clean-edged Upson Cut:out letters, and versatile Upson %6" Panels for finish. 


It’s a snap to paint a two-toned effect 
on Upson Striated Panels. And what a 
luxurious, expensive look you get. Yet 
the cost is way, way down. Because Upson 
Striated Panels are priced well below 
other materials. 

As for quality . . . compare Upson 
Striated Panels with anything on the 
market. Feel it, look at it closely, try and 
bend it. You'll discover Upson Striated 
Panels are letter perfect. Upson Striated 
is extra strong, full 0.275” thick. Saws 
cleanly, won't shatter or splinter. Size, 
4’ x 8’ or special sizes on quantity orders. 

Try Upson Striated Panels in your 


next display. You'll discover why Upson 
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is headquarters for all panel materials for 
America’s leading display houses. Check 
over every Upson product. Make Upson 
your display panel headquarters, too. For 
more information, clip and mail coupon 


today! 


complete line of 
quality panels 
for displays 

Easy Curve Panels 
Strong-Bilt Panels 

444" Panels 

V4" Panels 

Peg-it Panels 


Cut-out Letters 


upson /47/ panels 


PROVEN QUALITY YOU CAN TRUST 





We THE UPSON COMPANY e@ 229 UPSON POINT @ LOCKPORT, NEW YORK 


- 


UPSON Check one 
or both squares. 


NAME 


[ | Please send me detailed information on 


Please send me details and sample of Upson Striated Panel. 
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SAVAGE WIDE-TONE 


BACKGROUND PAPER 


A choice of 36 brilliant colors care- 
fully selected for the needs of the 
display man and scenic artist, for 
backgrounds, props, backdrops and 
displays. Attractive, economical, 
and easy to use. Dependable 
quality and durability. Available 
in rolls: 107 inches by 12 yards and 
107 inches by 50 yards. Sample 
Color Chart FREE upon Request. 


SAVAGE MAT -MOUNTS 


Made of the finest white pulp mat 
board and suitable for wet or dry 
mounting. Hand-bevelled by 
skilled and experienced mat-cutters, 
SAVAGE Mat-Mount is the finishing 
touch to the effective display of any 
print, drawing, painting or other 
presentation. Available in white, 
buff and gray, with standard cut- 
out openings to fill all sizes from 
5 x 7 to 16 x 20 inches, vertical or 
horizontal. 


SAVAGE MAT-BOARDS 


Perfect for hand-cut bevelled mats 
and for wet or dry mounting. Avail- 
able in two color combinations: 
white and buff or white and gray; 
and in two surface finishes: Pebbled 
or Antique. Supplied in all stand- 
ard sizes for exhibition, salon, home 
and display purposes. 


ey oie U.S. 
MARK PAT.OFF 
~ FN F-X Fi & 
PAPER PRODUCTS 


Manufactured by 


SAVAGE UNIVERSAL CORP. 
480 Lexington Ave., New York 17, N. Y. 











Showcard Machine Company 
Offers New "Signmaster" 

For speedy production of cards, streamers. 
and other printed signs, the new 
offered by 


“Sign- 
Machine 
Company, 1196 Merchandise Mart, Chicago 
54. “It is not intended to replace the stand- 
ard Showeard machines,” the manufacturer 
reports, “but 


master’ 1s Showeard 


where multiples of the same 


card are required trom as few as a halt 


dozen to as many as 200—the new ‘Sign- 
master offers a highly efficient, economical 
answer.” 

The speed comes through the use of a 
inking unit in connection with 
patented method. 
Notched type is dropped on a bar, and the 
printing bed. 
special 


mechanical 
Showcard's type-setting 
har tits anywhere along the 
The inking rollers, housed in a 
carriage, simply pass over the inking plate 
and onto the type for each impresston. Each 
rollers automatically ro- 


operat 1] ot the 
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THE GREAT OUTDOORS. 
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A.L. HANSEN MFG. CO., CHICAGO, ILL. 


THE PRODUCTS EVOLVED IN HIS MINO ARE ALMOST WITHOUT | 
NUMBER, BUT THE ONE DISPLAY MEN KNOW HIM FOR PRIMARILY IS 
THE FAMOUS HANSEN TACKER WHICH HE PIONEERED 24 YEARS AGO. 
FAVORITE OCCUPATION : BESIDES INVENTING, RELAXING IN | 


tates the inking plate. Or, if desired, the 
inking plate can be locked in position, and 
used as a split fountain to permit two or 
more color printings at one time. 

handles electros and 
[t imposes no layout 


The “Signmaster”’ 
cuts as well as type. 
restrictions, as it sets type in any direction 
or at any angle, and mixes type taces as 
desired. Its operation is said to require 
no particular skills or experience. 


American Airlines 
Appoints Mount 


Robert F. Mount, a graduate of the Uni- 
versity of Massachusetts, who spent two 
years studying scenery design at Northwest- 
ern university, has been appointed display 
representative for American Airlines in 
New York, according to R. W.. Baker, 
district manager. Mount has. been 
with American since 195]. 


sales 





At tHe AGE OF 8 HE WAS 
CONSTANTLY TAKING THINGS 
APART TO SEE HOW THEY RUN” 
AFTER REGULAR SCHOOLING 
AND A COURSE IN MECHANICAL 
ENGINEERING, HE BEGAN HIS 
CAREER AS AN INVENTOR AND 
BUSINESS MAN. 

A BORN INVENTOR, HE ALSO 
HAS GREAT SKILL IN BUILDING 
A BUSINESS --SUCH AS THE 
MILLION DOLLAR FIRM HE FORMED 
WHILE STILL IN HIS 205 (AND LATER 
SOLD) TO MARKET HIS MINER'S 
CARBIDE LAMP, WHICH HE CON- 
SIDERS ONE OF HIS BEST INVEN- 
TIONS, ANDO OTHER ITEMS HE 


MAKES SOME 116 
PRODUCTS. 
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SHOWROOMS — 314 E. 53rd ST., N.Y., N.Y. FACTORY— 30 PRINCE ST., BROOKLYN, N.Y. 


Blaza 5 -2883 Mbin 4-098. 








ART R. COHEN 


a nN 


OLL STANDS 


KEEP YOUR DOLL SALES UP 


Smart, attractive Art. R. Cohen doll stands 
will keep your dolls out front where cus- 
tomers can see them... and buy them. 











Stands are all steel with new ice blue 
enamel finish on base and upright. 
Adjustable height wire clamps are fin- 
ished in rust resisting ‘Silvertex”’ plate. 


CHOICE OF 3 SIZES 


No. 100 
Adjustable 6°’ to 12” 
No. 125 
Adjustable 12°’ to 24°” 
DOZ. 


No. 150 
Adjustable 18” to 36” 








Packed 12 to a carton 


Mail Orders Filled Promptly 





Member NADI 


Modern Display Equipment 
810 Penn Avenue, Pittsburgh 22, Pennsylvania 




















From I tb. to 1.000 lbs. 


WHEAT 


32” to 36” long 
NATURAL - COLORED 


Autumn—Red—Green—Yellow—Blue—Cerise 
Assorted colors to a box 


ALSO 
eNATURAL eDRY 


FOLIAGES MATERIAL 


Natural and Sandblasted Manzanita, California Driftwood, 
Sandblasted Grape Root, Manzanita Trees with base, 
Manzanita Lamp Bases, polished and drilled. 


CHINGOS & SONS, INC. 


812-20 AVE. OF AMERICAS NEW YORK CITY 1 
MUrray Hill 9-0476-7-8-9 











AUTUMN IN MANHATTAN 
[Continued from page 31] 


rose bon-bon dish, white fan painted with red 
roses, and ropes of pearls. The mannequin 
wore a suit of red tweed with a jersey blouse, 
stole and belt of pink. White flakes were 
scattered on the floor of the window. 

Color was incorporated at Lord & Taylor 
as a feature promotion under the heading of 
“A glass full of color — what a heavenly idea 
for the cocktail hour! All these early autumn 
silks now in the dress collection on the third 
oor.” 

Display Director Henry Callahan used two 
lovely Indian saris— one in red and gold and 
one in blue and gold —as draped backgrounds. 
The floor was covered in alternate squares of 
dark red moire and grass-cloth in a natural 
shade and which had been treated to shellac. 

On the table to the left a large card titled 
“Menu” enumerated hose, perfume, and the 
like; the table, however, was grouped with 
bottles of aperitifs, decanters, and appropriate 
glasses. On a small red plaque, edged with 
gold braid and placed in the foreground, ac- 
cessories were shown. 

The girl on the right admired her red gown 
before a gold framed mirror — and color was 
continued in the chartreuse costume in _ the 
center and the deep purple to the left. 

Window copy which was headlined “Ar- 
resting . . . Eye-Catching” could as aptly be 
applied to the backgrounds designed by Display 
Director Louis Villela for the Altman windows 
featuring Young Colony skirts. 

The exciting sets suggested ballet motifs 
with the mannequins wearing, under their 
skirts, leotards in high colors or in_ black. 
The girls, wearing masks, were dramatically 
posed for their frolic before a backdrop of 
red and green burlap suspended from a 
piece of driftwood. The green hanging was 
centered by a large red oak leaf, the colors 
tying in with those of the plaid skirts of the 
three mannequins; their jersey blouses were 
in black or in yellow and worn with string 
gloves and ropes of colored beads. 

The floor had wide panels of red and green 
cut with jagged ends and laid on grav, while 
the backwalls were deep gray. A gnarled 
piece of gray drift-wood was placed in the 
foreground of the window along with large 
stones which were painted red. 

In closing it might be mentioned that 
whether due to the New York Summer Festi- 
val with its welcome to the throngs of out- 
of-towners, or due toa general trend, the once 
never-to-be-seen price cards accompanying the 
featured merchandise in local displavs are 
becoming more and more evident — including 
even Tiffany’s. 





POPAI nents 
Finance Committee 


William Melish Harris, president of 
William Melish Harris Associates, New 
York City, has been named chairman of 
the finance committee of the Point-of-Pur- 
chase Advertising Institute for the coming 
year, it is announced by Donald S. Hutchin- 
son, Lutz & Sheinkman, New York City, 
POPATI president. 

Other members of this committee are 
Harry Fenster, I. Fenster & Sons, Inc.: 
John M. Palmer, Palmer Associates, and 
George A. Phillips, Cluett, Peabody & Co. 
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Ben Walters brings you 
the BEST BUYS 


in 
FLOCKED BRANCHES ' 





Snow Flocked Branches ..... °12-° per carton 
White or assorted colors, branches flocked, flame-proof. 


Spangled Branches......... 510°" per carton 
Assorted colors, tarnish proof. 


Snow Flocked Chicken Wire . . $12-° per carton 
12 in. x 12 ft., quadruple flocked, flame-proof. 


Star Flitter Branches ....... 512: per carton go Bog | © Cellophane wrapped 
Assorted colors, tarnish proof. t | 


ij @12 to 15 b h 
Flocked, spangle or star j{! ° ranches 


_ é flitter. Average size, 30". |) to carton. 
*A Ritter Industries Product—Ben Walters, 4 
National Distributor 





e Algonquin 5-2308 


7 
Ben [Walters INC. 156 SEVENTH AVE.. NEW YORK. N. Y. 


YOU TAKE NO CHANCES WITH 





COLLOID TREATED FABRIC 


The Better Way to Make Better 
Spectaculars 


Sticks Better 1 Weatherproof 
Lightweight uw No Waste 
No Storage Problems 1.“ Packed 
in Economical 25-50 yd. Rolis... 
and in extra wide widths. 


Now... 2 Softeners: 
..- FAST SETTING 
AND SLOW SETTING 


Write for Free Literature 


*T. M. The Celastic Corp. , | | ‘ | | _ 

25. feat Celastic pore pr tr by Berke Displays, Inc., 

B | Miami, Fla. for William Haast of famous Miami ''Serpentarium". 
en Walters inc. 156 SEVENTH AVE., NEW YORK 11, N. Y. © Algonquin 5-2308 
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unusual 
decorative 
inexpensive 


IN SPARKLING 
CHRISTMAS 
RED AND GREEN 
ALSO AVAILABLE 


FLAME PROOFED 
IF DESIRED 





PRICED AS 
LOW AS 


9 v2 


delivered anywhere 
in the U. S. A. 


@ sunny yellow 
@ old gold 

@ coral 

@ Dresden blue 
@ turf green 

@ chartreuse 

@ slate grey 











@ ruby 
@ rust 


for 
¢ the many uses © 
ep eberee Colored Burlap: 


backgrounds 

e ee oe Bg drapes. ge 

4 Stand and io isp 

i nels 

: ae Piagee seeatrical background 

° . 
overings 

: noose for counters. _ 

: Mats for picture fram — 

; indoor, outdoor. awe 

' permanent displays 


distributor 
inquiries 
invited. 











13B Market St. ¢ Paterson, N.J. 
ae 


62 





OW many times have vou walked be- 
hind when a_ tantalizing 
whiff ot her perfume almost prompted 

tap her on the shoulder and ask: 
“What's that you're wearing?” Or perhaps 
you stood next to her in an elevator 
or sat alongside her in a smart restaurant 
or in tront of her at the theatre and prac- 
tically been consumed with the curiosity of 
hnding out what perfume it was. 

Has it ever occurred to you that perfumes 
“visual” and can be well as 
Well, they can, and it is quite 
possible that a woman looking at a pertume 
displaved in your windows can wonder what 
that perfume is like because you 
have visually aroused her sense of smell. 
This been proven by the tremendous 
amount of money spent by perfume manu- 
facturers on visual presentations to drama- 
tize their products. You can make every 
passerby wonder what perfume your manne- 
quins are too! We not re- 


someone 
you to 


have 


are “seen” as 


‘7 4° 
smeiied ¢ 


actually 


has 


wearing, are 


\A ° 4 
Seeing Fragrance 


By HAROLD C. MARTINS, 
Display Director, Germaine Monteil, New York City 


ferring to “spraying” it out of your win- 
dows (which is a popular method, and most 
effective) but to the fact that you can put 
across the idea that the perfume and cos- 
metics you are showing in your window 
are what should be worn with “that” dress, 
suit, coat, or negligee and you can make 
every woman wonder what it’s like and 
come into the store to find out. 

As display director for one of the leading 
perfume houses in France, and after careful 
observation for many years of perfume dis- 
plays in the finest stores across this country, 
it is my opinion that many displaymen miss 
the boat in getting the maximum merchan- 
dising out of them, not for the per- 
tume itself and its related fragrance items 
but for the other merchandise that it 
cents — whether ready-to-wear or staple 
items discussed later in this article. Too 
often because they are content to take from 
their cupboards a few dummy bottles of 
whatever brand they happen to have a 
supply of or because the colors of the 
package strike their fancy—or perhaps be- 
cause that company’s salesman or _ repre- 
sentative has just called on the buyer and 
she has asked that it be shown. How much 
more effective the sales would be if a little 
care and imaginative planning were given 
to it being the “right” one for the merchan- 
dise shown! 

Still recalled by the stores, and public as 
well, in every city that it appeared was the 
famous “Danse de Parfums,” a ballet pro- 
gram presented by a leading perfume house 
several years ago as a means of impressing 
visually on viewers the mood and fragrance 
of six of their most renowned perfumes. 
Displays in where this ballet ap- 
peared were keyed to the various moods 
the perfumes represented and correlated, of 
course, to current fashions. “Tweed,” for 
instance, was keyed to the outdoor type of 
woman and naturally was perfect to tie in 


only 


aC- 


stores 


with sportswear. Other types of fragrances 
were interpreted accordingly. The amazing 
fact was that women having seen the win- 
dow displays (and the ballet interpretations) 
would come in and ask for “that perfume 
that goes with the tweed coat,” etc., etc. 
Today with the advent of television more 
and more emphasis is placed on the visual 
qualities of products to be presented. 
Display has always been theatre and 
theatre has always been merchandising. Per- 
haps you have not realized it, but from the 
moment an orchestra the overture 
for the season’s gayest musical or the cur- 
tain goes up on a breathtaking scene of a 
hit play, you and member of the 
audience are being sold a mood, an idea, 
talent, the stars, the costumes, the scenery. 
The glamour of perfume and cosmetics is 
much the same as selling theatre to the 
public. The bottles, jars, beautiful imagina- 
tive packaging, elaborate papers, and ex- 
tensive advertising are all component parts 
of what makes a “hit show.” The product 
is the star—the bottles, jars and boxes with 
their intriguing names are the box office— 
the packaging is the costuming—and _ the 
setting you create in your windows is the 
scenery—your own imagination is the plot 
for a story and your sign and copy the 
program. Whether you have a hit or not 
depends on how much you know about it! 
If you were to check on the budget of 
any perfume house that is allocated to 
supplying you with dummies for display 
purposes, you would be amazed! Often they 
cost as high as $20 to $30 each for the 
gleaming crystal that is so casually stored 
away and forgotten. Yet hardly one of 
the manufacturers would let go unheeded a 
request to supply you with them. While it 
is true that some houses ask that they be 
returned when you have finished with them, 
and some of them employ memo billing 
for them, most all are delighted to let you 
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every 
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JUST RIGHT for 
|) | GA WINTER and 
Midis donne CHRISTMAS 
Seema |)|SPLAYS 


> & 
eee! PHOTO MURAL SNOW SCENE 
“i BBR, mo ON FABRIC 
200 INCHES WIDE, 100 INCHES HIGH 


“= ; 
per Picture this panoramic snow scene in 
° 4 panels $44 SI] panel your winter and Christmas windows. 

14 Different Scenes for Every Season ' 














OTHER SCENES AVAILABLE: Now you can achieve a colorful, mood-weaving 

Snow Scene with Road, Winter Wonderland, Stairway in Grand background effect . . . without 5Oms to the 

Opera House (Paris), Are de Triomphe (Paris), The Acropolis Capomsee of costly construction. Here is a dra- 

(Gareece), W oodland with Brook, Rustic W oodland, Nautical matic photo-scene, realistically reproduced on 

Summer Scene, Cherry Blossoms in Washington, College Campus washable, sunfast rayon crepe. Visual excitement 

that has proved successful for such top stores as 

DECORATIVE DISPLAYS R. H. Macy Co., John Wanamaker, and many 
others. Look into it... your customers will 


57-57 63rd Street, Maspeth, L. look at it! 
EVergreen 6-0400 














Your City Will ecorate 


This Christmas Season 


Write for distributor plans and sell Frederick outside Christmas 
Ciaplays for shopping areas, buildings, homes and stores. 


Complete 15-piece Nativity Scenes; ee od ee: ae ene 
Cz 9' Illuminated Candy Canes; 9° Illum- = proof — Will last for years — Finely 
inated Candle Spectaculars; 60' Rein- moided and lacquered — exacting detail— 
~ Pe deer Teams with Santa Sled; 214’ Red 
Plastic Bells; 2%4' Good Luck Elves; 


Santa Claus & Junior Reindeer; 


° Di - ib + $j “d 
Aluminum Garland Wreaths & Strings istributors nationwide 


have increased their 
profits with this nation- 
ally accepted line on 
sales to Cities — Stores 
— Homes — Industrial 
Plants — 

Extra 


Profits duced on your specifica- 
For You an. ga | tions — 


Special displays pro- 


We operate two large plants in Chicago — Design and pro- 
duce all of our displays. Frederick spectaculars have been 
displayed in over 2,000 major cities and communities. 


REMEMBER! FREDERICK DESIGNED DISPLAYS HAVE BEEN INSPECTED, APPROVED, AND CONTRACTED FOR 
BY CITIES NATIONWIDE. YOU can feel confident in your investment. 
WRITE, WIRE, OR PHONE FOR FURTHER INFORMATION 


Frederick, International Advertising ——orarvorn 2.3434 THIRTY NORTH LA SALLE ST. CHICAGO 


‘OCTOBER, 1954 








that may have them 


available when the right tashions or events 
with which to 


Keep them sO you 


come along use them. 
First and most important is the tragrance 
its the 


which 1s 


right one to 


» be sure that 
the merchandise, really 
instance, a 
obviously 


upporting cast for it For 


yht. floral scent would 


proper one to choose and teature 
dow devoted to sophisticated glam 
(On the other hand, 


‘ ’ 
tail clothes 


sophisticated scent would not be 


or junior miss things, 
kinds ot 
and some window ideas in which 


1 | 
Canlh IMmciude 


IOr nepiigees 


here are a few tips on various 
ravrances 
them with star billing that 
guarantee your cosmetic department a 
ouse and even let them hang up the 
that 
SOaps and related tra 


need not be 


sign! Remember perfumes, co 


logpnes. toilet waters. 


items limited to 


just 
ashion windows. Today, women have 


ll educated by manutacturers 


ugh the printed pages ot advertising, as 
efforts, that 


fragrance throughout 


\ ¢ 
as promotional they are 


1 ucl MOTE aWwalTe ot 


their daily lives than you may think 
lf you are planning a series ot windows 
linens, 


know 


for an annual white sale sheets. 


} 


bathroom accessories you already 


that the word white is no longer literal, tor 
color has become a vital part of all these 
| hath 


selection 


items. kor a series of windows you 


bath 
body powders, loti ns, 


have the widest imaginable 


ils, soaps, talcums, 
colognes, and toilet waters in such a variety 
of package themes and colors that you can 
DeMille in 


trom 


utilizing them to create 
Roman times to our 


own streamlined contemporary architecture. 


rival 
settings early 
Your choice of the package, of course, 1s 
most important and the color, too, to tie 
in and make complete the picture you pre- 
and to make passerby want to 

item you have shown and think 
bathroom 


sent every 
own every 
that her 

without it 


Sheets, 


would not be complete 


pillow cases, blankets. Can they 
Here's how. 
devoted to 
series of different 
and toot-boards- 
series based on different countries. 


sell tragrances?’ Of course! 
In a bank of 


show a 


these 
styles OT 


windows 
items 
maybe a 

(Many 
turniture lines are now presenting this sort 
ot thing.) 
beds But 


types ot head 


Or perhaps you preter antique 


whatever your selection, drape 
blankets and coverlets over them with your 
pillow and other 


matching in color and with dusting powder 


sheets. CasSeS, accessories 
and sachet chosen to complement them. An 
entire could be based on a floral 
window all in pinks featuring 
tragrance violets 
gar- 
Your sign copy could 
inspire “Sweet Dreams.” 


series 
theme—one 
in lavender for 

carnations and roses again for red 
denias tor white. etc. 


rose one 


Are you doing a= special window on 
unglamorous, 
lf so, in a basket with some gar- 
den tools and gloves, tuck a bottle of hand 
lotion and watch the added sales. 


Have 


gardening clothes, denims — 


perhaps 


you ever thought of a series of 
windows teaturing china, glass, and silver- 
ware as well as table selling per- 
It can be done around a tragrance 
(Complete table settings done on 


low tables, all based on a floral theme. each 


linens 
fume? 
theme. 
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Your New York -BUYING GUIDE 


Allied Display Materials, Inc. 
65 Madison Ave. MU 5-6487 
NOVELTIES, ARTIFICIAL FLOWERS & 
DISPLAY MATERIALS 


For Windows and Interior Store Display 


David Hamberger, Inc. 
115 West 3ist St. PE 6-0464 


MANUFACTURERS OF DISPLAYS 


Artificial Flowers, Functional Units, 
Backgrounds, Novelties 





American Fashion Museum 
16 West 77th Street 
CHARLES LEDERMAN. HISTORIAN 


Can furnish, on rental basis, authentic period outfits to 
highlight your anniversary, special events, spring or fall 
promotion. Ask for information. 
N. R. D. G. A. 


TR 3-9103 


Recommended by 


Kalmo Textiles, Inc. 
123 West 44th St. JU 2-5185-6 


DISPLAY FABRICS, SATINS, SHEERS, 
AND MONKSCLOTH 





Arts & Flowers Displays, Inc. 
43 West 5éth St. Cl 7-6848 


Manufacturers and Importers 


REED, NOVELTIES and FOLIAGE 


A. Lutz 
3 West {8th St. CH 2-6264 


REED AND RATTAN DISPLAYS 


Display Units, Frames, Screens, Novelties, Fixtures 





Bliss Display Corp. 
37-21 32nd St., Long Island City | EX 2-3890 


DISPLAY PROMOTIONS 
Display Settings, Novelties, Animated Displays 





Maharam Fabric Corp. 
130 West 46th St. LU 2-3500 


DISPLAY FABRICS & ACCESSORIES 
Chicago 115 S. Wabash 
Los Angeles 1113 S. Los Angeles 





Bois Smith Studios 
228 West 39th St. LA 4-4492 


WINDOW & INTERIOR DISPLAYS, 
ARTIFICIAL FLOWERS 


Messmore & Damon, Inc. 
1461 Park Ave. TR 6-3530 


MECHANICAL DISPLAYS 


Papier Mache, Industrial Exhibits and Dioramas 





Bonafide Display and Decorative Co. 
61 West 37th St. WI 7-7965 


ARTIFICIAL FLOWERS and FOLIAGE 


Original Creations for Better Displays 





Metropolitan Mechanical Display Co. 


We Buy, Exchange, Rent or Sell New and 
Used Mechanical Displays & Mannequins. 


MECHANICAL BOOKS 
50 West 22nd St., New York OR 5-1280 





The L. J. Charrot Co., Inc. 
36 West 37th St. WI! 7-1687 


ARTIFICIAL FLOWERS 


Display Units, Novelties and Decorations 


Miya Company, Inc. 
39 East 28th Street MU 5-3511 
Manufacturers and Importers of 
Xmas Corsages — Oriental Goods 
Artificial Flowers — Bambooware 
Bird Cages, Lanterns, Parasols & Novelties 





Colonial Decorative Display Co., Inc. 
70 West 40th St. WI 7-0230 


ARTIFICIAL FLOWERS 


Decorative Display Units, Novelties and Decorations 


Natural Creations, Inc. 
233 Fifth Ave. LE 2-2377 


FOLIAGE NOVELTIES, 
DISPLAY DECORATIONS 


Creative Displays — “It's a Natural” 





Decorative Creation & 
Art Flower Co., Inc. 
13 West 27th St. MU 6-1798 
ARTIFICIAL FLOWERS, DISPLAY 
DECORATIONS 


Imported Novelties, Settings 


Thomas Pace Co., Inc. 
506 West Broadway GR 7-0778 
ARTIFICIAL FLOWERS & XMAS TREES 


Decorative Display Novelties 


Sell to Jobbers Only 





Decorative Plant Corp. 
136 West 24th St. WA 4-4405 


ARTIFICIAL FLOWERS 
Display Settings, Novelties, Units 


P.B. of New York, Inc. 


(subsidiary of B. B. Butler Mfg. Co., 


Genuine “PEG-BOARD" 


Perforated panels and metal 
your display problems. 


11 West 42nd Street 


Inc.) 


Products 


fixtures to help 
Visit our showroom. 


OXford 5-0088 


solve 





The Display Equipment Corp. 
147 West 37th St. BR 9-8450 
Manufacturers and Distributors of Exclusive 


CORONET & WINDSOR 
MANNEQUINS 


Louis Schneider Corp. 
6 East Second St. OR 4-3723 


ARTIFICIAL FLOWERS & FOLIAGES 


Display Decorations and Novelties 





Frankel Associates, Inc. 
56 West 45th St. MU 7-3434 
DISPLAY FABRICS & ACCESSORIES 


732 S. Wabash Ave., Chicago; 
424 Book Bidg., Detroit; 819 Santee St., Los Angeles 


Nat Siegel, Inc. 
39 West 37th St. WI 7-8485 
MANNEQUINS AND DISPLAY 
EQUIPMENT 


Distinctive Display Fixtures and Novelties 








Victor Haida Displays, Inc. 
149 West 24th St. CH 3-3540 
DESIGNERS & MANUFACTURERS 
OF CREATIVE DISPLAYS 


Largest Showroom in the Country 





D. G. Williams, Inc. 
498 Seventh Ave. LA 4-4069 


MANNEQUINS & DISPLAY FIXTURES 


Display Novelties and Equipment 


THUG Te Te 





the world’s greatest display center never 
offered such fine display props . . . what- 
ever your seasonal needs, one or more 
of these progressive display houses will 
help you make your store a smart 
shopping center. 


T'S ALWAYS MARKET WEEK INNEWYORK (_ p » 1 
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\ - /Chrome or » 


— ne Brass Finish — 
VL) 


“\ Versatile 


\ 


’ — 
\ > 


Only $10.50 
per dozen 


“Ail Q 


\ Die-cut cards 
in 9 colors 


Weve “‘nicknamed’”’ it the “CIRCLE-SPOT”’ 
because it’s related to our AD-SPOT, but 
frankly it sounds unimaginative and some- 
what inappropriate. So-0-0-0 we'll let you 
name it. Send for a free sample on your 
letterhead. Look it over carefully. Try it out 
in various departments, on TV sets, jewelry 
counters, in windows, etc. Come up with an 
appropriate name we can use and we'll send 
you $50.00. (In case of duplication of name, 
the letter with earliest postmark will win). 


CHROME OR BRASS FINISH $10.50 per Doz., 
$85. per 100. Die-cut cards to fit either 
the “CIRCLE-SPOT” or “AD-SPOT” in white, 
green, buff, lemon yellow, emerald green, 
azure, cardinal, coral, blue $1.50 per 100. 
$13.50 per 1000. 


when planning your 
interior advertising 
program! 


Snaps on to the 
top of most card 
holders. Held in 
position by pat- 
ented locking prin- 
ciple. 


The perfect spot for reduced or sale price. 
ideal spot for store hours, policy, ‘‘Dollar Day,’’ 
E.O.M., size range on garment racks, Sizzier 
Punch Lines, etc. 

Now available in brass or chrome finish at the 
same law prices: $9.50 per dozen, $75. per 100, 
$350. per 500, $650. per 1000. All prices F.0.B. 
Oakland, Calif. 


I.D.E.A.S. uNLimiteod 
3541 PERALTA ST. + OAKLAND 8, CALIF. 





one keyed to a floral color, could be most 
outstanding if a = finger-bowl is. included 
with each setting and a fresh flower placed 
in each one. Perhaps a dark tablecloth 
with lighter contrasting china and crystal 
finger-bowls in which are floating gardenias, 
another window in which you use a single 
rose im each bowl, or carnations, violets, 
or even small Hawaiian orchids (yes! there 
is an orchid pertume) with the suggestion 
ot adding a few drops of matching perfume 
to the water in the bowls. 

Has the thought occurred to you that a 
traffic-stopping series of windows could be 
done with umbrellas and rainwear and sell 
perfume’ From the ceiling in the window 
have hundreds of varied lengths of silver 
string or cord with a single violet blossom 
tied to the neck of a tiny flacon of violet 
perfume. Let them rain down in protusion 
on your mannequin, who can be sheltered 
by an umbrella of any contrasting hue, 
covered on its top with tiny violet blossoms. 
Take your sign copy from a popular song 
that everyone knows and letter it on the 
glass of your windows: “It isn’t raining rain 
you know, it’s raining violets!” 

Recently a well known store in the South 
did a series of windows featuring British 
walking shoes. They included fragrance, 
for in the heel of each shoe they placed a 
small bottle of hand lotion or cologne, both 
by the same manufacturer, in = matching 
styles of bottles with the idea that walking 
comfort included not only fine shoes but 
proper care of milady’s feet. It sold both 
the shoes and cosmetics. More recently 
one ot Chicago's largest featured 
corsets and foundation garments in its State 
street windows, and gave equal emphasis 
to the cosmetics that were included as an 
important part of the displays—selling the 
fact that a good foundation for fashion 1n- 
cluded a good foundation tor beauty. The 
cosmetics featured included make-up bases 
and foundation lotions. 


stores 


Back-to-school, college, teen agers—all 
can help you sell perfumes and cosmetics, 
for this is a most important time to make 
this group of customers fragrance-conscious. 
The ABC's of beauty are as important as 
those of Latin, geometry, and applied 
sciences, but require special attention to 
your choice of products presented. Put your 
emphasis on the basic items that will appeal 
to the younger set whose necks are still 
swan-like and for whom eye creams, hor- 
mones, and other treatment items are not 
yet necessary. Cleanliness is the basis of 
all beauty. Soap and water are essential, 
as are good cleansing creams and _ lotions. 
Powder and lip rouge are as important a 
part of the college girl's equipment as are 
her cashmere sweaters and accessories. In- 
clude them, and they will pay off—but be 
caretul of the perfumes you show. Don't 
put in the siren type with sweet-young- 
thing formals! 

Give some attention to the ads in current 
fashion magazines and learn more about the 
fragrance that your perfume and cosmetic 
department carries. A postcard or a note to 
the publicity director of almost any manu- 
facturer will bring you courteous and plenti- 
tul information that will be helpful and in- 
spiring. 

Every day of every month of the year 
offers you an opportunity to capitalize on 
the wonderful drama that is incorporated 
in fragrance merchandising today. January, 
with its white sales; February, with Valen- 
tine’s Day, an all-time high for sentiment; 
March, when no wind will blow ill on hands 
or complexions cared for and_ protected 
with fragrant lotions; April showers can 
bring a downpour of fragrant sales; May, 
the first breath of spring—perfect for lily- 
ot-the-valley, and don’t forget Mother's 
Day with the established carnation theme: 
June, brides of course—and a wealth of 
ideas for you to go nostalgic in a big way: 
July and the sun, with fragrance now as 
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—A series of sportswear displays was used recently by Adolph Van Hollander, Gimbels, Philadelphia; 


each had a large color blowup of some famous Miami Beach scene. 


These color blowups are 


available free, incidentally, for top-flight stores upon request to Film-Art Murals, 926 North Miami 
avenue, Miami 32— 
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EATON GRASS MATS 


Leader in Quality and Sales 


More and more display men and display jobbers are buying 
more Eaton Velvety® Grass Mats every year — 35% more 
in 1953. Here's why — Finest quality, best dollar value, most 
complete line of sizes and shapes to fit EVERY need, and 
largest stocks on hand at all times for immediate shipment. 


SEE YOUR DISPLAY JOBBER FOR THE BEST 


EATON BROTHERS CORP. 


HAMBURG, NEW YORK 














maintains the high standards of color 
brilliance and manufacturing excellence 
that have made it the leader. 


“QUALITY IS OUR HOBBY. 


There is ONLY ONE REYCURV. (Look 
for the imprint on the back). 


Use the best... Ask for it by name at 
your display materials suppliers. . . Say 


REYCURV. 








THE REYBURN MANUFACTURING COMPANY INC. 


ROYERSFORD, PA. PHILADELPHIA, PA. 
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SELLS MORE because it SHOWS MORE! 
»2- Revolving Belt Rack 


§  Sel-0-rak 


BR-48 (as shown) holds up to 24 dozen 
belts — height 50’; diameter 2112’. 
Has 48 triple plate chrome prongs—30 
for primary display, 18 inner prongs for 
fill-in stock. Revolves. Black wrought 
iron cage with blonde hanger unit. 

59.95 f.o.b. 


BR-18—styled like BR48 except for size. 
Height 50”; diameter 16”; 18 chrome 
prongs hold up to 9 dozen belts. 


$39.95 f.o.b. 


Special color combinations available 


' Revolving Racks for Every Need 


SEE YOUR DISTRIBUTOR 
WRITE FOR OUR CATALOGUE 


el-a-rak 


2417 NORTH MIAMI AVENUE ° 


MIAMI, FLORIDA 


SANTA SUITS 


TO CONVINCE THE MOST SKEPTICAL YOUNGSTER 


Youngsters still go for a good old-fashioned 
Santa, and Art R. Cohen has the right suit for 
him. Order this complete outfit now to be ready 
for Christmas. Consists of full cut red plush, 
sateen lined coat and pants with white plush 
trim; red plush cap with white plush trim 
and white pom-pom; white plush belt with 
buckle; shiny black leather- 

like leggings with white 5 .50 
plush trim. Large size only, 

complete outfit........... 


Corduroy Santa Suits with plush trim. . .$24.75 
Flannel Santa Suits with plush trim 

White wool Wig and Beard Set 

100% Nylon Wig and Beard Set 

Saran Wig and Beard Set 


Modern Display Equipment 
810 Penn Avenue, Pittsburgh 22, Pennsylvania 














important a part of a tan as the color; 
August, vacations and how to take your 
fragrance with you (almost every manutac- 
turer now has travel kits as well as spe- 
cial atomizer presentations to go along); 
September, back-to-school—whether college 
or prep—there’s a whole new school-ot- 
thought for your windows; October, the 
golden month and the first hint of tall— 
the warm crisp colors of autumn easily 
transposed into matching fragrances; No- 
vember, furs, with special emphasis and 
attention to perfumes especially created for 
them (also a prelude or pre-vue to the 
holidays ahead and a chance to do some 
Christmas selling early): December, the gala 
month and when you might be inclined to 
think that omnibus type of perfume presen- 
tations automatically bring good sales—but 
think how much more they will do so if you 
highlight some of the most glamorous ones 
and spotlight deluxe sizes; finally, the New 
Year — perfect time to suggest “A New 
Personality Through a New Pertume.” 

These are but a few ideas that can serve 
to make your public see fragrance, and to 
ask: “What's that your windows are wear- 
ing?” 


Fortune Carries Article 
On Display Firm 

The August issue of Fortune magazine car- 
ried a special article on the operation of 
Silvestri Art Mfg. Company, Chicago, trac- 
ing the rise of the firm from its founding 
by George Silvestri, Sr., shortly after the turn 
of the century to its present position among 
the best-known display firms. According to 
Fortune, during the fiscal year just ended the 
business grossed $1,750,000. 

Highlights of the firm’s career as pointed 
out in the article included the sale of the 
business by its founder to Ned Silvestri in 
1917, retaining George Silvestri, Jr. as legal 
consultant and his eventual connection with 
the company as a salesman, the association 
of Bernard Gorman, a fellow lawyer and 
friend of George, with the company in the 
capacity of salesman, and the purchase of the 
business by the two last-named men in 1940. 

The article mentioned that last year during 
the Christmas season Silvestri products 
“decorated the windows of 36 stores, including 
Lord & Taylor in New York, Neiman-Marcus 
in Dallas. In addition, the year around, Sil- 
vestri makes industrial exhibits for such 
companies as Packard and Swift.” 


Atlanta Showroom Opened 
By Standard Fixture 


Charles S. Waldman, president of Stand- 
ard Fixture Company, Dallas, has = an- 
nounced the opening of a showroom and 
warehouse in Atlanta. The new firm will 
be known as Standard Fixture Company, 
Inc., and will be managed by Fred Halfen, 
who will also represent the company in 
Mississippi and Georgia. 

The new firm has 10,000 square feet of 
space, located at 166 Pryor street, S.W. 

In addition to Halfen, Larry Bohler will 
handle sales in Atlanta and vicinity, and 
30b Schiller will have North Carolina, 
South Carolina, Florida, and Virginia as 
his territory. 


DISPLAY WORLD 














wishes extended in the opening of our new ‘‘fishbowl’’ show- 
rooms on the northwest corner of Congress and Wabash in 
downtown Chicago. 


After 25 years of serving the industry, it is a real pleasure to 
know I’ve made so many friends, and | warmly and sincerely 
extend a personal invitation for you to visit our showrooms on 
your next trip to Chicago. 


— Pll Greg stone ASSOCIATES 


440 South Wabash Avenue — Chicago 5, Illinois 











SAYFORD 


PANORAMAS 


Clever, Inexpensive 
Attention-Getters 
for Your 
INTERIOR AND WINDOW 
CHRISTMAS DISPLAYS 
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Panoramas are in 20 ft. 
by 48 in. single rolls 
or in jumbo rolls 200 ft. 
by 48 in. Your Corobuff 
dealer will send you a 
free catalog showing 
the entire 1954 Big Corobuff Christmas Line. 





Corobuff Panoramas are SAYFORD 
repeated designs, as 

shown, running the full 4 
length of the roll. 
Printed in gorgeous, 
brilliant colors on Coro- 
buff's exclusive de- 
signed presses 


UL) 


UV) 


50 WASHINGTON ST. 
FROOKLYN 1, N. Y. 


SAYFORD 


4 Of] 
W4 


THE 1954 COROBUFF CHRISTMAS 
LINE IS PACKED FULL OF NEW 
DISPLAY IDEAS 
The five designs shown are only 
a few of the big line of Corobuff 
in borders, valances and all over 

patterns, etc. 
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IT ADDS UP! 
BUTLER’S 


colors seamless 


+ 


colors textured 
seamless 


colors seamless 
4  showcard 


colors bricks 


(Embossed Seamless) 


Smart display buyers avoid 
paper . . because 
they know what to look for 
... basic, sunfast, seamless 
display papers that are al- 
ways easy to work with... 
always full of “LIFE! It's the 
ONLY fully COLOR COORDI- 
NATED line of Display Papers. 


am cco min 
€2)) mone 


OPPORTUNITIES 
FOR SMARTER DISPLAYS 


‘“waste’’ . 





110 Years of Paper Research and Merchandising 


FCC SF SS SF FS SB eee eee eee ee, 
' BUTLER PAPER NEW YORK CORP. 
655 Madison Ave., New York 21, N. Y. 


Please rush me my FREE copies of your NEW 
1954 Catalogs of Butler Sunfast Showcard, 
Butier Sunfast Bricks, Butler Sunfast Seamless 
and Butler Sunfast Textured Seamless Papers and 
the name of my nearest authorized jobber. 


NAME__ 
FIRM NAME __ 
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Marionette Window 


By BEATRICE MILLER 


presentation of “The 


MARIONETTE 
Night Before Christmas,” at | 


Herman, Inc., Danville, Va., opened 
the Christmas season as the setting, done 


_to scale, headed the Christmas parade down 


Main street on a float the Friday tollowing 
Designed and built by Dis- 
Manager Robert H. Clarke, with fur- 
nishings made entirely by hand by a display 
assistant, the setting was transferred to L. 
Hermans windows where a 30-minute mar- 
ionette daily drew—to a 
specially roped-off area—Christmas crowds 
throughout the holiday week. The marion- 
ettes were made and manipulated by a local 
amateur. 
(Curtains 


play 


show five times 


hand to fit the 
windows. A Japanese tea 
chest paper was selected for wallpaper since 
it was the only one available with a pattern 
small enough to be suitable. Rugs were 
braided out of knitting Bedspreads 
were specially knitted. 

When Santa Claus put his 
mouth, smoke puffed by Mr. 
Was 
soda straw 


were 
miniature bay 


made by 


yarn. 


pipe to his 
Clarke, who 
behind the set, through a 
from the back of Santa’s head 
delighted Christmas shoppers. 

The difhiculty of getting Santa down the 
chimney was solved by putting holes in the 
back of the chimney. 


concealed 


Lighting was arranged to give the effect 
of night. An amplifying system brought 
recorded narration to the Christmas 
tators by a local radio announcer as _ the 
marionettes were manipulated. 

Written up by the local press, editorialized 
on, besieged with requests for special show- 
ings to institutions, L. Herman’s “Night 


spec- 


—An inexpensive marionette presentation of 

"The Night Before Christmas’ drew crowds 

five times daily to this window at L. Herman, 
Inc., Danville, Va.— 


Before Christmas” cost no more than $370, 
of which $220 went for materials and wages 
and a $150 fee tor the puppeteer. 


Rodler Becomes Partner 
In Flower Firm 

Walter Rodler has joined Merle’s Arti- 
ficial Flowers, 5097 Fieldcrest drive, Pitts- 
burgh 27, as a partner in the firm. For 24 
vears he was shop manager and designer 
for Moortgat Studio, Glenshaw, Pa. 








COMING UP! 


Gold Star Mother’s Day 
Restaurant Month 
Community Chest Drive Oct. 1-31 
Let’s Go Hunting Month Oct. 1-31 
National Newspaper Week Oct. 1-8 
National Letter Writing Week Oct. 3-9 
National Fire Prevention Week Oct. 3-9 
National Employ the Physically 
Handicapped Week Oct. 3-9 
National Pharmacy Week Oct. 3-9 
National Wine Week Oct. 9-16 
Columbus Day Oct. 12 
Sweetest Day Oct. 16 
National Bible Week Oct. 18-24 
National Hat Week Oct. 23-30 
United Nations Week Oct. 24-31 
Girl Scout Week . 31-Nov. 6 
Hallowe’en Oct. 31 
American Art Week Nov. 1-7 
Armistice Day Nov. 11 
Children’s Book Week Nov. 14-20 
Christmas Seal Sale Nov. 15-Dec. 25 
National Cage Bird Week Nov. 21-27 
Thanksgiving Day Nov. 25 
International Golden Rule Week. Dec. 5-12 
National Association of Display 
Industries Market Week 
Bill of Rights Day 
Pan American Aviation Day 
Christmas Day 


Sept. 26 
Oct. 1-31 


Dec. 11-16 
Dec. 15 
Dec. 17 
Dec. 25 
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Display Uses Seen 
For New Product 

A variety of effects in window and interior 
displays, exhibits, and special decorations can 
be obtained with the colorful adhesive plastic 
fabric “Con-Tact” newly developed by Con- 
mark Plastic Division of Cohn-Hall-Marx 
Company and Monsanto Chemical Company’s 
Plastics Division from a special ultron vinyl 
film. 

It is available in gay peppermint. stripes, 
solid colors, woodgrain and marble effects, 
and kitchen and nursery prints in 18-inch 
widths, and can be applied to almost any 
clean, dry, smooth surface. No water, paste 
or tools are needed. It can be lifted to 
alter position or to remove wrinkles and air 
bubbles. It re-adheres easily, and _ sticks 
tighter as time passes. 


Trophy Awarded 
Mary Pentland 


Mary Pentland, Pentland Associates, 220 
Fifth avenue, New York City, was awarded a 
silver trophy by the Allied Linens & Domestics 
Association at its recent trade show for her 
ingenious use of limited display space and 
color coordination of china, candles, and table 





accessories with table linens. Second and 

third prizes went to North American Lace 

nel and Imperial Linens. Judges of | pep eye anttlaeiaiata 
y al ke fi 4 COLORED TONES 

the competition were Frank A. Bizzano, Kirby é 

Block & Co.; Rudy Boehler, Arkwright, Inc., MOULDED IN LATEX AND REIN 

and Luke Maletich, display director of Gim- FORCED AT VITAL POINTS WITH 

bels, New York City. The displays were CELASTIC 

judged for their practical and constructive SELF-STANDING WITH ANGLE 

aid to retailers. IRONS AT FEET TO INSURE OUT 

DOOR SECURITY 


DISPLAY WORLD Writer | REMOVABLE BOOKS OF CELASTIC 


: EACH UNIT CRATED INDIVIDUALLY : | 
= _— oe z ot, Sdn ete Coaaemames THE GREATEST HOLIDAY DISPLAY 
aTa PA LGWINTl, Who las written a ’ : 
, SET UP IN YEARS! 


feature articles for DISPLAY WORLD, is ne HEIGHT 40° TO 45". FULL ROUND 


> : ’ > ’ . ‘ > 4 4 Cc * FOR Ww 
the author of a new children’s book which LAMP POST 6 FT. COMPLETELY WIRED Tolelos Mi tht wel bad tie) cw tle meltbielele) 1 


was published in August by Abingdon Press, * COMPLETELY WEATHER PROOFED FOR OUTDOOR 
of New York City and Nashville. Titled ay USE THEM WITH YOUR CHRISTMAS USE ON LAWNS, PORCHES, MARQUEES ETC. 
“Cotton for Jim,’ the book dramatically | RECORDINGS : . 
presents the story of cotton tor young | $Y S02, 
readers. | SET OF @ 575° . Lamp posr 3750 
Now residing in New York City, Miss 
Baldwin spent most of her childhood in 


Mississippi. She lived for many vears in | 
Chicago, where she attended Northwestern | 
. ' J * 


university, worked in her father’s lumber 

brokerage business and ran it after his | 39 WEST 37th STREET NEW YORK CITY 18 
death. She is the author of numerous arti- | 

cles and short stories. | Distinctive display equipment and novelties 
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Bob Davis Active 


» oe ney Ne Ws Colo: ful! cH RIS i MAS VALANCES 
(lasses 3 visual merchandising are being 
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conducted two mornings a week by Bob 
Davis at Vocational High School and Junior 
college, San Diego, Calif. The courses will 
include practical demonstrations of display sen’ ee 7 ‘ = 
techniques; new materials ; evident trends ; Design No. Xi0—Colorful Christmas Valance in Design No. Xil—Nativity Scene in beautiful 
the part of art in display; importance of full color. Large 50 ft. Roll—1i0"’ wide. .$3.00 ea. colors. Large 50 ft. Roli—i0"' wide.... $3.00 ea. 
proper signing; lighting techniques; color; 
handling the display of apparel, and display- 
ing yard goods. 

The courses will include field trips to 
local display firms, display shops, and de- , | ss | 
partment stores. Different techniques will These beautifully lithographed display rolls, on high quality paper, are idea! decorations 
for store windows, around aisle or counter displays, etc. Send for FREE sample today — and 
cash in on the profits. Liberal discount to dealers. 


2 
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be demonstrated by display specialists. The 
San Diego Display Association is cooper- 


ating with the program. THE PROGRESS LITHOGRAPHING CO., CINCINNATI 37, OHIO 
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COLOR ACCENT LIGHTING 


efor rosy Christmas profits! 


For a Christmas colored by glowing sales figures, 
get Amplex Colorbeams...the brilliant color 
floodlights that bring out the best in any product. 
Available in 14 striking colors and a full range of 
sizes and wattages, sales-producing Colorbeams 
actually have a rated average life of 2000 hours! 
There’s no problem of fading, chipping, or crack- 
ing colors ... because Amplex color is an integral 
part of the glass. No dwindling light intensity, 
either, because the sealed-in, pure silver reflector 
linings guarantee maximum light always. 

You'll also stimulate Christmas sales with 
Amplex Swivelites, unapproached for accent light- 
ing. All Swivelites are finger-tip controlled, all 
offer deluxe satin aluminum finish, and all basic 
units are interchangeable. Accent lighting that 
accents profits! 

These are but two great products in the unsur- 
passed Amplex line...a line designed to meet 
every lighting need and to light the way to more 


business. For information, write: 


amplex Corporation, Dept. DW-10, 
111 Water St., Brooklyn 1, N. Y. 


R-40 


for indoor use 


PAR-38 
for outdoor- 
indoor use 


R-30 


for indoor use 


C-11-SH 
for indoor use 


| 
| 
| 
| 


DISPLAY LIGHTING 
[Continued from page 25] 


ation to the entire area. The arrangement 
of screen walls and lighted counters, in 
Figure 4, breaks up the space to more 
human sizes and creates defined merchan- 
dising areas. The unbroken, cove-lighted 
ceiling unifies and emphasizes the size of 
the store. 

The judicious use of hanging lighting 
elements—a cluster of spotlights or small 
suspended elements concealing up- and 
down-lighting—can give emphasis to an 
important feature such as the location of 
high profit items, elevators, or displays 
calling attention to other parts of the store. 
They can also give a feeling of size of 
space to an area and introduce variety in 
the lighting. ut a word of caution: if 
this sort of thing is over-done, confusion is 
the only result. In Figure 2, for example, 
the suspended curved troughs punctuate and 
relieve the “boxiness” of the room. How- 
ever, the shape and color of the fixtures 
and mobiles suspended at different heights 
contribute to a feeling of gaiety and intro- 
duce a sense of fantasy in Figure 7. 

Large ceiling areas of light tend to change 
the shape of the ceiling and the area itself. 
A large area ot luminous ceiling suspended 
from a ceiling which has recessed or flush- 
mounted lighting can divide the ceiling into 
several areas, relieve the monotony of larger 
spaces, and call attention to different de- 
partments. 

On the other hand, undesirably broken up 
ceilings can be unified by the arrangement 
of the lighted equipment. Well organized 
and defined patterns of light can de-empha- 
size a cluttered arrangement of pipes and 
beams. [Fixtures suspended in lines” or 
patterns can help to lower a ceiling. Sus- 
pended luminous ceilings can completely 
conceal overhead pipes and unsightly ducts, 
and at the same time lower the ceiling. 
Fixure 6 shows a grid arrangement of 
suspended lighting fixtures which tend to 
de-emphasize and to organize a somewhat 
unsightly ceiling of pipes and beams. The 
well-proportioned grid lighting troughs, 1n 
Figure 5, positioned as they are with re- 
spect to the recessed ceiling and column, 
form an architectural element adding con 
siderable interest to the space. 

Shoppers tend to judge the floor plan ot 
a store more by the shape of the ceiling 
and the brightness patterns on the walls 
than by the arrangement of counters and 
wall racks. The arrangement of lighting 
equipment in or suspended from the ceiling 
tends to give shape to any area and the 
circulation pattern can be defined and em- 
phasized by areas or lines of light in the 
ceiling following the principal routes of 
travel. Here are two examples of this 
point. In Figure 4, the brightness of the 
ceiling and the grid pattern of the lighting 
installation at the top of the stairway arouse 
curiosity and attract attention to the sec- 
ond floor. While in Figure 3, the continu- 
ous lighting gives direction and emphasizes 
the principal traffic lanes. 

It is also possible to change the shapes ot 
rooms and areas with light. Long, narrow 
rooms can be made wider by emphasizing 
lines in the ceiling that run crosswise. Un- 
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comfortably large rooms can be made more 
intimate by changing pace in the ceiling 
pattern. In Figure 3 the continuous light- 
ing elements break up an otherwise un- 
comfortable ceiling expanse. And the lumi- 
nous ceiling areas introduce variety as well 
as mark departments. 

The architect integrates the lighting ele- 
ments with the architectural features of the 
selling environment, and designs a sequence 
of spaces which should arouse shoppers’ 
curiosity and give them a sense of antici- 
pation which its satisfied only by the pur- 
chase of merchandise. It is up to the dis- 
playman to use the lighting to create differ- 
ent kinds of space and to scale and pro- 
portion his displays in relation to the space 
he has created with light. Full display and 
architectural integration involves bright- 
ness, color, and textural relationships, as 
well as space, form, and line concepts. 

An endless variety of lamps and lighting 
equipment is available to fit any display 
situation. However, the merchandising, 
architectural, and display functions must all 
be combined by the displayman and set off 
by his use of the lighting installation. The 
objective in every case is to develop a sell- 
ing environment to suit each individual 
store. And it can only be accomplished by 
the displayman who is able to visualize 
the effect of his creations on the overall 
atmosphere of the store itself. 


—_—— 


"Fiberglas" Plastic 
In Roll Form 

A flat “Fiberglas” reinforced polyester 
resin translucent material in continuous 
roll form has been produced for the first 
time in the industry by Plexolite Corpora- 
tion, El Segundo, Calif. Leon Feldman, 
general sales manager, points out that the 
Plexolite research department was able to 
develop flat roll material only because of 
the continuous production system in_ its 
plant. This permits virtually unlimited lengths 
and electronically-controlled uniform thick- 
ness. Widths from 12 to 40 inches are 
available, and there is a range of 15 colors. 

On translucent display and sign  back- 
grounds the material provides color which 
never requires painting. Fabrication is 
simplified since it is easily sawed and 
drilled with ordinary tools. Cut-out letters 
and design appliques can be mounted with 
any type of standard fastener. 





Pierce Company 

Promotes Marshall 

The C. S. Pierce Company, Brockton, 
Mass., manufacturer of shoe display forms, 
announces the appointment of Donald P. 
Marshall to the position of general sales 
manager. Marshall formeriy represented 
the company in the middle West. 


Korshak's, Chicago, 
Wins Local Contest 


A local window display contest sponsored 
by the Illinois Chapter of the American In- 
stitute of Decorators and the Greater North 
Michigan Avenue Association of Chicago 
has been won by Stanley Korshak’s, spe- 
cialty store. 
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HAVE THE 
RIGHT FORM 


TO USE 


W-19 does a beautiful job of dis- 
playing the new stay-up-stocking. 


Stocking illustrated courtesy of 
Hoburt Hosiery Corp., New York. 
Ne Be 

® 


All Fairy Forms are made from 
FAIRYLITE* PLASTIC pro- 


duced by Shoe Form Co. Ine. 


New York Representative: 
Don Geary — 110 Fifth Ave. Tel. Watkins 4-3800 


St. Louis Representative: 
Clyde Criger — 200 Washington Ave. Tel. Central 1340 


Foreign Inquiries — 
Please supply specific information regarding your type of 
business. 


*Reg. U.S. Pat. OF. 


SHOE FORM CO. INC. Auburn, New York 


in Canada: UNITED LAST CO., LTD... Montreal 
Please send catalog on: [] Hosiery Forms 


[}] Shoe Forms [) Embossing Service 
Firm 
Signed Street 


City Zone State D-12 
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motion 
devices 


SHOW 
MORE 


Turntable 


Model No. 
TT 15/17 


ATTRACT 
MORE 


Mystery Motion 
Display 
Model No. 
MM35 


Battery-Powered 
Turntable 


Model No. 
BP 45/12 


L axiomatic in display that action 
leads to attraction — which in turn sells 
more merchandise. Vue-More turntables 
and motion devices make ‘em stop 


look 


running, dependable 


buy. Theyre silent, smooth 
expertly engineered 
for reliable service. From the smallest 
piece of jewelry to the largest of ap- 
pliances—there’s a Vue-More stock model 
for every display need, to fit every budget 


requirement. 


Write tor illustrated catalog and price 
list of America’s most complete line of 


motion devices. 


PRODUCTS 


STREET 


BREVEL CORP. 


\ 
4 7 ~ 


Appointments Are Made 

By Korrect-Way 

The Korrect-Way Division of the Amert- 
can Fixture & Mtg. Company, St. Louts, 
opened its new Chicago display showroom 
at 220 West Adams street on September 
15. More than 5,000 square feet of floor 
space is devoted to office and display aTea. 
The new showroom is at street level for 
customer convenience, and will be mazin- 
tained to service Chicago and the surround- 
ing territory to better advantage. ![t is also 
planned to the customers of Kor- 
rect-Way s distributor organiza- 
tion the Chicago wholesale dis- 
trict. 


service 
national 
who visit 

Walter Wood (upper left) is manager of 
the new showroom, with Donald Shocklee 
(center) as assistant sales manager. Both 
men display equipment 


are experienced 


@/ 
and have been direct factory rep- 
repsentatives, operating out of St. Louis, for 
the past several years. They will reside in 
Chicago. 
Also 


is the 


salesmen 


the St. Louis firm 
promotion of Paul Wilson (right) 
executive. He was formerly head 
of the sales service department of Korrect- 
Way. In his new capacity he will be fac- 
tory sales representative, making his head- 
quarters in St. Louis and working under the 
supervision of Harry Yedor, general sales 
and works manager. 

Wilson was a lieutenant in the U. S. 
Marine Corps, and joined American Fixture 
after his release from service. His record 
in Korea is one of national prominence be- 
cause of his outstanding performances and 
leadership during the battle of Pork Chop 
Hill, for which he received the Silver Star 
and a Presidential Letter of Citation. 


announced by 


to sales 





“New Store Stresses 


Simplified Selling 


Minn., 
and 
boys’ clothing stores located in Minne- 


Hk 


one ot 16 


“new” Austin, 


Brothers men 


Gildners of 
Gildner 
Iowa, and Wisconsin, held its tormal 
recently. The most outstanding 
feature of the new store is its system of 
open-selling, pre-selection fixtures and 
rangement. 


sota, 
opening 


aTf- 


Gildners’ old store was 1,300 square feet 
smaller, and though it had been remodeled 
in 1947, Kleo H. Gildner, manager and 
partner in the 16 Gildner stores, believed 
that its traditional fixtures and arrange- 
ment did not meet the present-day needs of 
competitive, high-cost retailing. Since sell- 
ing salaries bulk large in retailing today, 
the company’s owners and executives think 
it 1s more important than ever to help 
every salesperson increase his efficiency and 
ability to more 
time. 


serve customers in. less 

When a larger room was available, Gild- 
ners made plans to move. Pre-move adver- 
tising featured the theme, “We're moving to 
the shady side of the street.” A complete 
remodeling job from the front to the back 
and top to bottom was Men's 
furnishings, clothing and sportswear are 
stocked on the main floor of the new store, 
while the downstairs store houses the boys’ 
department, men’s work clothes, tailor shop, 
display shop, marking, receiving and storage 


necessary. 


rooms, and the company’s advertising office. 

Albert Chipman, Grand Rapids, designed 
the main floor store. A number of special 
fixtures and treatments were built on the 
William Donovan, Donovan Brothers, 
designed the new store front, which features 
“picture” windows. The front structure is 
a tasteful blending of stone, Roman brick, 
and redwood. 

Gildners built the opening advertising 
around the theme “See it, Feel it, and Touch 
it,” with special appeal to the customer who 
likes to browse. All but two showcases 
were eliminated in the new store. “We will 
eliminate one of these if further experimen- 
tation proves we don't need it,” Kleo H. 
Gildner said. “At present we have retained 
two cases not only for stocking our better 
neckwear and our gloves, but primarily 
because we feel some cases are still neces- 
sary if merely for a certain amount of flat 
area on which to spread out merchandise 
in busy times.” 

Gildners feel they are still experimenting 
in pre-selection, open-type selling, though 
they did considerable experimentation with 
it in their old store. There they found that 
by adding hardware uprights and _ glass 
shelving to their center aisle tables and 
some counters they were able to stock up 
to 50 per cent more merchandise in open 
view of the customer. With experience 


job. 
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proving that sales of items out in view in- | & 
conclmsiat eciteme | Reflect CHRISTMAS in your store 
amount of stock exposed, Gildners felt en- | 


tirely justified in going all-out with open 
selling fixtures in their new location. 


| * e @ « * 

The entire sport shirt stock and the sweat- | with these ." irited Holida Favorites 
er stock are contained in a special wall fix- u y 
ture with a “Formica’-top ledge on which 
to show items. Glass shelving is supported : 
on adjustable brackets. This department 1s PRANCING REINDEER 
set off with a scalloped canopy and _ spot- . 

lights highlight the stock. A a fixture Jauntily Decorated .. . 


of slightly different design on the opposite : Softly Flocked ... Sparkling 

side of the store is the gift bar where jewel- Full Rounded... Captivating 
leather goods, shave kits, and other gift 

, stdin.  peraenes Brets dy. Unbreakable Rubber 

items are stocked. Both fixtures are ex- , 

posed to the customer with the main aisles ‘ Creates the atmosphere for window, counter and 

aisle displays—gay and appealing used singly or 


running past them. A large amount of stock 
in pairs. Stands firmly—unbreakable—good for 


space under the fixtures provides tor 1im- ee 
years. In white or pink jlocking or pink, char- 
2 ‘ or treuse, aqua or gold sparkling tinsel. 

bar area is further set off with a different 18" high by 18" long $12.50 each 
color treatment on the wall above. Woood- | 10" high by 12" long $ 6.50 each 
work 1s black walnut. $12.50 pair 


mediate access to reserve stock. The gift 


(enter islands have flexible arrangement 
and use. At present the four islands have 
been butted together in pairs, back to hack, 
with plastic shelf supports for uprights and 
glass shelves tor elevation of stock. Smooth- 


sliding deep drawers provide tor large re- C D Lj BAMBI 
serve stock at the salesperson’s fingertips. ute, emure itt e 
An island is presently used for the hosiery 


stock, with glass dividers forming the bins. Gayly Colored and Beribboned 


Gildners has already discovered that items i a 

Ratan Ad 1d +] : torahia of A perfect darling in long-life unbreakable rubber. 8'/, 
which seldom sold without considerable el- high, 6'' long. In white or soft pastel pink or chartreuse 
fort or that moved slowly, since they were flocking; or gold, pink, chartreuse or aqua sparkling tinsel. 


Useful everywhere! Exclusive with us! 
not in the customer's view, are now actually y 


selling themselves from the open fixtures. 50 
This is especially true of the gift bar, $2. each 
sportswear, and hosiery sections. 


A large torward stock room 1s located | WRITE FOR CATALOGS 


immediately behind the gift bar. The gift | We feature a complete line of practical and out- 
bar fixture 1s so designed that it makes its of-the-ordinary set pieces and decorating material 
; : lars : for indoor displays—as well as rubber outdoor and 
own wall with brackets provided on_ the indoor display items. Write for indoor or outdoor 
back of the fixture for reserve stock. This | catalog. 


forward stock room is used for the gift 


boxes, white shirt stock, staple hosiery, and JOBBER INQUIRIES INVITED 


other turnishings items. It also provides on entire exclusive line — write for details 
file and desk space for department managers 


for stock control records and routine order- | 
ing of staple items. | D I $ Pp L A Y $ L t D 


The wrap counter is centrally located be- with 2 Reindeer 


side the steps to the downstairs store. Ample 
space is also provided in this area tor the Display magic with many uses. Sled 
bookkeeping section. The bookkeeper now i in white or pink flocking or gold 
takes received on account payments, where- diamond dust, trimmed in red and 
as in the old store the balcony office was 
too inaccessible for this to be convenient. 




















green. 22'' long, 12'' high, 8" wide. 
With 2 18 reindeer. Filled with gayly 
wrapped gift packages. 
The clothing and hat departments are set- 
off from the furnishings department by a 
flexible fixture with a mesh wire back. The 
top surface and under shelves of this fix- 
ture are used for the prometion of slacks. 
Gildners has regular seasonal slacks events 
that are popular and highly advertised. | J U N i 0 & S$ Il a D 
The wire-back fixture provides departmental | 
division without blocking a view of the | ie toma TY" on oan a wide” Gam 
clothing and hat departments. It is also colored rubber Santa in midst of colorfully 
possible to place displays against and on wrapped packages. Complete, 


this wire background. | $24-5° 


Due to space and stock requirements, 
Gildners used five revolving clothing racks Without Santa, deduct $5.00 


from their old store, but rebuilt and mod- | SAMPLES ON 10-DAY APPROVAL 


ernized them. Had more space been availa- 
ble, they would have preferred single hang- M j D RE & S$ T MA A N N | Q U | NM D { S Pp L Y 
ing rods for all clothing, jackets, and sport A 


[Please turn to page 91) 532 N. WATER STREET e MILWAUKEE, WISCONSIN 
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Create HOLIDAY SPIRIT with a 


These ornamental wire displays furnish the 
punch that creates that Xmas Spirit. All of 
them can be supplemented with typical Xmas 
ornaments and foliage, to good advantage. 


PCT-63-L—ELECTRIC LIGHTED POST XMAS TREE 


UNIT. 63" high. C let ith 6 
a $34.50 


candies, cord 


CCH-33-L—ELECTRIC LIGHTED CHANDELIER. 33'' 


high, 27'' wide. Complete with 8 $39 75 \ 
> Q : 


candies and bulbs, ready to plug in 





SCO-I8-L—LIGHTED SCONCE Use 
year round. 18" high, 16" wide. Com- 


let ith § d! 
ee candles $14.50 


SCRD—SANTA REINDEER SET. Very 
effective wire display for windows, 


Set, $ ft. long $27.50 
Set, 15 ft. long $51.50 


Lenaths can be varied. 











See your jobber or write 


The HARRY C. COHEN CO. '°t..7<:."” 5866 Baum Blvd., Pgh. 6, Pa. 











HANSEN onan TACKER 
~ Gackgrouud 


of Better Performance! 


SIZES OF TACKPOINTS 
USED IN MODEL T-2 


DRIVES | oe”. fr ae (7 i) [] 
STAPLES pp” ~All 


iN 4, a, 3/16" 1/4" 3/8"° 1/2" 
ee leg leg leg leg 

SIGN MEN! DISPLAY MEN! If you haven't in- 

vestigated or used the Model T-2 HANSEN 

Tacker—by all means do so! With ONE model 

you con do a wider variety of tacking and 

fastening—do it better, faster, with less effort! 


MODEL T-2 is compact, light weight, easily portable, 
easy to grip and operate. in a jiffy you can switch from 
one size Tackpoint to any of three other sizes—four in all! 
Besides, it has all the advanced Hansen features—Take-up 
Jaw, Flush Front, etc. Get full details—today! 


—-. . .eee. . 5 . 
STEPS sl MATERIALS 36 DIFFERENT MODELS 


80 STAPLE SIZES 


A.L.HANSEN MFG.CO. ; 


REQUEST 
5041 RAVENSWOOD AVE. CHICAGO 40 ILLINOIS BOOKLET 














“THE LITTLEST ANGEL" 
[Continued from page 46] 


store. It made me happy that Hochschild, 
Kohn belongs to us in Baltimore.” 

A woman wrote while on a Greyhound 
bus: “Of all the beautiful windows that | 
have enjoyed in Baltimore, Los Angeles, 
New York City, and Philadelphia, yours 
are the most wondrously lovely and appeal- 
ing. [ am proud to be a patron ot your 
store.” 

The Baltimore Story Tellers’ League 
wrote a letter of appreciation in which they 
said: “We believe very strongly in the old- 
est of the arts, te., story telling, and sin- 
cerely appreciate any effort to forward this 
art through good books, music, and _ art 
displays.” 

As a result of these and hundreds of 
other letters received, the store postponed 
the Southern resort wear merchandise win- 
dows which were scheduled to replace those 
of the Littlest Angel. 

The book and record departments were 
well stocked in advance with copies of the 
story and the recording. [Even by re-or- 
dering it was almost impossible to keep up 
with the demand. And all the stores in the 
neighborhood were sold out of the story and 
recordings, as well. 

The entire promotion culminated in_ the 
store’s Christmas greeting to Baltimore and 
all of Maryland -—in the newspapers and in 
the store bulletin to employes: “May the 
Littlest Angel watch over you and_ bring 
you the joys of the season.” 





Cash Awards Offered 
In National Contest 

The seventeenth annual National Letter 
Writing Week will be held this year during 
October 3-9, and once again the sponsoring 
organization is offering cash awards for 
the best entries in a national display con- 
test held in conjunction with the promotion. 

Both window and interior displays are 
eligible. Writing paper must be shown in 
one or more principal show windows or 
within the store for three or more days 
during the event. An _ official poster tor 
display is available free of charge. Entries 
must be in the form of a photograph 5 by 7 
inches or larger, to reach the sponsor by 
November 5. 

Awards total $1,375. Identical prizes will 
be awarded in the following groups: de- 
partment stores, stationers, variety chain 
stores, drug stores, and gift shops. First 
prize for windows in each classification 1s 
$100, second $50, and third $25. First 
award for interiors in each group is $50, 
with a second prize of $25. 

Full details will be sent on request to the 
sponsor, Paper Stationery & Tablet Manu- 
facturers Association, Inc., 527 Fifth avenue, 
New York City 17. 


Tolbert Joins 
Vicary Company 

Richard Tolbert, formerly with the J. L. 
Hudson Company, Detroit, has joined The 
C. N. Vicary Company, Canton, Ohio, as 
display manager. He takes over the posi- 
tion on October 1, replacing Bill Campbell, 
resigned. 
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CHICAGO WINDOWS 
[Continued from page 41] 


while the mercury registered ninety-plus de- 
grees. The paste spilling over on the sides 
of the pail in the window was always com- 
mented upon, as were the toys. 

No longer is June recognized as the only 
bridal month, for now it is such an all-year 
affair that the summer window at The Fair 
with its hint of fall in the rich foliage colors 
and bouquets, the pale blue bridal gown and 
the same blue for the attendants, created much 
interest. It was definitely a change from the 
all white or egg-shell usually presented and 
produced animated interest, especially among 
the teen-agers. 

The indistinct lettering on each side sug- 
gested the invitation to the wedding, and the 
pillars gave a cathedral effect. This was 
further enhanced by the background, which 
was dry-brushed in gold onto seamless paper 
to give the illusion of great depth. The wed- 
ding bells were of tulle and the flowers the 
same as in the bride’s bouquet lying on the 
oor. Formality was stressed in each detail 
of the costuming. 

At Goldblatts, Jack Boghosse used drift- 
wood adorned with feather flowers to accent 
the colors as shown in the new fall hats, thus 
changing it from a piece of decoration into a 
work that stressed what is new and different. 


Electric Display Letters 
Are Easily Changed 

“TLumatype” is the name of a new display 
medium which combines the brilliance of 
neon lettering with the convenience of in- 
dividual letters which can be mounted ftree- 
standing in tracks, or against vertical sur- 
faces. It consists of individual electric 
fluorescent letters, each of which is as easily 
connected as a lamp. High voltage 1s not 
used; the letters operate from ballasts 
which can be mounted in concealed loca- 
tions and connected to the letter. Special 
wiring is not required. 

The “Lumatype” alphabets are to be had 
in fonts or individual characters and num- 
bers. All are 5% inches high in an at- 
tractive block style. Standard color is a 
brilliant white, but green, blue, yellow, and 
pink can be supplied if desired. The letters 
can be used over and over again. 

Full details will be sent on request to 
Lumatron Electronics Company, 12 Cramp- 
ton Lane, Great Neck, N. Y. 





New Department Store 
Names Lili Thorhaugh 

Lipman’s, Salem, Ore., has appointed Lili 
Thorhaugh as assistant display manager, to 
work under the direction of Don Norton. 
The latter is in charge of display for Lipman, 
Wolfe & Co., Portland, of which the new 
Salem department store is a branch. 





Barbecue And Dance 


For St. Louis Club 


The annual barbecue and square dance 
of the St. Louis Display Guild will be 
held October 2 at the Union Electric 
Country Club. 


OCTOBER, 1954 








FSF SS SS SS SSS SF SSSFSFSFSSSSF SSS FSF SFSF SSF SSF SFSS FFF SSF SS Sess Sees eee es yy 




















The Bliss SEELINGRILL revolutionizes all con- 
cepts of window trimming. It has been de- 
signed to give maximum use of horizontal 
space without cluttering the floor. 


The Bliss STO-WAY Grill has been de- 
signed to give maximum variety and 
speed of trimming in the minimum space. 


Practically every branch store built within the last five 
years has been equipped with the Bliss SEELINGRILL. 


Please write for complete information. 


BLISS DISPLAY CORPORATION 


37-21 32nd STREET e LONG iSLAND CITY !, NEW YORK 
EXeter 2-3890 


*T.M. 
i 
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“My Brother Mike” 


Please excuse the empty space 
above and below. My Brother 
Mike is too busy to talk to me 
this month — for which | thank 
all our good friends. 


P. S.: Mike and | extend our 
very best wishes to all for 
a successful Christmas season. 


Good luck and good health! 


Capital Merchandising 
Company 


Manufacturers of 
Window Display Papers and Cloths 


365 Thatford Ave., Brooklyn 12, N. Y. 














Remodeled Showroom 
Is Gay With Color 


In redesigning the first floor of the New 
York City showrooms of Lightolier, Inc., 
lamp and lighting fixtures manufacturer, 
Alvin Lustig formulated a space and color 
plan that is at once inviting, dramatic, and 
practical. 

The visitor entering the Lightolier show- 
room from 36th street is greeted by solid 
planes of bright, fresh color, anchored with 
black and white. Behind the reception desk 
stands a highly decorative panel faced with 
white and gold rectangles. One side wall 
is clear fuchsia. The opposite wall, painted 
a matte black, bears the Lightolier “crossed- 
L”’ insignia, and in small white letters the 
statement: “Wonderful things are happen- 
ing in lighting!” Outside light from the 
street sifts through a series of thin panels, 
set on tracks as a backdrop for the firm’s 
36th street display window. 

A major point of interest concerns the 
placement and grouping of Lightolier lighting 
designs. Fixtures of related design are 
grouped together, with sufficient space be- 
tween one group and the next to convey 
an important feeling of spaciousness to the 
overall display and to make it possible for 
a visitor to see and examine each fixture as 
an isolated unit. 

The individualized groupings of the fix- 
tures is an integral part of the area’s new 
plan. Ceiling-high panels serve to suggest 
divisions in space, while also serving as 
complementary backgrounds for the lighting 
units. Several of the 4-foot-wide panels 
are made of white perforated metal screen- 
ing, while one which stands in a prominent 
spot in the rear of the area is of beautifully 
grained red birch. As the display needs of 
the area change, the panels may be re-ar- 
ranged: most of them are secured in place 
with pressure screws. 

An ingenious structural innovation in- 
volving a dropped ceiling is utilized on the 
third floor, and also employed on the first 
floor. This ceiling permits flexible place- 
ment and grouping of lighting fixtures. Neat 
and trim in appearance, it 
numerous 9-inch by 24-inch white painted 
wood panels suspended on special “Z’’-bar 
aluminum tracks. Lighting fixtures may be 
installed at half-inch intervals; actual con- 
nections are made in electrical outlets in 
the real ceiling, about 21 inches above the 
dropped ceiling. The innovation was worked 
out by Harold Brandt, contractor. 

Throughout the fore portion of the new 
Lightolier floor, color and pattern check and 
hold the eye: a bright red portion of one 
side wall has a 7-foot white bull’s eye in 
its center: an eye-stopping photo-mural 
10 feet high conveys the light in an abstract 
manner; on two other walls, 30-inch square 
wooden panels, painted in different but sim- 
ilarly vivid colors, offer individual back- 
drops for a selection of Lightolier’s wall 
lamps. One portion of a back wall, behind 
a long conference table, is painted a vibrant 
blue. 

The furniture in the reception area was 
specially designed by Lustig, and carries 
out the vital, clean-cut color plan evident 
elsewhere: simple, angular seating pieces 
with white enameled metal frames are sec- 


consists of 








Ballou’s 


Glittering products will add 
eye appeal and pep to your 
holiday displays. 


METAL FLAKES 


Brilliant, scintillating, non-tarnishing 
flakes in gold, silver and many colors. 


GLASS TINSELS 
Beautiful sparkling colors — red, green, 
gold, silver, blue, black—five fine- 
nesses. Also pastel and other shades 
to order. 


DIAMOND DUST 
Attractive snow effects can be ob- 
tained with this decorative material. 
Obtainable in five finenesses. 


CRYSTAL BEADS 


When used with our special bead 
adhesive for outdoor and _ indoor 
signs, wonderful results can be ob- 
tained at less than 1% the cost of 
"glue-on" reflectorization. 


GOLD and ALUMINUM 
BRONZE POWDERS 


Greatest possible luster in the correct 
fineness for screen process or any 
purpose required. Send for color card. 


Write for Sample Card 


EDWARD C. BALLOU CO. 


116 Hudson St., New York 13, N. Y. 


























Illuminated 


Christmas Decorations 


Holiday Displays that are colorful 
both day and night 


Send for a sample of our beautiful new permanent 
plastic out-of-doors garland. Listed at 50c per yard. 


WRITE TODAY FOR COMPLETE CATALOG 


KING AMUSEMENT CO. 


MT. CLEMENS, MICH. 
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tion-upholstered in solid mustard, flame, 


blue and black fabrics. 
A crowning element of festivity in light 
is a giant lighting fixture, also specially 
designed by Lustig: three white metal 
hoops, each 45 inches in diameter and each 
carrying 48 tiny light bulbs, are looped — 


one inside another and suspended from the 
DRAMATIC — EYE-CATCHING 


high ceiling over the reception area. 





George Kelly Dead; 
Was Display Veteran 

George V. Kelly, who spent most of his 
business life in the display industry, died in 
Chicago on August 28. For the past 20 
years he was connected with the Hecht Fix- 
ture Company of that city, and was secre- 
tary of the firm at the time of his death. 
He was 60 years old. 

Kelly served with the Army Engineers 
in World War I and was very active in 
the North Shore Post of the American 
Legion. He was a member of the Chicago 
Display Club. Unmarried, he is survived 


by a sister, Alice, and two brothers, James CLOTH- BACKED. 


J. and Marquette 


His successor at Hecht’s is Miss Kather- EM BOSSED FOIL 


ine Powers. 


¥ 
¥ 





An exciting new durable 
"Fishbowl" Showrooms display material! Lightweight, 


For Bregstone 
<A egg EO eg a highly-flexible aluminum foil with woven me backing. 


rooms have been opened by Phil Bregstone Attractive, durable, and easy to work. Gay colors! Adaptable for 
Associates on the main floor of a newly 


remodeled building at 440 South Wabash creating countless effects. Available in bolts 36” wide by 50 yards long. 
avenue in downtown Chicago. The corner - 


location at Wabash and Congress provides , 3 
the firm with six large full-view windows. ~ S SPIRALOCK 


In addition to carrying a full line of f ; , ; 
Haslen satetiéls and. quomsetics, the com Ay Twist and pull, it locks in place! Made of lustrous fringed 
pany has been appointed distributor in the ge. base metal. Fireproof. Comes in 10’ lengths, and 2” and 5” 
Chicago area of the display papers of oe — as . , : . ‘ : 

Suites, Dewan & Co  feenstone wes a widths. Six pieces toacarton. Available in a variety of colors. 
formerly manager of the Chicago office of " 
Maharam Fabric Corporation. 





METAL-U-TWIST 2% orccerens, 

Henry Harris Appoints | ; , 
fl Display Hea 4 An extremely versatile display item. Ideal 

Sctniiie ta dima oh teste. tev The for draping, framing, or trimming. Makes 
Gidding Company, Inc., Cincinnati, Harry wonderful package tie. Available in 25’ 
Ferguson is now with Henry Harris, Inc., ; 
of the same city, as display director. Lee lengths in yy", yy", 1", 14% "and 2” widths 
Zeigler, who had held the position, resigned in a variety of colors. 
recently. 

At Giddings the former assistant display 
director, Mary Jo Au, is now in charge of 
the department. 











METAL GOODS CORPORATION 
Display Factor's Wife 640 Rosedale Ave. 
Dies Suddenly St. Louis 12, Mo. 

Mrs. Samuel C. Dutch died unexpectedly FOR YOUR 


in Miami Beach recently; she was the wife 


. ; ee information on 
of Samuel C. Dutch, who operates a display = he EF sciacae 
firm in the resort city. A son, Harold N.., L) Spiraloc 


who was active in the company, died in L] U-Twist 
1952 and Mrs. Dutch never completely re- | SAMPLES L_] Cloth-backed foil 
covered from the shock of his death. 


Gentlemen: Please send me my free samples, along with prices and 





LOM A 1 understand there is no obligation on my part. 








Vent In Europe Your Name 


On Vacation METAL GOODS Organizatio 


Joe Vent, display director of Rike-Kumler CORPORATION 
Company, Dayton, Ohio, is spending several 640 ROSEDALE AVE. 
weeks in Europe on vacation. $T. LOUIS 12, MO. 
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MINIMUM SPACE, 
MAXIMUM RETURNS 


| S [Continued from page 33] 
* * 
Now. ee WA in Solid “CHUNKS” tain skirt, had harlequin decoration tor 


color, shelf space for gift package and wrap 
merchandising, and a prism-fringed elevated 
round-about that was made entirely of 

— <8 Christmas tree balls. Confining so much 
© 


o service and sell in so small an area 1s 
aie L ce holiday genius and when it spreads its 


so oo a a nem {| Cheer to an apparel department during the 
| | j : , = % Christmas season, it is by way of being the 
ees8es ? | 7 , ut : > 1}; smartest trick of all. 


Gift apparel and gift wrap  merchan- 


: ee dising were colorfully related by a simple 

' . > ry , 
3 : device repeated throughout Lord & Taylor's 
| ; 3 . | (New York City) main floor. Permanent 


showcases, displaying gift merchandise, ele- 
: oe | vated their attention value and impressed 

| their personality by the simple idea of mass- 
\ | ing gayly-wrapped gift boxes on top of the 


FORMS HARD CRYSTAL CLEAR SHAPES —— 


Na A wall space with lattice shelves was 
turned into a gift suggestion selling device 
at Franklin Simon, New York City. A sign 
announced the “Men’s Gift Bar” and the 
lattice did the rest—separated items, dis- 
played wide variety in small space, strong 

REALISTIC ICICLES suggestion selling, and facilitated self 
service — because the item and the _ price 
were identified by small cards in the tront 
ot each squared-off display space. 


Fe 
>). 


\ 
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Aprons, a favorite gift item, did their 
best for Namm-Loeser’s millinery depart- 
ment last year, and that is a worthy cause 

| during the Christmas season. Angels in 


IMBED LIVE OR ARTIFICIAL FLOWERS, BUTTERFLIES, FERNS ON GLASS Hight beckoned attention and made the most 
BUILD THICKNESSES TO 2 OR MORE INCHES, IN MINUTES | of the entire area trom floor to ceiling. A 


bin-type stock unit segregated apron types 
_ for faster selling, kept the specialized sell- 
READILY SHAPED FREE HAND it cools. Simply melt Porcelize in pot | ing space neat, and speeded transactions. 
| “Gitt Aprons” in big bold letters, punctu- 
ated by Christmas tree balls on the margins, 
brought the shop into sharp focus from any 
point on the floor and brought people within 
is moldable and workable by hand as ) chunks" $12, prepaid. We pay postage. | selling range of the millinery department. 
Vv There was nothing to it—except sell! 
*Trade Mark As 


———— 


Porcelize in solid “chunks is a new, over low gas flame or hot plate. 
revolutionary plastic that flows freely —— - 
when heated. Makes an ideal dip, and | Introductory offer! 10 Ibs. of Porcelize 


you can see, it isn’t necessary to do 
things the hard way. Frequently the easy 


| | way is best. The test is whether the idea 
Algonquin 5-2308 JAS fi worked—and these ideas did work. There's 
room for more of them in every store, 
: which is why they are brought to your 
Aa ah 4 oe om 2 bh A 4 ade) LER A | attention here. 
New Form Introduced 
By L. A. Darling 


Mannequin appeal at a fraction of manne- 
quin cost is claimed by the L. A. Darling 
Company, Bronson, Mich., for a new three- 
quarter shell form the firm has designed to 
bring the impact of mannequin-type merchan- 


66 T . ~ Sas gre =e dising to the smaller retailer operating on a 
Culawl Helps . ek Z : limited merchandising budget. The new 











forms are strikingly realistic. Fabricated of 
lightweight “Fleshtone” plastic, they are fin- 
ished in hand-decorated mannequin-type decor. 
There is no surface finish to chip or peel, no 
seams to crack or pull apart. 


Filled with helpful suggestions te 
moke your displays more eye-catch- 
img, more appealing. Included are : 

“tA @ 16 idea-packed pages 
many original ideas . . . plus photos _ . : ; Avai j ) 
Seale Re . candies teen ; ' | Available in both women and _ children 


sonalities in the display field. @ Yearly calender of display events. ‘ prayer sa en forms are — with a 
Write slip fitting for use on upright stands, or can 
today to: INTERNATIONAL REGISTER CO., Dept. 104W 2622 W. Washington Bivd., Chicago 12, iil. be used on flat bases, mounted on panels, or 


hung from the ceiling. 
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Displays Prove Hit 
Of Bi-Centennial 


The following article was carried in the 
current issue of The Spinning Wheel, national 
antiques magazine of Taneytown, Md.: 

When a town the size of Taneytown, with 
less than 2,000 population, plans a bi-centennial 
pageant with a third of its population in the 
cast, to run for four nights, something im- 
portant must be done in the way of advance 
publicity for the audience, if there is to be 
one, must be recruited from outside the com- 
munity. The planning committee for the 
Taneytown bi-centennial, July 25-31, took into 
account the value of newspaper, radio and 
television coverage —but the window dis- 
plays, suggested almost as an afterthought, 
proved the surprise publicity hit of the cele- 
bration, and brought hundreds of visitors to 
town. 


About two weeks before the celebration, 
Mr. R. M. Polley, manager of the Ben 
Franklin store, set up his windows with antique 
pieces from his own collections and those of 
his staff. He was leaving on vacation and 
wanted his windows ready when he left. 
The response to this first display was tre- 
mendous. Almost immediately, well before 
the celebration week for which the displays had 
been originally planned, every downtown win- 
dow — store, office or home (so many Mary- 
land houses are built square on the street) 
was dressed for the occasion. Some displays 
concentrated on antiques of local history — the 
door George Washington passed through, the 
cradle that had rocked Francis Scott Key, 
the Slagenhaupt chairs (1821-1890) and Eh 
Bentley (1780-1800s) clocks made in town. 
Some, like the banks, pharmacy and appliance 
stores, showed the antiques of their own re- 
spective businesses. Others used a miscellany 
of everyone’s treasured pieces. Under the 
supervision of a chairman, Mrs. John Smith, 
each piece was carefully identified and _ la- 
belled. Word of the “wonderful windows” 
spread like wildfire. From miles around peo- 
ple flocked to see and stand entranced. Pass- 
ing tourists stopped to look—and returned 
for the festivities. 

As advance publicity, the display windows 
were “tops,” but even more they served to 
rouse a tremendous personal interest among 
the townspeople and a greater appreciation and 
understanding of the antiques to be found 
in their own homes. 


Egyptian Government 
Honors Gene Moore 


A special award from the government of 
Egypt was presented to Gene Moore, display 
director of Bonwit Teller, New York City, 
at a luncheon in his honor recently. The 
presentation was made for his outstanding 
displays in connection with the premiere 
showing of “The Egyptian,” 20th Century- 
Fox’s film. 





Arthur Herz Appoints 
Ralph Sternau 


Arthur Herz, mannequin repair firm of 
New York City, has appointed Ralph 
Sternau as sales representative. He _ will 
cover the metropolitan area. 
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~ IMPROVED DISPLAY LIGHTING 


AT LOWER COST, 


thanks to the 


LUSTRA MAN, 


says Kaufmann’s Dept. Store, 
Pittsburgh 


Here’s the report of Mr. Paul R. Meyers, 
Kaufmann’s Window Manager: 


“We have been using Lustra Spotlites and 
Floodlites for over four years. These lamps 
unquestionably bring superior display light- 
ing. In addition, they burn longer, save 
bother and time required for replacement and reduce overall lighting 
costs. Our Lustra Man is very much on the job and has assumed 
responsibility for the details of our lighting problems.” 


For greater operating efficiency through better lighting, and for 
new convenience and lowest overall lamp costs, it will pay you to talk 
with your local Lustra Man. He’s conscientious and thoroughly qualified 
to solve practically any lighting problem with the complete quality line 
of Lustra Double Duty Lamps and Fluorescent Tubes. Write us for 
literature giving the whole Lustra story. Lustra Corporation, Dept. 

DWL-10, 36 Washington St., Brooklyn 1, N. Y. 


Lustra Lustra Lustra 
Par 38 Double-Duty Double-Duty Double-Duty Lustre 
Spotlights and Fluorescent Incandescent Double-Dufy 
Floodlites Tubes Lamps Reflector Lamps 


AMERICA’S DATED LAMPS 


Double-Duty Reflector Lamps, Incandescent Lamps, Fluorescent Tubes, Spot- 
lites and Floodlites, Rugged Duty Lamps, Fluorescent Fixtures and Starters. 














Light Weight ney 
Wooden Blocks 
with our Famous 


Invisible Seam. 


Available in over 100 shapes 


ond sizes. A well chosen 

assortment will lend surpris- 

ing flexibility to your display planning. 

Their fine quality has won the acclaim 

of many leading display men. 

Try this special accessory group of three for only 

$4.95 plus postage. Group consists of one each 

of the following Weldbloks finished in Ebony Buff lacquer 
6x36" — 6'x3"'x8" — 6"x3"'x 1 4". 


Our other display items: 
WELDBLOK RECTANGLES 
WELDBLOK PIE SHAPE BLOKS 


WELDBLOK ANGLE STOCK 
WELDBLOK NESTED CUBES 


WELDBLOK MFG. COMPANY 


P.O. BOX 308 LAKEVIEW, WASHINGTON 

















NEW MAN-KIN WIGS 


AT ONLY 


$6°° 


EACH 


Glamorize your manne- 
quins, both old and 
a a new, with MAN-KIN ron 
_ Wigs. Always fresh — 
and neat, these long lasting wigs will not dishevel or deteriorate. MAN-KIN 
Wigs are available in popular styles and colors. Blonde—Auburn—Black. 


ORDERS SENT ON 10 DAY APPROVAL 


ALL PURPOSE PRODUCTS CO. 
354 W. 44th STREET JU. 2-3126 NEW YORK CITY 36 
Canadian distributor: WM. PRAGER, LTD., 391 Adelaide St. W., Toronto 28, Ontario 
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NEED HANGERS? 


GET IN TOUCH WITH STEMPLER 
A Manufacturing Source Since 1900 


“HANGERS — that’s all!” 


WRITE FOR PRICES AND PARTICULARS 


ney NOR NEW YORK 2, 





CHRISTMAS DECOR 
[Continued from page 50] 


made and covered with golden chicken wire. 
Next, linoleum floors were laid and sealed for 
waterproofness. Then doors were made and 
framed with baroque designs in gold. Inside 
these cages we suspended manzanita painted 
gold. The crowning glory was the pink styro- 
foam top panels glistening with appliques of 
pink roses, Christmas tree balls, sequins, 
pearls, etc. 

The macaw cages were formed of %4-inch 
heavy duty fencing wire and formed on 6-foot 
wooden circles. In order to follow the curved 
contours of all the circular cages we scored 
the styrofoam on the back and set the ma- 
terial in place with clamps and an adhesive. 

The smaller cages which housed the para- 
keets and cardinals were 3 feet high and 
3 feet in diameter and fabricated of ™%-inch 
galvanized wire screening. Styrofoam was 
used at the top and bottom, and miniature 
baroque doors with pearls and sequins. 

In order to get the desired width and length 
for the styrofoam caps we had to plan an ex- 
tensive glue job. Our bible, DISPLAY 
WORLD, had published an article pertaining 
to the application of this material and recom- 
mended rubber cement as an adhesive. We 
were enchanted by the bonding qualities of the 
cement and styrofoam, but dismayed when we 
discovered that for some obscure reason the 
cement had slowly eaten gaping holes in the 
stvrofoam. Our salvage—the pink roses, 
and, much later on, our good humor. “C-D 
Cement No. 200” for bonding was secured 
through the Chemical Development Corpora- 
tion, Danvers, Mass., and proved thoroughly 
satisfactory. 

Princess pine laced with pink bee-lights 
was used at the base of the ledges. This 
served decoratively and disguised any clutter 
on the bottom of the ledge cases. The cages 
were connected with loops of princess pine 
roping adorned with clusters of Christmas 
tree balls and golden musical instruments. 
The overall color scheme was pink, green, 
and gold. Because of the extensive use of 
chicken wire the effect was light and airy, 
providing maximum see-through visibility, yet 
generous coverage. 

To complete the continuity our windows 1n- 
corporated the bird theme with much simpler 
bird cages which displayed mannequins in 
gift apparel. 

The tropical bird theme was carried con- 
sistently throughout the Remick Christmas 
ads. A store signature was designed depicting 
a crown crane leading a sleigh, while pen and 
ink sketches of the birds and cages were 
used as atmosphere. The unusual subject 
matter inspired several institutional ads, which 
were picked up by some of the leading retail 
ad services. 

The story has a happy ending. The customer 
reaction was wonderful. The material seemed 
to hold a strong appeal for both sexes and 
every age. Several local schools conducted 
tours through the store for the lower grades. 
Our macaws, who were initially shy, cavorted 
freely on their golden perches. To the delight 
of the youngsters and upon much coaxing, 
they would croak back a “hello” in response 
to a similar greeting. 

The display was named by Charles Ashley 
(a famed Boston news commentator) in one 
of his radio broadcasts as one of the Christmas 
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wonders of New England. As this was un- 
solicited and no other retail organization was 
mentioned we were extremely pleased. 

Our biggest plus —the best Christmas ever, 
a tremendous increase in volume and traffic, 
and the increased regard by management for 
display as a sales-producing department. 





New Fifth Avenue Store 
Features Late Ideas 


Dramatic display and design are features of 
the new store of Browning King & Co., fifth 
in the metropolitan men’s wear chain, opening 
at 666 Fifth avenue, New York City, within 
a few days. 

In announcing the opening, Charles Hilton, 
president, said that every effort has been made 
to provide the most modern conveniences for 
customers in the way of fitting rooms with 
complete privacy, and fixtures and lighting 
with the largest areas of visibility for comfort 
and relaxation in shopping. 

The old Gunther-Jaeckel building in which 
the new Browning King store is housed has 
been completely remodeled by the firm of 
Horace Ginsbern & Associates, architects. 
The original limestone renaissance facade with 
its series of arched openings reaching to the 
second story has been stripped away and 
refaced with gray granite trimmed in stain- 
less steel to frame two large display windows 
on Fifth avenue. 

Two cantilevered windows in a receding 
vestibule provide additional display area for 
furnishings. One side of the vestibule con- 
tinues the granite facing, while the other 1s 
faced with walnut boards in random widths, 
with vertical V-joints. This effect is repeated 
inside the store to provide a handsome back- 
ground for neckwear displays. Ceilings are 
of plaster both in the vestibule and on the 
first floor, carrying out the architectural trend 
toward coordinating indoor and outdoor de- 
sign. 

Among the many features which provide for 
better and more dramatic displays of mer- 
chandise are the two Fifth avenue windows 
panelled in antiqued walnut, containing a re- 
movable section to allow for an uninterrupted 
display of 21 feet. Drapery tracks in the 
window ceilings permit flexibility of back- 
grounds. By baffling spotlights inside the steel 
columns retained from the old building, and 
by the use of theatrical side lighting in the 
windows, the architects have made possible 
a variety of dramatic lighting effects that il- 
luminate and highlight the merchandise on 
display. 

The first floor is devoted to furnishings, 
sportswear, and a shoe salon. Each depart- 
ment is designated by appropriate stylized and 
colorful designs, with the stock at hand in the 
rear of each department. Off the main store 
a recessed alcove makes up the shoe salon. 
At its entrance is an exposed shoe display 
on open shelves. 

Lighting is a combination of fluorescent 
fixtures for high level lighting with recessed 
incandescent spotlights arranged over floor 
cases for warm color effects. A circular tie 
bar is fashioned of glass and plastic, and 
provides an enormous display of neckwear. 

The second floor houses the clothing de- 
partments, with a special area for custom 
tailoring. One of the features of this floor 
is a large, airy, and well-lighted fitting room 
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STANDS 


MOST OUTSTANDING LINE OF 
SIGN HOLDERS and “T” STANDS 








DENA a 
QUyNiay 


Write for FREE catalog today! 
... showing our many other ‘'sale- 
building’’ display fixtures... that 
have been Tried! .. . Tested! ... 
Proven! .. . incomparable... re- 
gardiess of price. 


CROWN METAL MFG. CO. 
1100 W. WASHINGTON BLVD. 














IDEAL FOR 
SMALL USERS 


For a limited num- 
ber of outlets you 
will find Ad- 
Around more 
economical to use 
than lithographed 
material which is 
usually bulky and 
requires large runs 
for economy. 


Sales Representa- 

tives Wanted — 

Select Territories 
n. 


ad-color 
photo corp. 


650 S$. Arroyo Pky 
Pasadena, Calif. 


with AD-AROUND 


Day or night, in trade shows, store windows, or 
on the counter, AD-AROUND, the long lasting 
point of purchase display unit, plus our full 
color, sales appealing transparencies, puts 
action into your sales message to the consumer, 
right at the point where they buy. Resembies 
smart table lamp in grey hammertone finish. 
Electric motor revolves lamp 4 times per minute. 
Your choice of beautiful stock transparencies or 
transparencies made from your own Color Film 
. all at reasonable prices. 


ALSO, COMPLETE TRANSPARENCY & COLOR 
PRINT SERVICE 


Ad Color Photo Corp., 650 S. Arroyo Parkway 
Pasadena, Calif. DW4 


Please rush prices and literature. 
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CHICAGO 7, ILL. 
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AMERICA’S BETTER STORES 
USE MITTEN’S LETTERS 


The big names in retailing. stores with nation-wide reputations. employ Mitten’s Letters 
to put store character into their sign and display work. Stern Brothers of New York is no 
exception. Sales-stimulating window and interior messages and reminders such as the one 
illustrated above are made with Mitten’s Letters. At stores such as Bullock’s, Robinson’s. 
Rich’s — where outstanding displays are commonplace, you'll find Mitten’s Letters playing a 
featured role. Along Fifth Avenue — B. Altman, Franklin Simon, Russek’s, Peck & Peck 
constantly use Mitten’s Letters. They use them with all kinds of displays, with every type of 
merchandise and in almost all store departments. It’s with good reason that America’s better 
stores choose Mitten’s Letters. 

Mitten’s Letters are designed for flexibility. The fourteen letter styles are designed to 
work together in countless combinations, serving two purposes at all times: First, to decorate 
through their modern, yet classic beauty of line and form. Second, to emphasize a sales 
message by their clear, readable simplicity. 

Mitten’s Letters are adaptable for use on a variety of backgrounds from shimmering 
satin to the roughest concrete, depending on the effect you wish to achieve. Their depth of 
relief gives beauty and readability to the message. and by using side, direct or background 
illumination, dramatic effects are easily obtainable. Mitten’s Display Letters are less expensive 
than wood or plastic cut outs, are much more attractive and are ready for instant use. 


Write for Complete Information and Prices. 


Manufactured by 


Mitten's Display Letters, 2 West 46th St., New York City 19, or Redlands, Calif. 


GARRISON-WAGNER COMPANY 
ST. LOUIS 3, MO. 


2018 WASHINGTON AVE. 

















MORE PROFITS WITH 
JONES 
QUALITY MERCHANDISE 


@ Italian Holly Wreaths 

e Lycopodium Wreaths 

@ Lycopodium Roping 

@ Flocked Wreaths and Roping 
e Ruscus Hedging 


WRITE FOR FREE CATALOG 


JONES 
The Holly Wreath Man 


BOX D26— RD2 MILTON, DEL. 














apart from the selling floor. This room is 
furnished with chairs, couches and tables, and 
surrounded by small dressing rooms for cus- 
tomers’ complete privacy and relaxation. 

The walls throughout are of antiqued wal- 
nut, harmonizing with the showcase interiors, 
which set off both white and colored mer- 
chandise to advantage. Open-type selling 
cases, consisting largely of glass, are lighted 
by fluorescent strip fixtures. 

Plans are under way for the addition of a 
boys’ wear department on the third 
which now is devoted to offices, 
rooms, and additional stock. 

The Browning King name appears above 
the Fifth avenue display windows in letters 
of stainless steel with porcelain metal trim, 
mounted on the granite to give a three-dimen- 
sional effect. There is an additional hanging 
sign in free-form shape, of white porcelain 
with a grid of stainless steel wires on which 
are mounted red_ porcelain-on-steel letters 
repeating the name. 


floor, 
alteration 


Floors in the main areas are carpeted in 
gray, and the walls are painted in a comple- 
mentary gray-brown to blend together all the 
elements of wall cases, fixtures, and floors. 


Nichols Leaves Higbee’s 
For Advertising Firm 

John C. Nichols, for nearly ten years display 
director of Higbee’s, Cleveland, has _ been 
appointed director of display merchandising 
for the Cleveland office of Fuller & Smith & 
Ross, Inc., according to an announcement by 
Allen L. Billingsley, president of the adver- 
tising agency. 

The new section headed by Nichols will be 
devoted to expansion of client service in the 
retail merchandising field. He will work 
toward bringing point-of-purchase selling 
activities into closer harmony with consumer 
advertising, Billingsley said. 

Nichols’ extensive background includes 
positions with the John Wanamaker Company, 
Philadelphia, as director of art and decora- 
tion, and director of display in charge of 
store planning for the Ernst Kern Company, 
of Detroit. He studied art and design in New 
York City and Philadelphia. 


Oriental Tray Design 
Has Display Uses 


Illustrative of the fact that many products 
not originally planned for display use can be 
adapted to window and interior showings 1s 
a screen-processed Oriental scene done on 
plastic by Studio Sprinzel, Ltd.. 1 Accomo- 
dation road, London, N.W. 11. Made up tor 
a London manufacturer of dressing table 
wares, for use in trays, the exquisitely lovely 
scene would make an excellent prop for any 
display having an Oriental theme. 


New Marrow Division 
Headed By Werner 


Marrow Mfg. Corporation, New York City 
manufacturer of foliage and flowers, has es- 
tablished a new display division which is 
headed by Wells Werner, formerly display 
director of Darling Stores, of the same city. 

Joseph Barone, Werner’s first assistant at 
Darling, now heads the firm’s display depart- 
ment. 
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Jor Your Holiday Trim... Ue Byllstovn “PUFFING FOIL” Hh reper scuipture 


A Non-Inflamable Display Medium Brilliant in Color SANTA 
IDEAL FOR WINDOW BACKGROUNDS — SHADOW BOXES — PROPS — WREATHS — VALANCES ; 
Large Size... $4.50 


Small Size $2.25 


PUFFING 
eg sCFOIL 
= COLORS 


rh @ Red 
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Green 





Red Fireplace 
BRICK 


26 In. x 36 Ft. $2.50 
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e Chartreuse 


@ Pink Red and White 


CANDY STICK 
107 In. x 4%. $1.95 


@ Moss Green 


@ Gold 
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@ Silver 


PUFFING FOIL Dp. IL Wiccuchinnn Oo La 3rd Dimensional 
Roll Size | | ¥ a'aig § aaa "j , iat 

20 In. x 50 Ft. _—_List Price Sh Nee ee we BLOCK SET 
Silver $1.75 °°" TOFLAT UIVISIY Me '4 Pc. Set. $18.95 
Colors ...-. SLGS = : Ane eo 
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Congratulations, 


OHRBACH'S! 


On one of the most important retailing steps 


in years! May success in your new 34th Street 
location be even greater than was yours 
when you were located 20 blocks South... 
And congratulations to Raymond Loewy, the 


famous interior designer. 


Constant & Thor is proud to have worked closely with Mr. Hvorslev in the 

design and production of the displays which greeted the public when 
A. B. Hvorslev, (right), the new store opened August 26 — just as this firm has worked with the 
the talented display di- display and promotion heads of many of the nation’s leading firms. 
rector of Ohrbach's, and Constant & Thor is qualified to handle creative displays in all mediums, 
Mr. Constant, of Con- specializing in sculptural work in papier mache. They do all types of 
stant & Thor, who exe- figures and animals, etc., for exteriors, windows and special promotions 
cuted the opening win- executing same in miniature, life-size, and over-life-sized and interpreted 
dows, as well as figures in whimsical, realistic or stylized manner. They have the touch! Inquiries 
for the interior. invited. 


CONSTANT & THOR, INC. 


124 CHAMBERS STREET NEW YORK CITY 7 
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FOR SMOOTHER, MORE 
ACCURATE CUTTING 


in a wide range of materials 


DALTON “=: JIG SAW 


Electric 

HANDLE obsoletes the old 
style method of gripping such a teol around the motor 
housing to operate it... provides COOLER handling, 
GREATER sawing accuracy through its easier operation 
and control 


D-500 


FAST, 
POWERFUL, 
RECIPROCAL 
ACTION 


Answers the need that has long 
existed for a portable cutting tool 
of great stamina and_ versatility. 
A specially built motor insures fast 
feeding speeds ...no jumping or 
chattering. An exclusive Pistol Grip 
Handle provides COOLER handling, 
GREATER sawing accuracy threugh 
its easier one-hand operation and 
control. Other features include: Air 
Stream blows sawdust off guide line; 
Oilite bearings, hardened steel gears; 
Quick, easy blade changing; Makes 
its own starting hole for inside cuts; 
U.L.approved cord with anti-kink 
spring. Will even cut a 2x4! 


iT CUTS— iT SAWS— 
@ Wood @ Plastics @ Curves @ Circles 
@ Metals @ Composition @ Straight Lines 
Boards @ Hard Rubber @ Intricate Designs 


and others 
$4 g.00 


Complete with 
Out-Performs Any Saw in its Price Class! 





7 SAWS 
IN ONE! 


Does the 
work of a— 
Rip Saw 
Coping Saw 
Scroll Saw 
CrosscutSaw 
Jig Saw 
Band Saw 
Keyhole Saw 











5 Different Blades 





SAWHORSE made Quick! 
with DALTON Fully-Mechanical 


Sawhorse Brackets 


Heavy-duty. Requires No Nails, Bolts or Mitering 
of Legs! A twist of the wingnut locks legs and 
rail rigidly in place. Use for Platforms, Work 
Benches, etc. Sises for Ix4e and 2x4s. 











if not stocked by your supplier, have him 
order for you. 


DALTON MANUFACTURING CO. 
20 S. Central Avenue, St. Louis 5, Mo. 











DISPLAY PUMPS » 


1/250 H.P. 
Shaded Pole Motor 
All Bronze Pump 

© 4 ft. Shut Off 

® 1 gpm at 1 foot 


Designed as a compact, low cost, quality pump, espe- 
cially suited for making animated displays with water, 
fountains, soap, beer, wine, etc. Its tripod base has 
exceptional stability. 


EASY INDUSTRIES 


162 N CLINTON STREET CHICAGO 6 








@ PLEASE MENTION DISPLAY WORLD 
WHEN WRITING ADVERTISERS @ 


Davis Joins Artistic Latex 
As Secretary-Treasurer 


The appointment of Jerome J. Davis as sec- 
retary-treasurer and consumer relations man- 
ager of Artistic Latex Form Company, Inc., 
762 Third avenue, Brooklyn, is announced by 
Pellegrino Petrini, president. Davis, having 
spent the past decade in close association with 
advertising managers and agency executives, 
brings to his new position an unusual under- 
standing of the place that functional display 
forms, mannequins, miniatures, and flexible 
and rigid rubber custom molded products can 
play in point-of-sale creations, exhibit 
models, and novelty items. 


Self-Service Displayer 
Sells For Griffin 


The Griffin Mfg. Company is easing the 
job of the retailer by its recent development 


of new, easy-to-see and easy-to-select dis- 
pensers for volume sale of its shoe polishes. 
Latest Griffin dispenser, which brings the 
shoe polish point-of-sale picture in line 
with the modern trend towards counter and 
open-shelf display, as well as self-servicing, 
is the new “Self-Servicer.” 

Designed primarily for the large-traffic 
store, this attractive, compact, wire-rack 
dispenser holds 192 cans of Griffin’s polish, 
all in approximately one square foot of 
shelf space. The cans of polish “self-stack” 
in sets of six on two levels with clearly- 
readable sticker tapes indicating the colors 
available. 

A display card can be inserted at the 
back. The unit is easy to load, ends servic- 
ing problems, and its ample stock requires 
less frequent replacement. Now being made 
available for the first time, the “Self- 
Servicer” has already proved its worth in 
test stores. 
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SruDI€D FASHION ILLUSTRATION AT THE ART INSTITUTE., CHICAGO, 
of THEN TRANSFERRED TO A LIBERAL ARTS COLLEGE AND RECEIVED 


IK 


WOODBURY COLLEGE, LOS ANGELES. 


>” ADMINISTRATIVE OFFICER ASSIGNED TO STAFF 
“~... ADMIRALS, FINALLY BECOMING A 
~~  LIEUTENANT-COMMAN DER AND 


| 


HIS B.A. DEGREE FROM RIPON 
COLLEGE IN 1942. ATTENDED 
THE UNIVERSITY OF WISCONSIN 
GRADUATE SCHOOL, WHERE HE 
WAS DEPARTMENT FELLOW IN 
THE FRENCH DEPARTMENT.LATER 
ATTENDED THE HARVARD GRADUATE 
SCHOOL OF BUSINESS ADMINISTRATION. 


FRANCIS WORKED INN DISPLAY AND 
PROMOTION AT THE FAIR AND CHAS. 
A. STEVENS & CO., CHICAGO AND 
BOSTON STORE, MILWAUKEE. WAS 
CURRICULUM COORDINATOR OF THE 
SCHOOL OF PROFESSIONAL ARTS, 


MILITARY SERVICE: WAS AN 


AN ADMINISTRATIVE ADMIRALS AIDE. 
HOBBIES: WRITING, THEATRE 
AND BALLET. 
SPORTS: SAILING, SWIMMING. 
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DISPLAY SELLS— 
Facts Prove It! 


SPRING and EASTER 
MARKET WEEK 


HOTEL NEW YORKER, NEW YORK CITY 
DECEMBER II-l5, 1954 


Progressive Merchandising Presentation for every event 
up to the mid-summer season. For very display occasion 


in any store or for any promotion. 


A special showing for store executives and display personnel 


by the members of the sponsoring organization. 


PROGRESSIVE 


NATIONAL ASSOCIATION 
OF DISPLAY INDUSTRIES 


203 N. WABASH AVENUE CHICAGO |, ILLINOIS 


MERCHANDISE 
PRESENTATION 


‘OCTOBER, 1954 








Quality Mannequins At 
Popular Prices! 


Our extensive line of quality mannequins is designed 
for the displayman who wants figures 
that wear apparel superbly, at a popular price, 
with fine finish and workmanship to insure long service. 


These figures are sculptured to set-off every detail of current fashions. 


Light in weight, they are made of papier mache, 
with rubber hands and can be had 
with metal or Herculite glass bases. Custom-made Pugdin quality 
wigs of finest craftsmanship are used exclusively. 
See them at your local display jobber today. 
JOBBERS: hese are mannequins that ill give your 


} 


OrKmMmansnip 


Manhattan Motion Manikin Manufacturers 


Have never been connected with any other mannequin manufacturr of similar name 


factory and showroom: 


4 WEST 16TH STREET @ NEW YORK 11 e@ N. Y. CHELSEA 3-4705 














*& Photography can help make 
your creative ideas come to 
life and set the atmosphere 
for sales. 


This free booklet shows how 
you can use: 


PHOTOMURALS 
ENLARGEMENTS 
TRANSLITES 
CUTOUTS 
MONTAGES 

GIANT PHOTOSTATS 
ERASO PRINTS 
PHOTO FOLIOS 


You'll find it handy for store win- 


FREE ! "Make Mine dows, point-of-sale, trade show, 
e . 


: ne and convention planning. 
King - Size 
) } sk Price Lists included. 


STUDIOS 


Please send my FREE “Make Mine King-Size" to: 


j Division of Rapid Copy Service, Inc. 
123 NORTH WACKER DR., CHICAGO 6, ILL. 




















FOIL—FOIL PAPE 


PUFFING FOIL — BASE METAL — FOIL BOARD 


All Colors 


Printed Patterns — Striped Patterns 
New Christmas Patterns 


25 — 50 — 100-Foot Rolls — Ream Rolls 
SAMPLE BOOKLETS ON REQUEST 


ALUFOIL PRODUCTS CO., INC. sia'ss5r 278 
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EMOTIONAL APPEAL 
[Continued from page 52] 


each of these media has for selling a spe- 
cific product. To emphasize a point lacon- 
ically, the appeal to the emotion of fear that 
is inherent in almost everyone is used most 
successfully in selling insurance. This emo- 
tional appeal can be attained effectively 
with a photograph or artist’s illustration in 
a newspaper or magazine. Improvements 
in utilities and new designs can be most 
effective by radio and TV respectively. But 
for the automobile industry to spend prac- 
tically all of the advertising dollar on bill- 
board advertising would be contrary to in- 
telligence, when one who is in sight of a 
billboard can usually look around and see 
the actual car itself in use. Yet the men’s 
clothing industry is doing virtually the 
same thing by ignoring display insofar as 
their promotional dollars are concerned, 
well as their promotional efforts. 

It is largely because of the fact that the 
men’s wear industry has not taken advan- 
tage of the selling medium with the best 
emotional appeal, the selling medium that 
is so greatly preferred by the consumer, 
that “Two men out of every three own no 
sports jacket; the average man has only 
two suits in his wardrobe; and millions ot 
men do not own even one business suit” 
(Changing Times magazine, February, 1954), 
while approximately 14,000,000 more radios 
will be sold and 7,000,000 new TV sets in 
1954. This is not at all hard to understand 
when one considers that the men’s clothing 
situation could be much worse if it were 
not for the crusading efforts of the display 
profession ... the actual selling job of the 
displayman in his store, which he often has 
to do without due cooperation. 

The men’s clothing and furnishings manu- 
facturers and particularly the brand name 
manufacturers do not attempt to do any- 
thing constructive to speak of to help sell 
their products by display, unless we want 
to make an exception for the cardboard 
easel-back print or blow-up of a national 
ad. Perhaps the display profession is to 
be partly censored for this, but there is a 
foundation of some kind for just about 
every kind of men’s wear made, for the 
purpose ot getting every possible promo- 
tional dollar the manufacturer has—to be 
spent for advertising only. In many cases 
the manufacturers will now pay up to 50 
per cent of the cost of advertising linage tor 
newspaper ads for their dealers. Practi- 
cally all manufacturers send their dealers 
advertising ideas and information § service 
seasonally. Some of these mat. service 
books almost equal Sears, Roebuck cata- 
logue proportions. 

Largely because of this attitude of the 
manufacturer toward display, the merchant 
is usually far from liberal in establishing 
a budget that is ample for providing for 
the needs of display and salaries for display 
personnel. Because of these situations many 
a displayman’s job is made harder. In ad- 
dition to his routine problems, in order to 
do a good job of selling merchandise and 
the store itself he also has constantly to sell 
display, and he has to do so single-handed. 

The clothing manufacturers can do much 
to make the displayman’s job easier and 
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the same time sell more of their own 
products. The manufacturers can do much 
toward aiding and selling their dealers on 
the importance of good display in much the 
same way they already do with regard to 
advertising. The advertising agency, how- 
ever, via the manufacturer is constantly sell- 
ing his client’s dealers that advertising is 
an investment, not an expense, or words to 
that effect, and it has been repeated enough 
so that it has its effect on the retail mer- 
chant to the benefit of advertising but to 
the detriment of display and the entire 
mens wear industry. 

This whole matter can be solved to the 
advantage of the displayman and all con- 
cerned by the display profession. That 1s, 
if everyone connected with display insists 
that the manufacturer spend at least a 
nearly equal amount of money and effort in 
helping them to sell their product by display 
as they spend on advertising, rather than 
to ignore display practically to the point of 
insult. In return for this effort, give the 
manufacturer more for his dealer aid 
service than he 1s now getting, which would 
be easy to do provided this display service 
is based on actual display experience. 

When this is accomplished it will be only 
a matter of a short time before the mer- 
chant is as cognizant of the needs of display 
as he 1s now of advertising, and his reaction 
to display in general will become far more 
constructive. The displayman can then have 
tar more time, enthusiasm, and incentive to 
create more emotionally appealing ideas 
that will stimulate the sale of far more 
men’s wear through the millions of displays 
used yearly throughout the USA. 

There are over 60.000 stores that. sell 
mens clothing and an even larger number 
that sell men’s furnishings. It is in their 
windows and interior displays that lies the 
greatest sales stimulant for the entire men’s 
wear industry. The potential is great 
enough to justify the combined promotional 
efforts and cooperation of the manufactur- 
er, the retailer, and the display profession. 


Flower Firm Announces 
New Representatives 

The California Artificial Flower Company, 
Providence, R. 1., announces the appointment 
of the following representatives and their 
exclusive territories: 

F. E. Parker, Oklahoma, Arkansas, and 
Louisiana; Herman Zanders, Kansas, Ne- 
braska, lowa, and Missouri; A. W. Anderson, 
Minnesota, Wisconsin, North Dakota, and 
South Dakota; Al Leonard, Washington and 
Oregon; Arnold J. Schiess, Illinois, Indiana, 
and Kentucky. 

Henry Miller, the firm’s representative for 
the Chicago area, is the newly appointed 
manager of the Chicago showroom. 


-—_———_ -— - _ . re 


Stanley Returns 
As Darling Head 


Trowbridge H. Stanley, president of L. A. 
Darling Company, Bronson, Mich., has re- 
turned from a year’s sojourn in Mexico City 
where he recuperated from a previous illness. 
Rested and much improved, he has now re- 
sumed his duties as head of the firm. 
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“S/GNPRESS’ 


SHOW CARD AND POSTER MACHINE 


Featatt?! SPEED----SIMPLICITY 
LOW OPERATING COST----LONG LIFE 


Used for over twenty years by leading national chains. 


MORE PROFIT Many have from 50 to 500 or more in use. 
| Fs Spex f Ta Mothers Day | 
. — Hocotarr Gilt 


SHIRTS | Suggestions 














The “SIGNPRESS" 
ables store managers to 
do a better job of mer- 
chandising. It provides 
a simple, convenient 
means for producing 
GOOD LOOKING Cards om — 

& Posters QUICKLY and ee on” ~ 
at SMALL COST. se CHENILLE vases’ 4° | 


eae 











MADE IN THREE SIZES ... WRITE TODAY FOR SAMPLES, CIRCULARS AND PRICES 


DISPLAY EQUIPMENT CO. 


BOX 1-144 ADRIAN, MICH. 








SNO BLOCK 


FINE SNO 


Let us show you how easy it is to make attractive 
displays with a few Frostee Sno Blocks. Bulletin No. I! 
shows ideas for: 

e PERFORATED BOARD DISPLAYS 

e STEPPING STONES 

e POLE DISPLAYER 

SI NIOMGsIUIN LG. e SUSPENDED CLOUDS 
e COUNTER MERCHANDISER 


e TURNTABLE TOPS 
FROSTEE SNO CO. 


Write + —Frigid Text Frost ill h 
ANTIOCH. ILLINOIS ii eee exture Frostee will enhance your 
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General Completes Removal 
To New, Larger Location 

General Display Corporation, for the past 
ten years located at 140 West Fourth street, 
Cincinnati, has completed removal to its 
new location in a building purchased at 25 
Opera place, of the same city. Six floors 





———s | —_ 
come re TB. eres 














—The new home of General Display 
Corporation— 


and a basement provide approximately 20,- 
000 square feet of working space in the new 
quarters, with a handsome showroom on the 
first floor. The building is of all-brick and 
cement fireproof construction. 

: General Display’s offices are on _ the 
the robert lent corporation 110 west 34th st. new york 1, n. y. second floor, with manufacturing done on 
four floors; each floor operates for regular 
production, woodworking, large single 


7 + 
It's New! 12-Piece—Double Faced orders, and the like, thus eliminating the 
5 ey A D O we B L Oo C confusion of a one-floor operation. A large 
K freight elevator services all the floors. The 
D ' 4 p LAY a Ke rear entrance for receiving and shipping 
allows the company to have truck pick-up 


directly from the elevator. 











Overall dimensions: 47°" wide x 84" high x 12"' deep. Top shadow-block: 
a a Center SS 23"' x 35". Bottom shadow-block: 23'' x 47". 
ividers: 4'/."' x 6%4"" x II". if V . ° | 

- nain ! 
Constructed of heavy double-faced corrugated board. Finished in beau- Se end g Disp “"y 
tiful natural wood-grain, choice of light blonde or dark walnut. Easy to For Hose Clamps 
assemble—no tools! Shipped knocked down—flat carton. 





Murray Corporation, Towson, Md., 1s 


12-Piece Kit Only $25.50 supplying dealers with an_ imperishable, 
F.0.B. MISHAWAKA. IND. self-vending counter display that advertises 
and sells automobile hose clamps. Forty 

The Shadow-Biock Display Kit is just one of the many famous ‘'Kit-O-Part'’ : cae . siete oid Bw 
items. Write for free copy of our latest folder! clamps in four different sizes are displayed 
in the front, with 60 additional clamps 
stored in the rear of the counter merchan- 
diser. The display is easy on space, being 
7 inches wide, 12 inches deep, and 12 inches 
high, excluding the display sign at the top. 
Wholesalers share the cost of the display 
unit with Murray on the theory that the 
self-vending cabinet will step up re-orders 
through impulse buying and easy checking 
by salesmen. It is supplied free of charge 
to the retailer. The unit was created and 
produced by Einson-Freeman, Long Island 

City, N. Y. 


ORDER DIRECT FROM YOUR JOBBER .. . OR 





KIT SPECIALTIES 
518 Sarah Street, Mishawaka, Ind. Date 
Gentiemen: Please send at once the following: 
___.. [] LIGHT BLONDE $ 
______.__. [] DARK WALNUT $ 
Total price......$ 
Our check [) money order [ | is attached hereto. 
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CA i hi 
SPELIALTIES 


518 Sarah St., Mishawaka, Ind. 


Address... 





City Zone State 
{] CHECK HERE IF YOU WANT OUR FREE FOLDER 
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Good Display Reception 
For Sports Illustrated 


More than 300 leading stores devoted 

SNOW COLORS SNOW something like 1,500 window displays to 
tie-ins with Sports Illustrated when the first 

and WHITE issue of the new publication appeared re- 

BALLS CUBES cently, according to the magazine. Mer- 
MALROS COMPANY, Box 289, Dover, N. J. chandise shown ranged from men’s wear 


“The House of Colors” through women’s apparel to sporting goods. 
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SIMPLIFIED SELLING 
[Continued from page 75] 


coats, since the latter system makes the 
entire stock visible at all times. The com- 
promise reached in design was to expose 
the entire jacket and sport coat stock on 
single hanging rods along one entire side 
of the clothing department, since these items 
are more colorful and eye-catching to 
browsing customers. Generally a suit cus- 
tomer waits for a salesperson to show him 
the selection anyway. 

A glass shelf over the sportswear stock 
provides dust cover and pull-out rods at 
each sectional divider, a built-in feature of 
these fixtures. The height of each rod sup- 
porting bracket is completely adjustable. 
The sportswear section is further separated 
and identified by a grass-mat pattern paper 
set in a frame above it. The cornice light- 
ing for the clothing department, the spots 
for the hats, and differing color treatments 
also set off these departments from the rest. 


asin he eae ed \ 
ly 


ORBITAL SANDER 


© High efficiency on, — rede ae og 
.. ver 
, — tight spots right pen —— 
One feature Gildners is particularly : belts or gears. Reliable, me plaster, 
pleased with are two big new slacks fixtures. "Bie. for wood, metal, gene or pad o 
These fixtures will hold over 800 pairs with- ie... paint, etc. Largest sa 
out crowding and expose more slacks and ae “2 any hand sander. 
in less space than any other fixture with “Ee? 6a peownecns 


which Gildners ever experimented. With rt » 9 +. VICTOR J. KRIEG, INC. 
Sold and Serviced in Principal; Dept. M, 611 Broadway 


slacks, =— wn mgr beggin! or Cities Throughout U.S.A. | New York 12, N. Y. 

increasingly importan oth volume anc Gent! : 
: . we : 1 Gentlemen: 

profit-wise, Guildners and their designers VICTOR J. KRIEG, Inc.! Please send full details on LESTO 

made every effort to give this merchandise Dept. M, 611 Broadway | Hand Saw and GUSTO Sander. 

the benefit of the completely open, visible ; Name . PARES tect IS 

stocks. A free-standing mirror at both ends same: Pens 0S, Sh. 1 Company 


of the slacks units serves the clothing and GRamercy 7-5757 | Address cvereneencennnen - meen 


hat departments. , City... ——< 


ce 


? Roger 











The new arrangement permits wider 
aisles, less cluttered appearance, and makes 
it possible for the customer to examine al- e 
most anything with or without the aid of WROUGHT IRON Another Fashion first ! 
a salesperson. The new fixtures throughout 
the store actually hold approximately one- . THALL presents a 
third more stock, permitting bigger selec- Be. ea 

i 5 new appreach to 











tions with reserve stock immediately ac- ee Be 

cessible. ey “Hi O S i E R Y 
Lighting is a careful blend of fluorescent Bus ot 

and incandescent to bring out colors. Spots, & ce f DISPLAY” 

cornices, and drop lights provide accents. < eZ ods ae g 

General lighting is obtain r fou rge ny : ss ; ; 

sxeneral lighting is obtained by four large Plastic Hosiery Forms dressed 


boxes suspended by rods housing egg- up cleverly with Fashion's new- 


crated tube lighting fixtures with spots in | 1 —~ est black WROUGHT IRON 


the four corners. stands. 








The ceiling was not lowered, but was 


painted-out with a black-gray flat paint. Continuing our policy of progress, we are SURE TRAFFIC 


superseding our 33 page Plastic catalog 


This color was brought down the side wall: . 
rape Pg . : ‘ with a brand new one freshening up the 5 T Oo p p - p S$ i 


to a point level with the lighting fixtures. entire plastic line with redesigned ond 


hus the light fixtures stop the eye and restyled items, and discontinuing obsolete Contact your local display 


create the effect of a lowered ceiling with- numbers. Off the press soon. saber fer full detetle. 
out the actual cramped feeling (and ex- 


pense) in which actual lowering would 


result. 
The terrazzo floor is predominantly light } hag If | PLASTIC ENGINEERING CO oe. S 
° ambers Sf 


green. The colors on the walls are gray 
and green with accent areas in a_ brick 
shade. The wall by the stairway to the 
downstairs store is paneled with redwood 
in a walnut finish, with green batten strips 
matching the color of the sportswear canopy EXQUISITE SMALL FLOWERS 
next to it. All woodwork is a rich walnut For Shew Cese and Interior Trims a ! ~ E Cc © | E Ss 
shade, a distinct departure from the blond | Produce display effects impossible with regular For Xmas Displays. Beautiful and symmetrical. 
lines of display flowers. Unsurpassed beauty. 6” to 10” long. Ass’d. from Ga., Maine, Mich. 


woods Gildners used in the old store. They Tremendous Varieties in Stock =i teiiintintetonme 
50 postpa 


like the new shade, too, saying that “it gives MILTON S. AHRENS. INC 
° : ° Tri-State Advertising Co., Inc. 


a richer appearance that is more appropriate 
’ , . Importers — Mfgs. — Exporters 
to men’s wear. When we first used blond | 56 w. 36th STREET Oo NEW YORE 18. WN. Y. WARSAW, INDIANA 














Manufacturers of Plastic and Wrought Iron Display Fixtures New York 7, N. Y. 
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faa) WE'VE MOVED 
vse YOU'RE INVITED 
TO VISIT 


Our own 6-story building (20,000 square feet) 
—in the heart of Cincinnati. Our new show 
rooms contain the finest and most complete 
line of Artificial Flowers and Set Pieces that 


we design and manufacture. 


Let us execute your own ideas—we do custom 
work. Everything for window and interior 
displays, including Mannequins, Racks, Fix- 
tures, Display Materials and Papers are 
shown in our new showrooms for your added 


convenience. 


General Display Corp. 
GENERAL DISPLAY BLDG. 
25 Opera Place, Cincinnati 2, Ohio 

















7O GIVE YOU 
4A HAND FOR 
YOUR 


OUTSTANDING 


RED 
WITH IMIT. 
WHITE FUR 

17° TALL 





MADE OUT OF LIFE-LIKE VINYLe TRIMMED WITH 
FINE RICH FELT @ COIFFEURED By SERAN e FLEXIBLE 
WIRE IN OUR BODY HOLDS US IN ANY POSITION e “RED or GREEN 


ORDERSS FOB-EMIL SCHMID, 134734 COLTON ST. § “= realy > IT" TALL 
LOS ANGELES 26. CALIFORNIA. 














UNBREAKABLE! DELICATE OPENWORK 


FILIGREE BALL 


’ diameter. Intricate ornamental lace-like 
ae beautifully sculptured and plated in 


choice of 5 metallic colors. Red, green, gold, 
silver and blue. Packed 


solid color or assorted. $9) 4.50 
Guaranteed  unbreaka- 

ble. Sample on request. GROSS 
DUPLEX DISPLAY & MFG. CO. 


916 ARCH STREET, PHILADELPHIA 7, PA. 











wood no one else had it. Now everyone 1s 
using it and we felt a change was called 
for.” 

The downstairs store features open fix- 
tures throughout. All wall fixtures are open 
to the customer, as well as hanging area. 
Adjustable single hanging rods are used 
throughout the boys’ and work department. 
One entire wall of the downstairs store is 
false, with large reserve stock rooms and a 
moth-proot room behind it. The stairway 
to the downstairs store is wide and gentle. 
A neon sign at eye level indicates the loca- 
tion of the stairs and gives department 
information for the downstairs store. A 
wrought iron railing gives an open, inviting 
look. 

Two perforated hardboard areas near the 
front of the main floor store provide for spot 
displays. The windows nearest the front 
door have glass backs providing an open 
view of the store interior without sacrific- 
ing display space and appearance. 

Gildners’ advertising and sales program 
is managed by Jay W. Gildner from _ his 
office in the Austin store. He provides all 
lO stores with their newspaper advertising, 
layouts and mats, direct mail pieces, window 
display diagrams and suggestions, TV com- 
mercials, and publicity releases. 

Budgeting of advertising is done on a 
month-by-month basis with departmental 
breakdowns. Budgets are based on the pre- 
vious years figures, thus Gildner’s adver- 
tising curve matches the sales curve at all 


| times. 


Window displays for the major promo- 
tions are planned well in advance, and all 
displays are coordinated exactly with the 
advertising schedule. Each store has _ its 
own displayman. Periodic display clinics 
are held with a well-known metropolitan 
displayman conducting the all-day demon- 
strations. 

Gildners is currently placing added stress 
on sportswear in display and advertising. 
Stock balances have also been changed to 
accommodate the definite trend in the Gild- 
ners stores’ trade area to sportswear. Jack- 
ets, slacks, and sport shirts sales are increas- 
ing each year in all cases, and in general 
have more than made up for any declines 
in the clothing departments. 





Jones Succeeds Williams 
At Atlanta Store 

Succeeding Frank D. Williams, resigned, 
William A. Jones is now in charge of dis- 
play for the Atlanta branch of Franklin 
Simon & Co. For the past eight years he 
was with the display staff of George Muse 
Clothing Company, of the same city. 








SOURCE SERVICE 


If in any of the illustrations in DISPLAY 
WORLD you see some property, fixture, 
mannequin, or other display equipment 
which interests you particularly, we will be 
glad to supply you with the source from 
which it can be obtained. Just address your 
inquiry to the Editor, DISPLAY WORLD, 
Cincinnati 1, and it will have prompt atten- 
tion. 
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A simple, inexpensive method of adding the dimension of color to display 
lighting. Accommodates either R-40 or PAR-38 Bulbs. 
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(BULB NOT 
INCLUDED) 


No. 834 


\ tenses can be changed 
ZZ trom front without remov- 
* ing clip from bulb. 

Spring tension holds clip 
securely in place. ‘Stays 
Puti"'—will not tilt, flop 
or work loose. 


ws 
Ww 
NANT AY 


PORTABLE BASE LIGHTING UNITS 


90° vertical, 350° horizontal adjustment. ‘Stay Put.--At Any Angle! ’’ 
All with patented Swivelier Socket; tear-drop-design, weighted base with 
felt bottom; screw holes for mounting; cord and plug. 


No. B627SA 


re bce a“ Sek $ 
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No. H607 











SECTIONAL COLOR-LENSES 





Enhance the attractiveness (and saleability) of all your merchandise. 
mood"’ lighting in windows and interiors. 
Available in 14 beautiful colors 

One piece aluminum rim; no sharp edges; cannot 


Use these lenses also for 


come apart 


Each lens consists of four sections 
Made of color-impregnated, heat-resistant glass 
Guaranteed Color-fast 





Set them in windows, on 
floors and counters! Pin 
them to walls and columns! 











No. 999 Series 





color clip and four assorted 999 lenses. 


pense No. 683 


Complete unit consists of an 





a 
arademary SW ivel - 





C) 


e lq COMPANY, 


No. M627 


No. 11412 
(Switch in base) 





Available in 6 colors—Rose, Green, 
Yellow, Gray, Silver, Brass. 


AR 





_— 


30 Irving Place, 
New York 3, N. Y. 











TURNTABLE ,, sr 


Moves Merchandise 


No. 1001 


A low cost finely engineered turntable for the 
display trades. 

The table is removable and is equipped with a 
tapered socket to fit main spindle. This free 
wheeling arrangement allows the table to be turned 
in either direction when loading, without damage 
to the gear train. 

The main spindle and table is supported on ball 
thrust bearings thus assuring smooth, steady turn- 
ing of displays. 

The chassis and spindle are of steel cadmium 
plated. The table and base are of tempered 
prestwood without finish. 

The cord is passed through a rubber grommet in 
the chassis and fastened. 

Average cost of operation 1/20 cent per day. 
SPECIFICATIONS: e@ Capacity, 25 ibs. (centered 
load) @ Height, only 2'/.'' @ Table diameter, 9'/,"" 
@ Base diameter, 5'/,"' @ Direction, clockwise @ 
RPM 2!/2 per minute @ Motor, II5V, 60 cy, 4 watt 
UL approved @ Cord, 8' UL approved. 

SINGLE UNITS $7.00 

EXCEPTIONALLY LOW PRICES IN QUANTITIES 


Manufactured by 


THE BIRK MFG. CO. 


NIANTIC, CONN. 


We have produced many motions for nationally known 
products and have the “‘Know how’ and equipment to 
develop unique motions for you or to produce to your 
design. 


Columnist Pays Tribute 
To Nation's Displaymen 

The entire display field should feel a debt 
of gratitude to the well-known columnist, 
H. I. Phillips for the tribute he wrote to 
displaymen during the Christmas 
last year. He said: 

“With Christmas over, it is time for 
belated rave notices in praise of a group 
who did more than any other to make 
Yuletide a thing of unequalled glamour 
and radiance physically the displaymen 
of the country’s stores. You never see their 
names in the papers. They get no credit 
lines. They are unknown to the _ public. 
Yet they did a job which challenged most 
things done by much-glorified giants of 
Broadway and show business generally. 

“The big stores of New York, Chicago, 
Soston, and other major cities hit all-time 
highs in breath-taking window fairylands 
this year. It seemed as if every window 
was a production number. Fifth avenue, 
New York, always famed for its Christmas 
windows, eclipsed all the wonders of past 
years. In all these larger cities the scenic 
effects and staging outdid anything the 
theatre, Hollywood, or TV had to offer. 
Window after window blazed with a won- 
derful beauty reflecting an originality, artis- 
tic talent, and sense of taste seldom topped 
by the big boys of Hollywood and Broad- 
way. There were scenes and _ portrayals 
which few of the most widely praised 
designers of the American theatre could 
have surpassed. Many of the best known 
couldn't have come close.” 
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JUTEBOARD ...SOLID COLOR 
Barber Pole Stripe 


DISPLAY 
TUBES 


IN STOCK FOR 
IMMEDIATE DELIVERY 


@ 81 Color 
Combinations 


e 8 Diameters 


@ 6 Lengths 


Write for 
Color Swatches 
and Details 


Manufactured by 


ROUND TUBES & CORES COMPANY 
801 North Peoria Street © Chicago 22, Illinois 
“Ground Floor’’ Opportunity 
for Stocking 
Distributors 





Your Displays 
SELL MORE 


Color attracts customer attention . . 
Enhances displays and helps to sell more 
merchandise! Try it. You'll soon see why 
color is such a powerful selling tool. 


You Can Dolt BEST with 
BEST avtomoric COLOR WHEELS 


Unit consists of a 13'' diameter plastic filter 
wheel having longer lasting, richer looking, 
plastic colors of red, blue, green, amber and 
straw. Revolving wheel is powered by I!10 
volt, 60 cycle, self-starting synchronous motor. 
Unit includes rubber cord and silver and black 
wrinkle finish. Excellent where controlled auto- 
matic color changes are desired in places such 
as: store windows, night clubs, interior dis- 


ey peupeuniate theatres, etc. $22.50 


With lamp meee $23.61 


excise tax.... 
ALSO 
BEST 400 WONDER SPOTLIGHTS 
BEST PEE WEE SPOTLIGHTS 
DISPLAY LIGHTING ACCESORIES 


Write for Literature 


The BEST DEVICES (Co., Inc. 


10921 BRIGGS ROAD, CLEVELAND 11, OHIO 

















ATTENTION DISPLAYMEN 
THE MANKO FABRICS CO., INC., WISH TO AN- 
NOUNCE THEIR REMOVAL TO LARGER QUARTERS 
AT 156 WEST 28TH STREET, NEW YORK CITY 1. 
WE SPECIALIZE IN 


Puffing foils, 50 ft. rolls, 20° wide and specially priced | 
at $1.00 per roll for silver and $1.25 per roll for colors. | 
We also carry tarlatane nettings, rayons, plushes. 


ribbons and novelty cloths. 
SEND FOR PRICES AND SAMPLES 
Special quotations to dealers and jobbers. 











PLASTICFOAM® [fist Face Letters 


indoor use 
a cc ccecncube $ 5.00 
5" «x ¥2" thick, per 100... sain deeitety ik clin 
Your selection 
Custom cutting and carving in Plasticfoam® for 
the trade. Inquiries invited. 


PLASTICFOAM PRODUCTS 
948-54 Metcalf Avenue New York City 72 
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(Continued from page 22) 
produced thus is then issued in ABC audit reports 
which are available to advertisers. 

The major objective of the ABC's work is to 
provide accurate, verified information about the 
net paid circulation of all publisher members. 
But its work has also a very real importance 
to our readers. 

ABC reports serve us as editorial guides. 
We know from the circulation statements just what 
our net paid circulation is. We can study audited 
reports for circulation changes that tell us how 
well we are serving our readers, and can arrange 
our editorial coverage to serve their interests 
most effectively. 

All the other factual information in our 
ABC report guides us in our editorial planning 
-- to bring our readers a useful, interesting 
publication of the type they want. 

To our advertisers, ABC means verified cir- 
culation information based on industry-accepted 
standards and practices. Since ABC audits only 
publications with net paid circulation, adver- 
tisers know that DISPLAY WORLD stays in business 
because readers voluntarily support it by paying 
to receive it. 

To attract new subscribers and readers, to 
get renewals in good measure, we must give our 
audience the benefits of steadily improved 
editorial value. If readers don't want DISPLAY 
WORLD, neither do advertisers. Our ABC audit 
tells us whether or not we've earned the 
paid subscriptions and paid renewals that reward 
editorial initiative and leadership. 

DISPLAY WORLD joins with the more than 
5,575 advertisers, advertising agencies, and 
other publisher members in saluting our Audit 
Bureau of Circulations on its 40th anniversary. 
We are proud to be a member of ABC and to display 
its insigne -- guardian of circulation integrity 
for 40 years... 

If you sometimes think the display profes- 
sion doesn't offer as great a financial oppor- 
tunity as others, then remember this: even as 
this appears in print a certain national adver- 
tiser in the East is trying to select a display 
director -- a new position in the firm's set-up, 
incidentally -- starting salary $25,000 a year... 

Cordially yours, 


ee ee 


DISPLAY WORLD 





Dé Idea 


J promote Stroock camel's hair coats, 

Russell C. Kehrt, Jenny's, Cincinnati, 

built a window around the camel theme. 
The background was a realistic billboard 
for “Camel” cigarettes, and in the _ fore- 
ground of the display was a papier mache 
camel resplendent with velveteen trappings, 
gold cord, and sequin eyes; he stood on a 
sand-covered floor, with desert foliage at 
each side. Brown was the main color of 
this center window, flanked on one side by 
a tie-in display in which red was the prin- 
cipal color, and on the other by one in 
which blue predominated . . 

For back-to-school at Jenny’s, Kehrt used 
the familiar Mary’s little lamb theme. In 
this case the background was a painting oft 
a field through which ran a path to a 
schoolhouse in the rear, with lambs wear- 
ing glasses and carrying books and apples 
for the teacher as they danced down the 
road. The path was continued into the 
actual display, with a_ three-dimensional 
lamb standing by the mannequin wearing a 
soft white Malwin coat. Sweaters and 
blouses were draped over a cart wheel in 
the right foreground, and autumn leaves 
were scattered here and there to add a 
touch of fall... 

Bright, gay colors and intriguing geo- 
metric designs on the “Giant House of 
Cards” created a fanciful fashion setting 
for a Henri Bendel fall window display in 
New York City. Bendel’s is the first lead- 
ing women’s specialty store in the New 
York area to employ the new construction 
toy, produced by Tigrett Enterprises, Chi- 
cago, to highlight fall styles. The durable 
plastic-coated cards carry dramatically 
colorful illustrations from the animal, 
vegetable, and mineral kingdoms. “Em- 
ployed to complement the normally muted 
tones used in women’s fall fashions,” said 
John Robert Cobb, display director, “the 
eye-catching colors and designs of the 
cards attracted exceptional attention to our 
three 57th street windows and to the fash- 
ions shown. The versatile cards proved to 
be both a compact and highly decorative 
display accessory.” ... 

For a display of Lancome cosmetics, 
Hugh McWilliams, Frost Brothers, San 
Antonio, used a background sketch on seam- 
less paper, showing a French street scene. 
In the foreground were a chair and restau- 
rant table, the latter covered with a gaily 
decorated cloth, on which rested flacons of 
perfume and a French poodle. . 

A formal wear display by McWilliams 
had for chief props giant comedy and 
tragedy masks at the left of the display, 
with background lighting coming through 
the open mouths and eyes 

“Rough Rider” slacks were shown by 
Henry E. Smith, Malcolm Brock Company, 
Bakersfield, Calif., with the slogan “A pair 
with a pedigree . . . champions by any 
standard.” Carrying out this theme he 
posed four slack-clad men at_ intervals 
across the display, each holding a dog of 
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add sparkle to your displays 


Here’s a sparkling fresh idea for window, backdrop or 
counter display. Sparkl-Tex combines a feeling of snowy 
crispness with eye-arresting glitter ... sets off your display 
to best advantage. 

Shiny aluminum flakes in silver or a combination of 
silver-red-green are sprinkled on fireproofed cotton wadding 
— then baked on by special process. Sparkl-Tex has body 
for easy handling, accurate cutting. Its depth allows it to 
fall in soft, snow-blown contours. 

For store display, Sparkl-Tex is available in rolls 36 
inches wide and 12 or 48 yards long. Smaller sheets are also 
available attractively packaged for resale. For full infor- 
mation, prices and samples, write Dept. ))-10) 
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The STANDARD” 


Poster Color 
in the 


DISPLAY 
FIELD! 


® One Stroke 


Coverage 


© Won't chip 
or bleed 


® Brilliant & 


Permanent 


® Dries quickly 
to beautiful 


satin finish 


* Complete 


Color Range 


PRANG Tempera 
Colors play an 
important part in 
the production 

of displays, back- 
grounds and other 
sales-making 
“props”... They are 
designed to make 
your color work 
more attractive 

to look at— More 
Profitable to do! 


PRANG Tempera 
are also available 
in the popular 
Day-Glo colors on 
sale at your 
favorite source 

of supply. 


Write for color cards 
and information, 


Dept. DW-14 


THE AMERICAN CRAYON COMPANY 
SANDUSKY OHIO NEW YORK 


MALL 


Display Letters, too! 


SPANJER smoll wood letters, like their big brothers, 
are perfectly proportioned by master craftsmen. 
“LETTER PERFECT" to make your signs and displays more 
attractive — more distinctive! In 1°, 1Y¥2 _ 

. 3, 4", 5°° and 6" sizes in many popular 
styles! And in stock for immediate shipment. 


Write today for FREE illustrated folder and price list! 


SPANJER BROS. 


1160 Howe St., Chicago, Ill. 
267 Mt. Pleasant Ave., Newark, N. J. 
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Affixed to the background 
and ribbon bearing 


a different breed. 
giant rosette 
sales messages ... 
A very natural 
window 
Gosling, White's, 


WaS a 


setting for a_ back-to- 
was obtained by James 

soston, by covering the 
background with a blow-up of an actual 
schoolroom with children seated at their 
desks, backs to the camera. In front of 
this he placed school desks with children 
standing beside them 

All the following 
Germany, from which 
display ideas: 

For the 


school 


appeared in 
many good 


displays 
come so 


75th anniversary of the Kaufhof, 
Cologne, Hermann Schlipphacke extended a 
curving stairway from the foreground to 
the upper right of the window, the stairs 
diminishing in width for the sake of forced 
perspective as the rear of the display was 
reached. Descending the steps were cut-out 
women dressed in fashions of various eras 
and with their size dependent on the dis- 
tance they were from the glass. In the 
immediate foreground were two mannequins, 
one dressed in apparel of 75 years ago, the 
other in a modern suit 

Heinz Richter, Kaufhof, 
vard goods by stacking 
patterns into a_ truncated 
center of the window. On this stood three 
cut-out feminine figures whose dresses were 
drapes of material. From them ran taut 
strings to giant bobbins at each side of 
the display 


Frankfort, showed 
bolts of various 
triangle in the 


The services of the store's restaurant 
were dramatized by Hermann Schlipphacke 
in the following setting: a table for two 
was laid at the left of the window; slanting 
across the background behind the table was 
a blow-up of the menu, partly opened. 
Suspended across the background through 
the center and right of the window were 
the heads and arms of three waiters, nap- 
kins over the arms, and each tray bearing 
a selling message elevated to face the 
glass .. 

Housedresses were displayed by Waldemar 
Werner, of the Hohestrasse Kaufhof, Co- 
logne, on forms grouped at the left, center, 
and right of a window. On the background 
were wallboard cutouts of women engaged 
in household tasks — one washing a sink, 
one cleaning a window, and another wash- 
ing a bathtub; the final figure was shown 
seated in a chair, reading 

J. Musolf, Anker am Paradeplatz, Mann- 
heim, showed children’s wear on manne- 
quins before a background on which giant 
dandelions and grasses were sketched to 
tower above the figures. <A_ three-dimen- 
sional grasshopper made of rattan was 
perched on one of the painted dandelions... 

Bert Bernsdorf, of Defaka, Kiel, displayed 
women’s footwear on stands in the con- 
ventional manner, but to create interest he 
erected a playground sliding-board in the 
background, down which three pairs of 
plastic legs were descending — the ones at 
the top placed as if just stepping onto the 
board, those half way down elevated as if 
the owner were sliding, and those at the 
end tilted downward as if alighting; each 
pair ot legs wore shoes and had bouquets 
for tops... 

Waldemar 
gloves and 


women’s 
arms and 


Werner displayed 
handbags on 18 





# *U.S. Reg. 
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"The House of Naturals” 


“FROSTY™ 


LIQUID SNOWFLAKE FINISH 


Frosts glass, metal, or any smooth 
surface using brush or spray! 


Available in bronze, gold, black, 
white, blue, red, green, yellow, or 


clear. 
Pint $2.50 Quart $4.50 


Gallon $13.75 


FLAMEPROOF, 
ARTIFICIAL BALSAM 
TREES and SPRAYS 
PRINCESS PINE and HOLLY 
Natural Flocked Branches 


@ WREATHS e@ ROPINGS 


‘ARTS FLOWERS” 


DISPLAYS, INC. 


Monufocturers @ Importers @ Creators 


43 W. 56th St., near 5th Ave. 
New York City 19, N.Y. . 














Trade Mark. 
LEADING CHAIN — AND DISPLAYMEN 


Presto 
STAPLES 


TO FIT ALL TACKERS 


@ Presto Staples are the finest made 

@ Gucranteed not to clog your machine 
@ Precision made 

@ Guaranteed not to fall apart 

@ Returnable if not 100% satisfied 


For use in: 

HANSEN | 9 ane 
xuneTite ; Ne. 3—-3/16"—1/6 
DUO-FAST — 3/16", 1/4", 3/8" 
SPEEDMATIC — 3/16", 1/4" 
SENCO — 1/4" 
ARROW — 1/4", 
COMET — 1/4" 

5,000 Tackpoint staples per box 


1: per box 


5/16" 


PRESTO STAPLE CO. 
525 Broadway, New York City 
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hands extending from the window back- 
ground, each supporting the featured mer- 
chandise ... 

Women’s shoes were shown by Werner 
by using a background built entirely of 
shoe boxes, some of which were pulled out 
to support the footwear. A mannequin 
perched on a ladder in the center of the 
window was in the act of withdrawing 
still another box. 


Winners Of Contest 


Are Announced 

For his 24-foot long, three-window display 
of Proctor adjustable ironing tables, John 
Houswood, display director of Adam, Meldrum 
& Anderson Company, Buffalo, has _ been 
chosen winner of the $500 first prize in the 
Proctor Electric Company’s “Last Nation-wide 
Chance Promotion” display contest. 

The promotion, which tied in with a Life 
magazine ad, was described as the firm’s 
“most successful ever” by Joseph Tiers, 
merchandising manager. 

The Adam, Meldrum & Anderson windows 
devoted one section to a display of a woman 
ironing while seated, another showing a 
woman ironing while standing, and the third 
to a woman using the Proctor ironing table 
as a kitchen work surface. All three fea- 
tured the “last chance’ theme. 

Second prize of $250 was won by Jack 
Jaeger, display manager, J. C. Penney Com- 
pany, Omaha. 

Ten third prizes of $25 each were awarded to 
these displaymen: Henry E. Smith, Malcolm 
srock Company, Bakersfield, Calif.; Howard 
App, Daniels & Fisher, Denver; W. C. Lam- 
bert, Barker Brothers, Los Angeles; Tom 
Comerford, Lit Brothers, Philadelphia; Her- 
bert Foster, Lits-Northeast, Philadelphia; 
George H. Wagner, Brandeis Dept. Store, 
Omaha; A. Van Hollander, Gimbels, Phila- 
delphia; Gene Brown, Bay City Dry Goods 
Company, Bay City, Mich.; A. T. Kalasky, 
Joslin’s, Denver; R. Rosenstrom, Ernst Hard- 
ware Company, Seattle. 





"Bambi" Is Added 
To Midwest Line 


For the coming holiday season Midwest 
Manniquin Display, 532 North Water street, 
Milwaukee, has added “Bambi” to its line 
of outdoor and interior display materials. 
Formed of moulded rubber and made in a 
wide range of soft pastel and sparkling 
tinsel colors, the baby deer stands 8% 
inches high and is 6 inches long. Midwest 
offers free catalogues showing its complete 
line. 





Contest Date Limit 
Is Extended 


I.D.E.A.S. Unlimited, 3541 Peralta street, 
Oakland 8, Calif., has extended to September 
30 the date limit on its contest for a name 
for the company’s new fixture tentatively 
called the “Circle Spot.” A prize of $50 is 
offered for a suitable name. 





Additional Territory 
For Milt Werner 

Milt Werner, sales representative for 
Starer Displays, Milwaukee, has added New 
England and New York State to his regu- 
lar territory. 
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TARNISH RESISTANT 
SILVER GLASS 


TINSEL 


For the eye-catching, sparkling displays that 
only silvered giass can give 


Colored Tinse 


Available in Any Color ° 


Available from your jobber or write for samples and name of nearest jobber 


POTTERS BROS., Inc. 


CARLSTADT, N. J. 








ONLY [3 97.41 28 HAS IT! 








FLAIR has the LIGHTEST Fibreglas Goth Plastic Manikin in America! 
SUPERB STYLING! — Used in the FINER Stores Like 
LORD & TAYLOR, MARSHALL FIELDS, FOLEY'S, WANAMAKERS, ETC.! 








FLAIR easnc MANIKINS 


15 W. 18th STREET NEW YORK CITY 














1240 N. Homan Ave., Chicago 51, a. 


98 


40 x 60 
THEATRICAL BOARD 


na wee 


When a BIG idea calls for a BIG cardboard, 
x 60° 


check up on Crescent 40” 
Poster Board. 


Jumbo 


Available in six colors. Crescent Jumbo 
Boards are backed with a white facing ma- 
terial which increases the board’s strength 


—makes both sides usable. 
Use Crescent Quality Board—for Jumbo 


Charts, Backgrounds, 
Theatre Frames, Photo Mounting. 


Posters, Displays, 


For pen, brush, print- 
ing, show card color or 
ink. 

Write for Samples. 
See your dealer Today! 


CHICAGO CARDBOARD CO. 
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[Dis- 


CcCon- 


ISPLAY WORLD’s International 

play Contest, now in its. fifth 

secutive year, is entering the final two 
months for 1954. Indications are that the 
total number of entries tor the current 
vear will exceed in quantity received 
for any previous year. 


those 


in the amount 
more than 


As of September 1, entries 
of 1,986 had been received trom 
20 countries, including Germany, England, 
New Zealand, Australia, Canada, Mexico, 
Italy, Spain, France, Austria, Czecho-Slo- 
vakia, South Africa, Argentina, Costa Rica, 
Brazil, Colombia, Holland, Norway, Den- 
mark, Finland, the Philippines, and oft 
course the United States. As for the last- 
named, state in the Union 1s repre- 
Puerto Rico, Alaska, 
representation, 


every 
well as and 
Hawa. For 
the 1954 contest over-shadows the 


sented, as 
sheer global 
foregoing 
Ones by tar. 

which wall 


DISPLAY 


trom those 


ach month during the contest, 
end on December 1 of this year, 
WORLD 's staff selects one entry 
received during that period of time as the 
best to come in. For the month of August 
the selection was that shown above, a dis- 
play by Hermann Schlipphacke, West- 
deutsche Kaufhot, Cologne, Germany; 
Schlipphacke was winner of the grand prize 
1953 


in the contest. 


The window was selected because it ex- 
emplifies skillful handling of prosaic mer- 
which does not lend itself readily 
to dramatic display. The entire window ts 
devoted to canning equipment, and a most 
comprehensive assortment is shown. The 
simple, symmetrical treatment of the jars, 
cooking utensils, rings, and the like gives 
the window much impact, while the giant 
carrot, the taut strings stretching from side- 
walls to the center background, and the 
suspended music give it drama. The 


chandise 


notes 


vertical spirals at each side of the window, 
incidentally, are formed by interlaced jar 
rings. 

At the conclusion of the contest the 
first of December, the hundreds of entries 
will be judged by three well-known display 
authorities: George Westerman, display di- 
rector ot Ohio Edison Company, Akron; 
Irving Eldredge, assistant manager, Visual 
Merchandising Group, National Retail Dry 
Association, New York City (former- 
ly display director of Macy's), and R. C. 
Kash, editor, DISPLAY WORLD. 

from the 98 different merchan- 
dise classifications of the contest 
the judges will select the three best entries 
for first, and third receiv- 
ing, respectively, a gold medal, one of silver, 
and one ot bronze. Additionally, first place 
classification three points, 
two, and The person 
compiling the number of 
points will receive the grand prize of a 
handsome gold plaque, suitably inscribed; 
runner-up will be awarded a similar plaque, 
and the next two in line will be presented 
with silver and bronze plaques. In the event 
of a tie, duplicate prizes will be awarded. 

There are no restrictions as to how many 
ditferent classifications may be entered; any 
displayman may participate in the contest, 
and it is not necessary to be a subscriber 
to DISPLAY WORLD in order to do so. 
Entry is made by a black and white photo- 
graph, preferably 8&8 by 10 inches in size, 
unmounted. Each photograph should have 
on its back the entrant’s name, store, ad- 
dress, and classification in which the dis- 
play is to be judged. Entries will not be 
returned, and become the property of DIS- 
PLAY WORLD. 

The 1954 contest results will be published 
in the January issue of the publication, in 
the mail December 20. 
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New Exhibit Unit 
ls Announced 


As part of its well-known line of exhibit 
backwalls which includes the “E-Z-Pak” and 
the “E-Z-Rect” displays, a new unit called the 
“E-Z-Show” has been announced by The Dis- 
play House, 1709 North 12th street, Phila- 
delphia. 

The new unit embodies a modification of the 
“Tinker Toy” technique in that it is created 
from a series of standard, interchangeable 
panels which attach to standard connecting 
members. Headpieces, which are also stand- 
ard, tie the panels together at the top and 
provide identification space for either the 
company name or products. Counter and 
shelf units add to the practicality of the unit 
by providing exhibit space for products or 
literature. 

The panels, available in either 4-foot or 16- 
inch widths, are available in four different 
finishes — sand-blasted plywood, tweed tex- 
tured plywood, painted “Masonite,” or sheet 
rock with wood finish paper. Other finishes 
are available on special order. 

Strip lighting in the head section illuminates 
the identification panel, which has cut-through 
lettering backed with lamacoid. Three copy 
panels are provided with a_ basic 10-foot 
display unit. Displays can be made to any 
size by combining multiples of either the 
4-foot or 16-inch background panels. 


—_————_ 


Results Made Known 
In Holeproof Contest 


The Luxite Division of the H oleproof 
Hosiery Corporation, Milwaukee, has made 


known the results of its recent display con- | 
test based on the theme, “See Yourself in | 


Luxite Hawaiian Hues.” 


In the classification for stores of more | 
than two million dollars volume first prize, | 
a $500 Savings Bond, went to Peter Shyne, | 
Lit Brothers, Upper Darby, Pa.; second place | 
was won by W. Arthur Gray, Lansburgh & | 


Brother, Washington, D. C., and third went 
to Rice’s Fashion Corner, Norfolk, Va. 


For stores with a volume between $500,000 


and $2,000,000 the top award was won by 
Fred Wassall, Walker Brothers, Wichita. 
Second went to Deisroth’s Department Store, 
Hazelton, Pa., and third to J. D. Creaghan 
Company, Ltd., Monckton, New Brunswick. 

For stores with a volume under $500,000 
first prize was won by McCoy's, Waukesha, 
Wis., second by The Town Shop, Hightown, 
N. J., and third by Hanny’s, Leatherbridge, 
Alberta. 


Kasson Introduces 
Timing Switch 

A low-cost precision timing switch has been 
introduced by Kasson Die & Motor Corpora- 
tion, 32-14 Northern boulevard, Long Island 
City 1, N. Y. It is small and compact and 
precision built. Center stud mounting enables 
it to be installed easily in any appliance, 
device, or machine that requires a dependable 
timing unit. Incorporated in it is a specially 
designed friction clutch which allows setting 
and re-setting at will, for any timing up to 
two hours. One of its features is a clear, 
single stroke warning bell to warn of auto- 
matic shut-off at the end of the pre-set period. 
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% Perfect for floor covering...will 
not crush ... can be re-used 


¥% 18 eye appealing sun 
fast colors 


WIN-DO-WAVE is sturdy, embossed bleached 
kraft—giving you an ideal surface for air 
brush work. It has the stiffness you need, 
yet is completely flexible. Because it won't 
crush, it can be re-used again and again. 
Ajax WIN-DO-WAVE is the most versatile 
decorating material you can use. 


f, 
f 





Vira \ SEND FOR FREE 
SAMPLE KIT 
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the AJAX box company 


2210 SO. UNION AVE., CHICAGO 16, ILLINOIS 


- MANUFACTURERS OF CORRUGATED PAPER PRODUCTS 








DO YOUR—— 


FLOCKING— 


WITH SYNTHETIC SNOW THAT RIVALS NATURE 
ry} 99 
Snow lock 

THE MOST BRILLIANT FLOCK MADE! 
WHITE — COLORED — FLUORESCENT 


Also— *¢dlhesive—"F.A.-10" 


MADE ESPECIALLY TO USE WITH SNOW-FLOCK Write today! 


FLOCKING EQUIPMENT? — WE HAVE IT! prod err nore 














FLOCK SUPPLY Co.  WiReaee. Sttentn 
1fP~ Phone: Wilmette 1192 P. O. Box 114 














COLORAMA 
LIGHTS THE WAY 
TO EASY SALES! 


COLORAMA, the new automatic color spot, 
will give ‘‘buy-compelling’’ action to your 
window displays 

The COLORAMA Color Spot includes these 
newest features: 

@ New unbreakable color wheel (Patent pending) 
@ Front surface unbreakable reflector 

@ Die cast aluminum housing 

@ Six automatic color changes every 50 seconds 
@ Available in 500 and 1000 watt models 


NAREN INDUSTRIES 


2104 N. Orchard St. e Chicago 14, Ill. 











UNIQUE .. . DISTINCTIVE . 


PRICE MARKERS 
and DISPLAY SIGNS 


® Interchangeable 

® Solid Metal 
various finishes 
Low Cost 
For all retail shops 


These interchangeable 
price markers add a quality 
touch to quality merchandise 
displays .. . while they tell 
your complete price story at 
a glance. 

They are unique, different - 
handsome, practical. Yet their 
cost is surprisingly low! 


FR Et catalog showing 


many different unique dis- 
plays. Write today! 


ow) binalion PRODUCTS CO. 
64 West 23rd Street ORegon 5-3240 


New York 10, N. Y. 





Elegance Is Theme 
Of Matchabelli Unit 

Prince Matchabelli, Inc., New York City, 
is offering an unusual counter display unit 
to call attention to the early autumn pro- 
motion of a “Stradivari” cologne-and-per- 
fume special—a gift of a purse crown of 
perfume with the purchase of a 2- or 4- 
ounce bottle of cologne. 

The unit is in the musical mood of the 
fragrance’s name, even to a miniature gilt 
violin that can be played. An easel-backed 
sheet of “music” carries the description ot 
the offer, and simulated music stands list 
the prices of other items. The display 
stands 12 inches high, 15 inches long, and 
8 inches deep. 





Five Trucks Carry 
Traveling Exhibit 

In a fast-moving caravan, Pacific coast air- 
craft-makers are now on the way to invade the 
Kast to give it a glimpse of a cross-section 
of what now constitutes California’s No. 1 
industry. 

Thousands of persons will see the Curtis- 
Wright exhibit, “Air Power for the Neat Ten 
Years,” now on its trans-continental journey 
in a fleet of five truck-trailer vans. The edu- 
cational display features aircraft engines which 
are under development or in production by 
the Curtis-Wright Corporation. 

Cut-away models, charts, and plastic dis- 
plays are used to explain the fundamental 
principles of these engines. Wherever the ex- 
hibit has appeared, particular interest has been 
shown in the flight duplicator, which repro- 
duces the flight characteristics of a twin-en- 
gined aircraft and which contains the basic 
controls, instruments, responses, and _ radio 
navigation aids of an aircraft type. It enables 
pilots, again and again, to repeat every detail 
of a flight anywhere in the world. 

It was in the East that the trans-continental 
tour started, at the Waldorf-Astoria hotel in 
New York City, then to the Newark air 
terminal, and back to Gimbel’s in New York 
on Armed Forces Day. 

Then the caravan traveled to Los Angeles 
to the Institute of Aeronautical Sciences. 

Heading East again, the exhibit was shown 
at the National Aviation Workshop at the 
University of Colorado in Boulder, then to the 
Air Force convention in Omaha, and from 
there to Dayton, Ohio, for three days in 
September. Chicago, Cleveland, and Milwau- 
kee are also on the itinerary of the eastern 
leg of the tour. Junior Chambers of Com- 
merce in various cities have been sponsoring 
the appearances of the five-van caravan. 

Fox Display Appointed 
By Korrect-Way 

Louis D. Fox, of the Fox Display Company, 
has been appointed distributor for Korrect- 
Way Products, a division of American Fixture 
& Mfg. Company, St. Louis, for the state of 
Texas. He will operate in the same territory 
formerly traveled by Leonard Stark; the lat- 
ter will join the sales force in Korrect-Way’s 
new factory showroom at 220 West Adams 
street, Chicago. 

Fox lives in San Antonio, and maintains 
a display equipment showroom at 1616 
Camaron street. His plans for the future 
include a new showroom for Korrect-Way 
Products in Dallas. 











Enjoy the Added Beauty of Your 
LIGHTED Tree in MOTION... 





KASSON Revolves 
ELECTRIC 
CHRISTMAS . ao 
TREE TURNER S uae 





Adjustable 
fo most 
Tree Sizes! 


Ideal for holiday windows and Christmas displays 
throughout the store. Sturdy, dependable self- 
starting A.C. motor. Double, built-in outlet for 
tree lights . . . Will revolutionize your trim! 


The Oldest Name in Turntables 
Available for Every Need! 


Used throughout 
the world for sales- 


Rot ‘Sh boosting action 

O (QD iisplays. 18" table 

TURWTABL revolves 3 times a 

CASTES ” minute; 200 ib. ca- 

pacity. Model 712 

illustrated permits 

novel lighting ef- 

fects while table 

turns . . . Ceiling 

and background 

units available too, 

as well as smart 

build-up fixtures. We also produce midget frac- 

tional H.P. electric motors, electric barbecue 

turners, etc. 24 hour delivery from stock! See 

your local jobber or write us for complete 
catalog! 


KASSON DIE & MOTOR CORP. J Integrity 

Formerly General Die & Stamping Co. Since 
Dept. O, 32-14 Northern Bivd. 1919 
Long Island City 1, New York 

















for maximum illumination... 


MODEL ‘0? projector 


Imagine the convenience of this Opaque Projector 
in your sign or display department! Need a large 
sketch — but fost? Just place this projector over 
@ photograph, magazine page, coin, jewelry or 
ony flat opoque object—and you can project a 
screen image, faithful in every detail and color, 
4 feet square ond larger. Projects an area §” x 
5” ot one time or larger area, a section at a time. 


Complete with lampand 3 22 5 


8-foot cord and plug. 
F.O.B., N. Y. 


LARGE PROJECTORS TOO! 
Send for descriptive folder 
showing entire line of 
opaque projectors. 


FREE e 200 PAGE CATALOG 
® 10,000 ort and 
drawing supply items avail- 
able through Arthur Brown. 
Write today on firm letterhead! 


ARTHUR BROWN & BRO. Inc 


2 WEST 46th ST NEW YORK 36 N_ Y 


DISPLAY WORLD 





Shopper Gets Into The Act 
With New Sock Displayer 


A combination demonstrator and self-service 
counter dispenser for Cooper’s “Uni-Size” 
socks lets the customer try the merchandise 
for himself. At the base of the unit a sample 
sock is anchored so that the foot section can 
be stretched both ways by small knobs at- 
tached at each end. A size chart shows a 
range of from 9 to 13, and a message alongside 
invites the shopper to “See for yourself how 
they stretch to fit any foot!” 

The back panel of the unit identifies the 
product and displays an actual “Uni-Size” 
sock with copy emphasizing the smooth-fitting 
qualities of the product. The middle section 
stocks and dispenses the styles, colors, and 
patterns available. 

Made of oak plywood and “Masonite,” this 
unit 1s intended to provide the dealer with a 
long-life promotional and selling aid. It was 
designed and produced by Harve Ferrill & Co., 
Chicago, in conjunction with Coopers’ mer- 
chandising executives. Overall size of the 
displayer is 30 inches wide, 20 deep, and 24 
inches high. 





Display Factors Visit 
DISPLAY WORLD 

Among recent visitors to DISPLAY 
WORLD in Cincinnati were Odell 
McWhorter, display director of Sater’s, Evans- 
ville, and Syl Rieser, a representative of W. 
L. Stensgaard & Associates, Inc., Chicago. 


Late a 
In Point-Of-Sale 


A double-duty, revolving counter or window 
display is being offered for the promotion of 
Hughes hair brushes. Colored and shaped 
to resemble a Christmas tree, the unit is 
made of sturdy cardboard and measures 30 
inches high and 20 inches at the base. It can 
be turned in a full circle, effectively display- 
ing the brushes. 

Clever use of a bathroom tile motif in the 
base of a merchandising floor stand helps 
identify its contents as men’s toilet articles. 
Designed for American Safety Razor Cor- 
poration for razor blades, the stand is con- 
structed of white corrugated board and painted 
in high gloss orange and royal blue inks. It 
holds approximately 96 packs of razor blades, 
weighs about 20 pounds, and can be set up in 
a few seconds. It was designed by the 
Display Division of Gibraltar Corrugated 
Paper Company, North Bergen, N. J. 

A hit in bars, taverns, and liquor package 
stores is a multi-use display for Seagram's 
“V.O.” whiskey, in which miniature plastic 
cars of ancient vintage are featured. The 
base is a three-dimensional tray, holding re- 
productions of highballs, ice tray, and a bottle 
of Seagram’s. Extending upward from the 
base are five framed miniature shadow-boxes, 
the top one holding a small plastic reproduc- 
tion of a “V.QO.” bottle. In the other four are 
reproductions of a 1903 Packard, 1910 Cadillac 
limousine, a 1914 Stutz “Bearcat,” and a 1903 
Ford. The display was created and produced 
by Einson-Freeman, Long Island City, N. Y., 
for Seagram Distillers Corporation, New York 
City. As a complete window display it stands 
4 feet high. The dimensional cardboard 
frames for the shadow-boxes are 10% by 9 by 
2 inches. 
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THIS BEAUTIFUL ALL CLOTH 


POINSETTIA 


is available in white with green cloth foliage 
or with red flowers and green foliage. It is 
a really beautiful plant made of the finest 
materials and can be used effectively in 
the finest store. 


See Our Christmas Catalog 


Our newest catalog is now being mailed 
and it contains illustrations and descriptions 
of many new and desirable Christmas pieces 
of which the Poinsettia is but one. If you 
have not received your copy, write today 
on your store letterhead. And, for your 
convenience our complete line is on display 
in our showroom — drop in and see this 
beautiful line. 


BOTANICAL 


DECORATIVE SUPPLY CO. 
222 West Monroe Street, Chicago 64, Ill. 











Snow Headquarters 


SPARKLE SNOW 
FROSTEE SNOW 


PLASTIC SNOW 


Boards Bells and Balls 
Spray Snow Tinsel 
Diamond Dust Angel Hair 
Sno Branches Papier Mache 





National Display Materials 
DIVISION OF 
NATIONAL SAWDUST CO., INC. 
65 No. 6th St. Brooklyn 11, N. Y. 


HAVE YOUR JOBBER SHOW 
YOU OUR 1953-54 CATALOG 














Order Your “Naturalike’’ Grass Mats 


and TUFF-TURF sprinklings from your display jobber 
teday—NOW! ““NATURALIKE”™ are the finest GRASS 
MATS you can buy. Ask for “NATURALIKE”™ when 
ordering. 


MEMORIAL GRASS COMPANY 
UHRICHSVILLE, OHIO 











HERZBERG-ROBBINS 
Your Complete 


MANNEQUIN 
SOURCE! 


*NEW NYLON WIGS 
°PLASTIC MANNEQUINS 


° RECONDITIONED 
MANNEQUINS 


*MANNEQUIN REPAIRS 
*REPLACEMENT PARTS 


*SANTA CLAUS WIG 
AND BEARD SET 


WRITE FOR CATALOG. PLEASE 
SPECIFY ITEM YOU ARE 
INTERESTED IN 




















USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 


POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 


+ 
$4.00 Per Column Inch— CASH WITH ORDER 


fe 


‘HERZBERG-ROBBINS, INC. : 


457: WEST ‘BROADWAY — 
NEW YORK 12, N. ae 


BB 5 BAe Be 














RAO Foil Paper, Base Metal 
RAO Foil Cloth 


Special Discount to Jobbers 


R. A. OHLHORST 


278-292 Johnston Ave. Jersey City 4, N. J. 
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Did You Know- 


We DROPPED the 
PRICE 


Artificial Snow 


(COLO-SNOW) 
White and 15 Colors 


amas @ am 

Same Full Measure — 

Same Beautiful Colors 
au @ a=» 

Including Mica Flakes 

In Matching Colors. 
ams @ ame 


Insist that your jobber supplies 
you with the Original Trade- 
Marked Line—or order direct. 


MALROS COMPANY 


"The House of Color" 


BOX 289 DOVER, N. J. 














GRAFOREL 


EASY TO MAKE 
WITH NEW 3-D CORK LETTERS 


Make your own signs quickly and easily 
with smart new ready-gummed Graforel 
letters. Just moisten and stick in place. 


They hold securely. Can be used in 
natural cork color or painted any color. 
Ideal for window display, exhibits, movie 
titles, and advertisers. Twelve type 
faces to choose from! Sizes from % to 
t inches high. Buy in 100 or 300 letter 
assortments or just the letters you want. 


Write or phone for samples and catalog. 
GRACE LETTER COMPANY 
5 East 47th St., N. Y. MU 8-2950 


Garrison Wagner Co., St. Louis, Mo. 
or your local jobber. 











[ would like to comment on your Editor's 
Comment in the June issue, regarding the 
disregard manufacturers have of shipping 
dates. This has long been a sore spot with 
me. Like the displayman mentioned, I work 
on a budget, broken down into months; each 
month's figures must be respected, and it 
makes me boil when something is ordered 
tor September, for example, and comes in 
in June. 

The very day your June issue was re- 
ceived I walked into my display shop and 
there stood three giant-size crates of back- 
to-school merchandise ordered for August l 
delivery. This happens too often to make 
me happy. 

While | am blowing off steam, I think 
all display salesmen should first call the 
displayman to find out if he is available to 
receive them, instead of walking in on you 
cold and expecting everything to be laid aside 
in order to entertain them. I have a small shop. 
One day I returned from lunch and when 
I walked into my shop I found a certain 
salesman had come in during my absence, 
opened his line and had it hanging on the 
walls, on tables, and everywhere he could 
find room. I had two boys working there, 
and he stopped them completely from work- 
ing and just took over. I was so burned 
up that I wanted to wring the man’s neck. 
As a result—no business for him trom us. 

Why can’t something be done about such 
things ?—Display Director, Nashville. 


[ want you to know how happy I was to 
learn that you had selected one of Dalton’s 
window displays to use on the cover of 
DISPLAY WORLD. There was much ex- 
citement and wonderful comment as_ I 
proudly showed the book to my associates 
and some outsiders. 

Mr. Don Regean, who represents Eastern 
Air Lines here sent Capt. Eddie Rick- 
enbacker, president of Eastern Air Lines, 
a personal copy. Mr. Reagean also in- 
formed me that DISPLAY WORLD was 
used in a sales promotion meeting recently 
held in Miami by his firm.—Charles H. 
Tenney, The Dalton Company, Baton 
Rouge, La. 

We think you are doing a fine thing by 
promoting interest in window displays by 
the use of your contest. We hope to have 
other suitable entries to offer you from time 
to time. Many thanks for the fruitful op- 
portunity you are offering us to take a 
greater interest in unusual displays. — Luil- 
lian J. Spehler, Women’s Federal Savings 
& Loan Association, Cleveland. 


We in South Africa await with interest 
our monthly copy of DISPLAY WORLD. 
To show that — although restricted in many 
ways with materials, etc. —we are proud 
of our work here, we would like to enter 
the enclosed photographs in your Interna- 
tional Display Contest——K. Katz, Jokannes- 
burg, South Africa. 








GLASS MIRRORS 


DONT PAINT 
— PARAFLEX 


PARAFLEX glass mirrers cover any 
surface, no matter what the size or 
shape. Send for an estimate or send 
your original sample. We will cever 
it for a very nominal charge. Samples 
at all times are your exclusive property. 


Write today for information 
PARALLEL MFG. CORP., Dept. H 


109-111 E. 28th St., N.Y. 16, N.Y. 
LExington 2-8835 

















RUSTIC & 


WESTERN DISPLAYS 
BIRCH 


Poles — Branches 


CEDAR 


Poles — Slabs — Bark 


Rustic Furniture Co., Inc. 
“PARKCRAFT" 


Phone WI 9-6479 Williamstown, N. J. 














TRACY PARADES 


Builders for the Greatest Shows on Earth 
Ringling Bros. Barnum & Bailey _. Macy's 
Thanksgiving Day Parade. 
UNUSUAL FLOATS DESIGNED AND BUILT. 
HEADS OF ALL DESCRIPTIONS. 
Some Rentals 


BOX 12 {Across the River) SECAUCUS, N. J. 











Yucca Poles, Cholla, Red & Black 
Manzanita, Sandblasted Manzanita & 
Grape Stumps, Selected Driftwood 


We Procure Our Own Materials 


Russel Morris of California 
990 S. Live Oak Fontana. Calif. 


AUTOMATIC WOOD TURNINGS 
All Types of Finishing 
Dowels and Balls in Stock 


H. ARNOLD WOOD TURNING CO. 
363 Union Avenue, Brooklyn 11, N. Y. 
STagg 2-5693 

















DISPLAY WORLD 





Continue with the good work of produc- 
ing DISPLAY WORLD, as we regard it 
as our world survey of all that is good in 
the display field, and it is indeed highly 
valued by my staff and myself. You may 
be interested to know that we have each 
complete issue bound into a yearly volume 
in a specific method so that we have a 
consistency of display volumes on our 
shelves, DISPLAY WORLD taking its 
important place——Peter A. Hunt, Taub- 
man’s Pty. Ltd., St. Peters, Australia. 


Enclosed is a check for a renewal sub- 
scription to DISPLAY WORLD. I enjoy 
your magazine very much, and refer to it 
a lot, but wish you would include more for 
the crepe paper displayman. Believe that 
a lot of us would appreciate the addition of 
a section covering that field—K. E. Pavey, 
Ken's Display Service, Mankato, Minn. 


May I say how much I enjoy your maga- 
zine, and that I find it of great value in my 
work. — Miss D. Webster, Morecambe, 
England. 

We have subscribed to your excellent 
publication for almost five years and have 
found it most interesting, educational, and 
helptul. Perhaps its greatest appeal lies in 
the fact that so many of the ideas are ap- 
plicable to a small store such as ours with 
limited display facilities. —R. C. Clarke, 
Clarke's, Stanthorpe, Australia. 

Here in Italy your magazine is read by 
7) per cent of the displaymen, and we 
consider it the most informed and _ instruc- 
tive we can have.—Maggiora-Vergano, IJr., 
publicity director, Rosa Mannequin Com- 
pany, Milan, Italy. 

I am in display over 25 years and in all 
the years I have never missed an issue of 
DISPLAY WORLD. I look forward with 
anticipation for the next issue every month, 
and | like it very much.—Stephen Touche, 
Arthur's, Wilmington, Del. 

DISPLAY WORLD’s contest has year 
after year more and more shown its posi- 
tion as the only contest where every dis- 
playman of the nations commonly can take 
part and also do that with complete reliance 
on a jury which quite impartially try to 
choose the winners without consideration to 
nationality, enterprises, or other tirrele- 
vant circumstances. 

At the same occasion, I also want to de- 
liver my estimation and admiration to the 
great work you do for this thing. The tor 
every year quite more increased rivalry 
makes very sensible to me of the middle 
enterprises handicaps against the big stores’ 
unlimited economically and material resorts. 
In spite of this it is no less enticing for me, 
that even this year I try with the enclosed 
pictures for entry. — K-G. Frederikson, 
Broderna Hedberg A.B., Eskilstuna, Sweden. 





Jimmy White Joins 
Mobile Firm 

Jimmy White, display manager of Porter 
Clothing Company, Birmingham, has re- 
signed in order to accept a position with 
Harry's, Mobile, Ala. 
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BELL SHELF 


This unit is the answer to many 





hard to trim problems. Avail- 
able in either black or brass, 
this attractive unit may be 


used for any type display. 





For 10° Wide Shelves For 12'' Wide Shelves 


WSB-104—Set of four Black $ 9.90 WSB-124—Set of four Black 
WSB-104B—Set of four Brass 11.90 WSB-124B—Set of four Brass 


SEE YOUR JOBBER 


FERRO-CRAFT - Morganfield, Kentucky 

















BURLAP || REDUCE 


BUY DIRECT eins 
15 STOCK COLORS MANTKIN 


Perfectly Dyed—Drapery Finish—!0 ounce 


—for Displays, Showrooms, Wall Coverings COSTS 
Sensational New 


FIRE BRICK PATTERN 
Hunter Green, Blue, Ecru, Wine, Brown, WHILE KEEPING YOUR 
Gold, Rose and Grey. 


500 yds. 25e yd. 30 yd. 400 yd “FIRST SALESMAN” 


100 yds. 26c yd. 3le yd. 4le yd. 


50 yds. .... 27e yd. 32¢yd. 42eyd. UP-TO-DATE 


Pastels 9c yard extra on all widths 


White, Red, Lite Blue, Maize, Pink, Char- 


treuse. Other colors on application. y 
All prices f.o.b. New York | 1 
Shipping Weight— 200 yds., 36" width 
weighs 108 Ibs. Freight cost to Chicago | | : 
about $2.00. - 4 4 


ALSO FISH NET 


Cotton, Gold, Silver America's Largest Manikin 
Imported Linen Theatrical Gauze in stock. Refinishers & Wig Stylists 


VAN ARDEN FABRICS 
EW YORK—152 West 25th Street 
MINERS. omane — 11 South ceneiania 
IVISION — 
New York Twine Corporation peneeas pics tania 


Every twine — Every need | FACTORY-ON-WHEELS 








110 Murray Street, New York 7, N. Y. 

















KO FLASHERS 
® Since 1900 


Force Attention, Increase Advertising Value 
€y 


1c ¢ Meter 
” Motoriess 55 RIVER ROAD RIVER GROVE. ILL. Drives 














A FIXTURE MART 
EXCLUSIVE 


" Attracts More 
Motion 


Shows More 
Sells More 

This sturdy turntable is ready to 

operate on arrival. 


L224 
@ Top platform 13" diam., 
steel 
@ 30 Ib. balanced load capacity 
@ Black wrought iron finish 
@ 110V. A.C. 60 cycle; six foot cord 
@ 8 |b. shipping weight 
Priced amazingly low for 
immediate delivery. 


No. L224 ONLY $7.50 net 


f.o.b. Chicago warehouse 


16 gauge 


Direct only — no jobbers 


FREE! 5 ts 
the FIXTURE MART, inc. 


314. W. Jackson Bivd. e Chicago 6, Ill. 


STYROFOAM 





a cpp gf 


"PANELS — SHEETS — BLOCKS 
STOCK PANEL SIZES 


12"°— 20" Wide 
36" — 72" — 108" Long 
14"" to 6" Thick 


SNOBALLS 
CANES 
SNOMEN 
SNOW 


Dealer's Catalogue 
Now Ready! 


cd 
ae 


PRODUCTS 


6415 N. California Ave., CHICAGO 45, ILL. 
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| of display for 


_ play Men’s Club were: H. L. 
' dent: 














| the following : 


| material production, 
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R . ae | ° 


OCTOBER, 1929 

Paul L. Gross, formerly first assistant at 
Hager & Brother, Lancaster, Pa., resigned 
in order to become display director of the 
Neal Company, Youngstown, Ohno. 

James H. Everetts, president of the In- 
ternational Association of Display Men, 
nounced departmental and committee ap- 
pointments for the next vear. The chair- 
man named were: Joseph B. McCann, 
Kann’s, Washington: E. H. Bates, Block 
& Kuhl, Peoria, Ill.; John R. Patton, L. S. 
Ayres & Co., Indianapolis; Clement Kieffer, 
Jr.. Kleinhans Company, Buffalo; F. E. 
Whitelam, R. H. Fyfe Company, Detroit; 
J. Duncan Williams, Williams & Marshall, 
Chicago; Leslie S. Janes, Hartman Furni- 
ture & Carpet Company, Chicago; W. P. 
York, Peoria Display Company, Peoria; 
R. M. Martin, Consolidated Gas Company, 
New York City; Carl V. Haecker, Mont- 
gomery, Ward & Co., Chicago; Morton L. 
Hoffstadt, People’s Store, Charleston, W. 
Va.; E. E. O'Donnell, Brothers 
Weldon Company, Binghamton, N. Y. 

The appointment of Andrew Matzer, for 
several years display director for the F. & 
R. Lazarus Company, Columbus, as_ head 
Jordan Marsh Company, 
was announced. 
officers of the Oklahoma City Dis- 
Braudis, presi- 
McMahan, vice-president; 
and Fred Powers, 
was named pub- 


Sisson 


Boston, 


New 


Charles H. 
Willard Dick, secretary, 
treasurer. L. L. Wilkins 
licity director. 

Cash prizes were awarded in a local dis- 
play contest held in Detroit. Winners were, 
in this order: Charles Wendel, Hudson's; 
G. Hunderhaye, Breitmeyers; T. J. McCor- 
mack, People’s Outfitting Company; H. N. 
Long, Bedell’s, and Lothar F. Dittmar, 
Kern's. 

OCTOBER, 1944 
resignation of Robert 
director of Maison Blanche, 
Orleans, was announced. 

P. A. Hanna, formerly with Montgomery, 
Ward & Co., joined the display staff of 
Wilbur-Rogers stores, New York City, as 
assistant to E. Miller, display director. 

Top awards in the several divisions of 


The 


display 


Findlay as 


New 


| a national display contest sponsored by the 


National Register Companv went to 
George H. Wagner, J. L. 
& Co., Omaha; Richard Staines, 
Dry Goods Company, Tulsa; 
Downing, McCutcheon’s, New 


Cash 


Brandeis 
Vandever 
Bernard 
York City. 

The appointment of Lloyd O. Benson as 
display manager for Husch Brothers, St. 
Paul, was announced. He had been in war 
and prior to that time 
head of display for Edward Malley 
Company, New Haven, Conn. 

John W. Bernhart was named for the new 
position of supervisor of window and inter- 
ior designing for A. S. Beck Stores, New 
York City. 

Formerly with Stillman Dry Goods Com- 
Fort Wayne, Maurice Lewis joined 


Was 





\ 











FOR 


PAPIER 
)>MACHE 
FORMS 


W. H. Window 
Display Co. 


119 Ave. D 
New York City 9 














STUDY 
WINDOW _ DISPLAY 
AT HOME 


Easy Home Study course showing 
how to do every phase of window 
display work. Merchants, display 
men, women and beginners will 
find this course the finest of its 
kind. School founded in 1905. 
Employers: Free to you— 
Names of our Graduates. 


Write for literature. 


THE KOESTER SCHOOL 


3710-12 N. Cicero Ave., Chicago 41, Ill. 





Chri Di i 
ristmas Display Accessories 
Send for catalog showing our assortment of FOIL 
BOWS, STARS, CHAIN LINKS, SPRAYS, 
CANDLES, FANS, VALANCES, CANDLE 

ORGAN PLAQUES. Full line of PLAIN & EMBOSSED 
FOILS, PAPERS and BORDERS 


THE MULDNER COMPANY INC. 


397 Bridge Street Brooklyn 1, N. Y. 





Manzanita and Grape Stumps 


Beautifully Gnarled or Branchy 
Natural or Sandblasted 
Unusual Ghostwood 


From the Heart of the Sierras 


Sierra Dry Florai Suppliers 


4672 E. Thomas Avenue Fresno 2, Calif. 








PICTURES 


For all decorative purposes, specializing in 
window display. Highly colorful. All sizes. 
Send for information or samples to 


JOSEPH HOOVER & SONS CO. 
1270 Broadway, New York City 1 


WINDOW DISPLAY 
MATERIAL 


BECKER SIGN SUPPLY CO. 
319-321 N. Paca St. Baltimore 1, Md. 

















SHOULDER COVERS 


Vinylite window-clear — vinyl — polythene. 
Price list & samples on request. 
JOBBERS ONLY 


CORONET MFG. CO. 


BOX 35 YARDVILLE, N. J. 














PLEASE MENTION DISPLAY WORLD 
WHEN WRITING ADVERTISERS 


DISPLAY WORLD 





WOOD? . ins "OR? 


It's "‘Weathered Wood,"' the latest of “sa amazing 
TEXTURE-FLEX display materials. TEXTURE-FLEX looks 
so real that it cannot be distinguished from the origi- 
nal when seen from but a few inches away. Far 
superior to any paper or other display material. 


This texture, and others, come in 4'x8' sheets which 
can be rolled or folded and reused time and again. 
An interesting Brochure is available. 


Authentic Reproauction of Natural 
Textures— with Startling Fidelity 


Manufactured by TEXTURE-FLEX Division 
Chester Rakeman Scenic Studios, Inc. /2 


625 W. 43rd St., New York 36, N. Y. as 
BRyant 9-8869 





FOR 15 YEARS 
Display Managers Have Specified 


Order From Your Display Jobber 
A Product of Bontec Laboratories 
1350 Watson Ave., Wilmington, Calif. 





* In 1/2 Ib. Flat Boxes 
* Steel Nickel-Plated 


(50 lb. Min.) 
# 1b- $17- $20-f24 y y bi ¢ 
t ( SS Os Cae oe SAMPLE 
SUKAYE CO. INC 1 wamcil wae 


s Y 


~—_ 


woo 
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letter co. 


‘nN COrnPoRaTE oO 


151 WEST 18th ane NEW YORK I, N. Y. 








ARTIFICIAL FLOWERS AND 
DECORATIVES 


for Show-window and interior displays. Best quality at 
the lowest prices. From the manufacturer direct to 
the displayman 

WRITE FOR ‘CATALOG. NO JOBBERS, PLEASE! 


BARTH'S DECORATIVE STUDIOS 
ISIS N. Chestnut St. Colorado Springs, Colo. 





PLEASE MENTION DISPLAY WORLD 
WHEN WRITING ADVERTISERS 
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George B. Peck Company, Kansas City, as 
display manager. 

Grant Orbin, formerly with Kobacker's, 
Canton, Ohio, became display manager of 
Stern & Mann, of the same city. He re- 
placed Kenneth Hildreth, who resigned in 
order to head display for The May Com- 
pany, Baltimore. 

Ray Putnam, 
of Ivey’s, Inc., 
the war, received his 
from the army and joined J. B. 
Charlotte, N. C. 

Charles F. Dodson took over display at 
Ware’s Department Store, New Rochelle, 
N. Y. He had been with Arnold Constable 
and Oppenheim Collins, both of New York 
City. 


who was display 
Asheville, N. C., prior to 
honorable discharge 
Ivey & Co., 


manager 





Panoramic Rolls Developed 
By Progress Lithographing 

Multiple display of a single theme is made 
easy by the development of panoramic dis- 
play rolls by Progress Lithographing Com- 
pany, Cincinnati 37. Designed primarily tor 
both large and small national advertisers, 
the display roll is a single roll of paper 
lithographed in one or multiple colors in 
any design. At the retail level it can be 
used as post wrap-arounds, window valances 
and borders, wall applications, coun- 
ters, for island displays, and the like. With 
a maximum width of 30 inches, the rolls 
can be produced up to 250 feet in length. 


above 





Additional Space Taken 
By Decorative Plant 

Fourteen thousand 
in a building adjacent to the firm's present 
location at 136 West 24th street, New York 
City, has been leased by Decorative Plant 
Corporation, according to Sylvan Freund, 
president of the company. 

It will be used to house the company’ s 
construction department, which has been 
located in a building at a considerable dis- 
tance from the main office and showrooms. 


square feet of Space 





Golf Tournament Held 
By Chicago Club 


The annual fall golf tournament of the 
Chicago Display Club was held at Glendale 
Country Club on Sunday, September 12. 
Results of the event are not available at 
press time. 

Club members on the 
tee were Bill Cahill, 
Docterman, Lou Volz, 
Klumpp. 


tournament commit- 
Jack Pollari, Earl 
Leon Shear, and Ed 





WHITE MICA 


FIREPROOF .. . REALISTIC 
SPARKLES LIKE Real SNOW 
Available in 50 Ib. Bags 


U.S. MICA COMPANY, INC. 


JORDON & VAN DYKE STS. 
EAST RUTHERFORD, N.J. 


1525 CIRCLE AVE. 
FOREST PARK, ILL. 








4FW 852 FIRE PLACE & SHELF DISPLAYER 
Overall height 6 ft. 6 in., width 5 ft., depth 2 ft. 


Black shelves and andirons, shelves removable. 
Simulated red brick hinged panels can be used 
separately as a screen. 
Price unit only 

Price foliage 

Price complete 


$47.50 
8.50 
56.00 


another display original by 


david hamberger 7” 


115 WEST 31st STREET, NEW YORK 1, N. Y. 








Write for Catalogue SDW 
3] HERTV barren arm 


for UNLIMITED ANIMATION! 





REQUIRES NO ELECTRICITY—Run day and 
night continvously for 5 to 8 weeks on 2° 

ordinary 10¢ flashlight batteries! Carry-up to 

7 Ib. lood SS RP.M. - 

— “SEELA” (ceiling turner) 

dia. 54 Can be hooked 

easily to ceiling. Sample 


unit: $8.75 P.P. 


t TIME! The 
e — sod & 
e unit 








“TURNETTE” 
(turntable) 
dia. 74" 
Sample unit: 


—— P. P. 


“TURNAM” (motor) — 
Versatile! Ideal for use 
on most any type of | 
animation. Sogo recast 


«4 Newest of All! Amazing! 
» BATTERY — MOVED Pre- 
cision CLOCK MOVE.- 
MENTS. Run 500 to 800 
days on 2 ordinary 10¢ flash- 
light batteries! Sample 
incl. hands 


and batteries: — 75 P.P. 











| Mobile Draws Attention 
To Toy Display 


A new mobile counter display for Doepke 




















And the new item now being produced is one 
that will be most important for your Fall, Winter 


The maker of the toys, Charles William 
Doepke Mfg. Company, Inc., Rossmoyne, 
Ohio, provides the counter display to re- 


| the attention of shoppers anywhere in its 
a sales message. The second mobile effect 
OVER 100 DIFFERENT cloud effect in the pictured sky above the 
out tools...stores com- brilliant color scheme combine to make a 
| tailers at half its cost. 
MANUFACTURING COMPANY | 


model toys has been designed to attract 
——————_—— See Me MOEA | vicinity. The display is mobile in two re- 
WILL POP NEXT MONTH ee | spects. First, three colorful placards — one 
enn ee rectangular and the others circular — hang 
WHEN , wiles. in suspension and whirl slowly with nor- 
mal air currents in the room; each carries 
| is created in an electrically illuminated 
UNVEILS tate, eS | | Bea. translucent plastic cylinder upon which is 
eee = “ af... prominently displayed a _ picture of the 
A GREAT NEW PRODUCT | i eal epi | Doepke road-grader. A heat motor within 
| site i the cylinder rotates, creating a moving 
IN APp ARRANGEMENTS road-grader and a background for the in- 
rel Attractive blond weod and scription, “The Finest Toys on Earth.” 
Gift sHors HOps jet black finish blends with A white mesh metal platform provides a 
| SHOE STO any small merchandise. Use setting for any one of the ten toys in the 
WARES $ for windows, counters, is- firm's line. Thus the mobile placards, the 
HARD lands, etc. Assembles with- moving cloud effect, the toy itself, and a 
Dep 
and Christmas windows. Don't b our displa ART, a 
ee ee | STopreN? pactly. UNIT 1S 3’ striking display aimed at increased sales. 
lighting until you see the newest by Noel. | ES 
S HIGH, EX- 
yn® PANDS FROM 
| ate 30” TO 50”. 
é NOEL iad 
| ORDER FROM  - Shoe Display Form 
25 EAST 4th ST., N. Y. 12, N. Y. | Has Price Ticket Clip 
Famous for the Patented Noel Blinker-Lite | A new plastic shoe display form called 
WRITE FOR CATALOG OF OUR COMPLETE LINE | - ASTERS, mc. “Styleform” features a price ticket clip, 
127 NO. WASHINGTON AVE. simplifying price and style ticket arrange- 
MINNEAPOLIS, MINNESOTA |ment for footwear windows. The tickets 
| are slipped into the concealed clip. Devel- 
oped by C. S. Pierce Company, Brockton, 
Mass., the clips are available on the above- 


mentioned form, “Petite” forms, and men’s 
display trees. 











Our beautiful new 


BLONDE PEG-0-PANEL 


48"" x 9%6'' sheet, 


per 
F.O.B. Detroit, $2.00 
Now | i packing charge on less 





Price Markers Kept Firm 
By Aluminum Forms 
Patented, functional aluminum shapes de- 
signed to prevent the moving of pricing in- 
formation have been placed on the market 
Blonde Peg-O-Panel needs no finishing by Youngstown Manufacturing, Inc., 66 
or can be refinished with only one-coat ; 


0 than 10. sheets. %,"" 
ni thickness, 3/16" holes on 
_ 


centers. 


South Prospect street, Youngstown 6, Ohio. 


or may be dyed. 


Send for our illustrated brochure of over 
150 different Peg-O-Panel display fixtures. 


SAMPLES ON REQUEST — WRITE 
FOR JOBBERS DISCOUNT. 














yours now! 


Pamphlet on Request 





Calart Prefabricated 


CHRISTMAS TREES 


So Easy to Store, So Easy to Handle! 


Beautiful snowy white or green trees — made of viscosa 
and spun fiber. in 6 sizes, 24'' to 8', with or without orna- 
ments. 4° to 8 trees are sectional — will collapse for easy 
storage. Choice of wooden bases cr clay pots. 


Order 


CALIFORNIA ARTIFICIAL FLOWER CO. 
400 Reservoir Ave., Providence, R. I. 








They are said to be especially suitable for 
grocery, drug, hardware, and super-market 
stores. Fourteen sections are available, in 
approximately ten different dimensions. 


-_ — a 





Former Displayman 
Wed In Germany 


Word has been received of the marriage 
on September 11 of Cpl. Burt Evins Pringle 
to Ursula Hausermann, of Stuttgart, Ger- 
many. The wedding took place in that city. 
Pringle is a former displayman now serv- 
ing with the army in Germany. An article 
describing some of his display and exhibit 
work for the military appeared in DIS- 
PLAY WORLD several months ago. 





Graphis Annual 
Is Released 

The Graphis Annual for 1954-55 has been 
published by Hastings House, 41 East 50th 
street, New York City 22. Replete with 
illustrations of posters and art treatments, 
it is priced at $12.50. 


DISPLAY WORLD 














SALESMEN 


Chicago, North Central and 
Mid-Central States open for 
exclusive representation. A 
comprehensive, entirely differ- 
ent, unusual display line for 
department stores and the bet- 
ter store. No objection § to 
non-conflicting line carried. 


Address Box 9CD 


Care of DISPLAY WORLD 


SALESMEN WANTED 
Nationally Known Manufacturer of 


EXCLUSIVE NOVELTIES, ARTIF. FLOWERS 
And Display Units 


is seeking Resident and Travelling Representatives throughout 


all territories. 
mission rates. 
perience, and other pertinent 


No objection to non-conflicting lines. 
Write fully stating territory you cover, past ex- 
information. 


Top com- 


Applicant must be 


well acquainted with Display Mgrs. of Dept. and Specialty stores. 


Address BOX 9JK 


Care of DISPLAY WORLD 








Display Advertising 
Executive Available 


25 years’ experience in all 
phases of display and adver- 
tising, winner of national 
awards in both fields. Ener- 
getic, aggressive. Prefer dis- 
play only in “prestige” ready- 
to-wear operation. 


Address Box 9HI 


Care of DISPLAY WORLD 


CHRISTMAS MECHANICALS FOR SALE 


4 CURRIER & IVES SHADOW BOXES, made by “Silvestri’—Dimensional. 


- 


Approximately 5 ft. high by 5 ft. 
modelled in 1953. Perfect condition, 


long, by 20 in. deep. Completely re- 
with new mechanical curtains — all 


new lettering, ready to go. $500.00 for set of four (4) units. 


Also “BLISS” SANTA MECHANICAL POST OFFICE. 


Kiddies mail 


letters on sidewalk—Santa stamps letters. Form letter answers from Santa 


Claus, Indiana. In perfect condition, 
‘ Includes shelving, 
needs to be done. Overhauled in 1953. 


$1,000.00 for both the Currier & Ives 
pieces in all. All new in appearance 


chanically O. 


Evansville. 


DISPLAY DEPARTMENT, 


everything new or refinished. Me- 
deer, etc. 


Ready to use. Nothing 


Price $600.00. 


and the Post Office unit. Five (5) 
and performance. All prices F.O.B. 


LEO SCHEAR CO., INC. 


Evansville, Indiana 


ANIMATED 


CHRISTMAS DISPLAY 
Used Only Once! Perfect Condition! 


SILVESTRI’S 
“GIRL AT DOORWAY” 


Young lady—three feet small—ador- 
ably costumed in white-fur-trimmed 
pink velvet, wearing velvet hat 
with plume—knocks at pale green 
panelled door—rose decorated and 
snow-frosted—framed by full length 
shutters. 
Doorway is 7 ft. high, has stoop, 
and is flanked by two 3 ft. frothy, 
chartreuse Christmas trees covered 
with rose buds, velvet bows and 
silver balls 
A-1 in appearance and mechanical 
performance—Picture on request. 
Original cost $500.00 
“Once-used” SALE PRICE ... 
$275.00 


F.O.B. Allentown, Pa. 


MERRITT’S GIFT SHOP 
939 HAMILTON STREET 
ALLENTOWN, PA. 
HEmlock 4-9656 














RUBBER HANDS Wanted 
>3y Mannequin Supply Co. 
Send pictures, prices and dis- 
counts, also fittings available. 
MANNEQUIN SUPPLY CO. 
P.O. Box 1754, Ft. Worth, Tex. 








SALESMEN 


To represent high-styled line 
of new and completely differ- 
ent novelties in fabrics and 
trimmings for the display in- 
dustry. No competition. 10% 
commission. 


Address Box 9FG 


Care of DISPLAY WORLD 


FOR SALE 


(Christmas mechanical window at less than half price. <A 


complete (7) piece mechanical window of Silvestri’s Angels, 


original cost $3400, now $1,500. 


For complete information 


call or write A. W. Rabbitt, Display Director. 


BROWN-DUNKIN COMPANY 
Tulsa 2, Oklahoma 


WANTED 
DISPLAYMAN & WINDOW 
TRIMMER 
For leading men’s, women’s 
and children’s store in Central 
Pennsylvania city of 20,000. 
Excellent job for man of tal- 
ent and experience with fash- 
ion windows and dept. store 
display. No card writing. Ex- 
cellent living conditions. Write 
giving experience, age and 

salary requirements. 


Address BOX 9AB 
Care of DISPLAY WORLD 














POSITION WANTED 
Trimmer—Signs—Adv.—desires dis 
play mgr. or asst. mgr. position 
west of Mississippi. Experienced 
all lines. Married. Now in Denver. 


Address BOX 9EF 
Care of DISPLAY WORLD 














MANUFACTURER’S 
CLOSEOUT! 


WROUGHT IRON 14x14x14 
OPEN CUBES $1.90 
Today's “hottest” fixture for 
displaymen! Larger rectangles 
available ... write for prices. 


The Display Guild 


41 North 7th Street 
Philadelphia 6, Pa. 











DISPLAYMAN 
WANTED 


Capable of planning and di- 
recting modern window dis- 
plays for large family shoe 
chain in Maryland. State quali- 
fications and all particulars in 
first letter. 


Address Box 9GH 


Care of DISPLAY WORLD 


Salesmen Wanted 


to handle a complete line of 
Kngraved and Sand Blasted 
Bakelite signs. For qualified 
men we offer sales kits and 
combination specials for real 
sales boosters. This line also 
includes Chrome finish and 
Satin finish interchangeable 
price markers. Write for de- 
tails to: 


Address Box 9DE 


Care of DISPLAY WORLD 


FOR SALE 


Santa’s Mechanical Window 
made by Pacific Promotions 
of Calif. Used only 4 weeks, 
good as new. Consists of full- 
size Santa, nine gnomes, three 
cats, one mouse, and complete 
and very decorative setting. 
Price $1,800. Less than halt 
ot cost. 

Ralph Egurola, 

Display Director 


STEINFELD’S 


Tucson, Ariz. 























CORRESPONDENCE INSTRUC- 
TION—In Window Display. In op- 
eration for over 40 years with over 
20,000 graduates in nearly every 
country in the world. Write for 
catalog. THE KOESTER SCHOOL, 
Koester Bldg., 3710-12 WN. Cicero 
Ave., Chicago 40, IIl. 








SPECTACULAR 
XMAS DISPLAY 


Large Santa head, 5 x 6 ft. 1n 
five colors of neon with laugh- 
ing animation. Suitable for 
front of bldg. or large win- 
dow. Complete with flasher 
and transformers or will sell 
less electrical equipment. Also 
rubber reindeer, giant pine 
cones and trimming novelties, 
all priced to move. 


General Display Corp. 
Marshall, Mo. 
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FOR SALE 
Christmas Biblical 


Figures 
Executed by Resident Display, 
New York. 


Human 


Consists of 7 
Figures and 13 Ant- 


| 
' 
; 


nals. May be seen “in setting” 


ing December 1954 


Edward C. Minas Co. 


Hammond, Ind. 
H. Nelson, Display Director 


Salesman Wanted 


National concern wants alert sales- 
men for new fast selling line of 
racks for men’s, ladies and chil- 
dren's wearing apparel to cover 
Washington State, Oregon, Mon- 
tana, Idaho, Wyoming, North and 
South Dakota, Nebraska, Kansas, 
Arizona, New Mexico, Maine, New 
Hampshire, Vermont. High com 
missions. Write stating qualifica- 


tions and lines now carried. 


Address Box 8AB 


Care of DISPLAY WORLD 


CLOSE OUT SALE 


Display manufacturer wants to 
close out 450 pieces of Lucite 
trays, boxes, stands, pedestals, 
etc., for all types of merchan- 
dise. Excellent for small dept. 
store or window _ trimmer. 
Actual value $1,700. Will dis- 
pose for $400. You can call 
Mr. Grossman direct if inter- 
ested. 


Solar Plastic Pro. Co. 


1635 East 16th Street 
Brooklyn, N. Y. 


Used MANIKINS $10 
2-Piece Complete—as is. Crat- 
ing charge $2.50, F.O.B. New 
York. 

MADISONIA 
152 W. 25th St., New York 1, 

N. Y., Chelsea 3-1550 








Better Position Wanted — Display 
Mer. or comb. displayman-card- 
writer desires change to position 
with high grade dept. store or men’s 
and women’s apparel store. 17 yrs. 
experience, hi-style and  promo- 
tional. Prefer west of Miss. Salary 
about $5,000 plus. Available after 


Christmas. Address BOX 9BC, care 




















Tel.: Esplanade 5-8855 of DISPLAY WORLD. 








USE THE OPPORTUNITY EXCHANGE 


e POSITIONS VACANT 
e JOBBERS WANTED, Etc. 


e POSITIONS WANTED 
e LINES WANTED 


$4.00 Per Column Inch — Remittance With Order 


NOVEMBER ISSUE FORMS CLOSE OCTOBER 5 
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can help you and 


products 


your store to make 


this Xmas your 


BIGGEST. 


PEGBOARD 











PRODUCTS 


copyright 1954 


B. B. BUTLER MFG. CO., INC. 3150 Randolph St., Bellwood, Ill. 


‘*PEG-BOARD"’ is the Reg. T.M. of the B. B. Butler Mfg. Co. used to identify its products. 





When in New York visit P.B. of New York, Inc., 11 W. 42nd St., New York City 36. Subsidiary of B. B. Butler Mfg. Co., Inc. 





EST ciRCLE> 


FAMOUS IN THE DISPLAY WORLD 


MERCHANDISE SELLS FASTER FROM RACKS 
THESE LOW PRICED RACKS ARE 

PACKED WITH 
SELLING POWER 


Here are two racks designed for promotional sell- 

ing. Rigid construction of 1” heavy walled steel 

tubing. Carries heavy loads without side-sway. \ 

All chrome plated hanging raiis. Uprights are ebony | 

black enamel hi-baked for long wear. | 
PACKED FLAT FOR SHIPPING No. R387 


DOUBLE RAIL RACK 


No. R387 63” high, 5 ft. overall 
length for dresses, gowns, coats 
and robes. 


$35.00 ea. 


No. 387-4 Same as above 48” 
high, for suits, jackets, skirts 
and blouses. 


$32.90 ea. 

















No. R377 
SINGLE RAIL RACK 


No. R377 63” high, 5 ft. over- 


all length. 
$17.50 ea. 


No. R377-4 48” high, rack 5 ft. 


long. 
$17.50 ea. 


AMERICAN FIXTURE AND MANUFACTURING CO. 
yachole Me Moles Ut ant am | 
NEW YORK OFFICE AND SHOWROOM: 11 WEST 42ND ST. 











ATLANTA, GEORGIA, 

Melvin S. Roos & Co., 181 Pryor Street 
BALTIMORE, MARYLAND, 

Baltimore Display Industries, 7 South Hanover Street 
BOSTON, MASS., 

Eastern Displays, Inc., 51 Kneeland Street 
BUFFALO 2, NEW YORK, 

Samuel C. Dutch & Son, 265 Pearl Street 
CHICAGO, ILLINOIS, 

Hecht Fixture Company, 211 S. Wacker Drive 
CINCINNATI, OHIO, 

General Display Corporation, 25 Opera Place 
DALLAS, TEXAS, 

Leonard W. Stark, 5622 Lovers Lane 
DENVER, COLORADO, 

Walter W. Martin, 1622 Arapahoe Street 
DETROIT, MICHIGAN, 

The Art Products Company, 1425 Broadway 
HAVANA, CUBA, 

Cia. de Maderas Gancedo, S. A., Avenida De Gancedo 
HONOLULU, HAWAII, 

Bader's Display House, Ltd., P. 0. Box 3949 
KANSAS CITY, MISSOURI, 

National Equipment Corporation, 919 Broadway 


LOS ANGELES 15, CALIF., 
Display Equipment Company of California, Inc., 
511 W. Olympic Blvd 


LOS ANGELES, CALIF., 
B. A. Jacobs Company, 855 S. Los Angeles Street 





KORRECT-WAY DISTRIBUTORS’ LIST 


MIAMI 32, FLORIDA, 
Morty Fay Displays, Inc., 853 N. E. Second Avenue 
MINNEAPOLIS, MINNESOTA, 
L. E. Hier Display Equipment Company, 23 North 
6th Street 


MEMPHIS, TENNESSEE, 
Wray Williams Display Company, 21-23 S. Second 
Street 
MONTREAL, QUEBEC, CANADA, 
Fay Perm Displays, Ltd., 8 St. Catherine Street, E. 
NEW ORLEANS, LOUISIANA, 
Wray Williams Display Company, 534 Canal Street 
NEW YORK, NEW YORK, 
Supreme Display Equipment Company, 53 West 
35th Street 
PHILADELPHIA, PENNSYLVANIA, 
Naythons Display Fixture Company, 909 Arch Street 
PITTSBURGH, PENNSYLVANIA, 
Art R. Cohen Company, 810 Penn Avenue 


PORTLAND, OREGON, 
Mr. Roderick S. Clancy, P. O. Box 4631, 7335 S. E. 
32nd Street 
ST. LOUIS, MISSOURI, 
Nu Era’s Midwest Displays, Inc., 808 North 7th Street 
SALT LAKE CITY, UTAH, 
Commercial Displays, 128 Regent Street 
SAN DIEGO, CALIFORNIA, 
Jay Displays, 228 ‘‘B’’ Street 
SAN FRANCISCO, CALIFORNIA, 
Kehoe Display Fixture Company, 541 Market Street 
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